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Revenues by 
Geographic Region*

North America 79%

Europe   16%

Asia Pacific and rest 5%
of the world

Revenues by 
Product and Service*

Consumables 68%

Instruments 22%

Other 10%

Revenues by 
Segment*

Veterinary Market 82%

Medical Market 16%

Other 2%

Revenues by Geography, Product and Service and Segment

* Year ended March 31, 2014

FINANCIAL HIGHLIGHTS

Financial Overview

Consolidated Statements of Income Data
(in thousands, except per share data)

Year Ended March 31,

Revenues

Cost of revenues

Income from operations

Net income

Diluted net income per share

Shares used in calculating
diluted net income per share

2010

$124,557

$52,435

$20,775

$13,023

$0.58

22,606

2011

$143,676

$63,884

$22,472

$14,537

$0.64

22,858

2012

$156,596

$71,493

$19,457

$13,091

$0.58

22,462

2013

$186,025

$87,794

$42,136

$27,459

$1.23

22,381

2014

$171,870

$88,761

$20,799

$14,185

$0.63

22,575

Consolidated Balance Sheets Data
(in thousands)

As of March 31,

Cash and cash equivalents 
and investments

Working capital

Total assets

Non-current liabilities

Total shareholders’ equity

2010

$96,519

$89,327

$167,816

$1,682

$147,119

2011

$105,689

$107,542

$188,260

$3,090

$168,648

2012

$90,974

$109,966

$181,836

$4,620

$159,785

2013

$95,264

$132,944

$201,763

$5,550

$176,194

2014

$121,182

$148,553

$216,986

$6,205

$193,916
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DEAR SHAREHOLDERS

LETTER FROM THE
PRESIDENT AND CEO
Clint H. Severson

Abaxis’ mission is to improve the efficiency of care 
delivery to and the quality of life of patients in the 
medical and veterinary markets. In last year’s letter 
to you we reflected on the significant strategic and 
operational changes made in each of our medical 
and veterinary market business segments in fiscal 
2013. The changes were designed to expand our 
presence and extend our customer reach through 
new distribution partnerships and improve our 
operating results. We are pleased to report that in 
fiscal 2014, our company made significant progress 
in these important areas and we would like to 
share with you what we have done to execute this 
strategy and how each step taken has made Abaxis 
a stronger company. 

While this past year was marked by a number of 
challenges in executing our strategy, we held true to 
our strategy of continuing to invest for growth while 
controlling our costs. I’m proud of the determination 
shown by our employees as we achieved our 
company’s goals and ended fiscal 2014 in a strong 
financial position, which gives us a stable platform 
for continued value-creating activities for fiscal 2015 
and beyond. 

Highlights of Fiscal 2014

• Our company delivered total revenues of $171.9  
  million in fiscal 2014. While overall worldwide 
  revenue decreased 8% from fiscal 2013, driven by 
  challenges of distribution channel inventory in 
  North America resulting from the transition of 
  our new distribution partners, we increased our 
  international revenues in Europe and Asia Pacific 
  and rest of the world by 6% to $35.3 million in 
  fiscal 2014 due to improved international 
  distributor revenues.

• Our service revenues from Abaxis Veterinary 
  Reference Laboratories (AVRL) grew by 91%, from 
  $5.1 million in fiscal 2013, to $9.8 million in fiscal 
  2014. The increase in service revenues from AVRL 
  were driven by both an increase in the volume of 
  laboratory test requisitions and new customers.

• We managed operating expenses by reducing 
  sales, marketing, and general and administrative 
  spending by 19%, or $11.1 million, in fiscal 2014 as 
  compared to fiscal 2013. The expense reduction  
  was due to our conservative management, 
  implementation of our strategy in fiscal 2013 to 
  restructure our sales and marketing organization 
  within the medical market segment by 
  transitioning the majority of our medical sales to 
  Abbott as our exclusive distributor in the United 
  States medical market and a decrease in 
  personnel-related expenses in the veterinary 
  business segment.

• We generated strong operating cash flow of $35.6 
  million in fiscal 2014 and used a portion of our 
  cash flow to buy back 86,000 shares of our 
  common stock during fiscal 2014 for a total cost of 
  $3.0 million.

Focused Business Model
During the past year, Abaxis’ worldwide new in-
clinic customer demand for point-of-care diagnostic 
instruments of our Piccolo and VetScan chemistry 
analyzers continued to grow. However, our financial 
performance was impacted by our continuing 
transition to our new distribution partners in the 
respective U.S. medical and veterinary markets 
and the need for our distribution partners to work
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through their initial stocking orders. As a result, our 
total revenues in North America decreased by 11% 
from $152.8 million in fiscal 2013 to $136.6 million 
in fiscal 2014. Guided by our strategies to increase 
demand for Abaxis products and a committed 
leadership team, our company implemented 
changes in the second half of fiscal 2014 to more 
closely monitor and manage channel inventory in 
an effort to normalize product inventories at our 
distribution partners in the United States. 

While managing the distribution transitions, 
throughout fiscal 2014, we focused on execution 
and implementation of our revenue growth strategy 
designed to maintain long-term growth by: 
(1) expanding new in-clinic customer demand for 
point-of-care diagnostic instruments of our Piccolo 
and VetScan chemistry analyzers in North America, 
(2) increasing sales through our international 
distribution, (3) increasing service revenues from 
AVRL and (4) expanding the portfolio of technology 
offerings. We believe that the positive trends that 
we saw in these areas during fiscal 2014 will help 
fuel our growth strategy.

Innovation and Our Investment in 
Research and Development
In fiscal 2014, we invested $13.6 million in research 
and development. As of the end of fiscal 2014, 63 
patent applications had been filed on our behalf 
with the United States Patent and Trademark 
Office, of which 37 patents had been issued and 11 
patents were active. In addition, we have five issued 
and active foreign patents and 30 foreign patent 
applications pending, of which three are Patent 
Cooperation Treaty international applications to be 
filed nationally in foreign countries. 

In March 2014, the U.S. Food and Drug 
Administration granted Clinical Laboratory 
Improvement Amendments of 1988 (CLIA) waived 
status for fingerstick draw for total cholesterol, 
high-density lipoprotein cholesterol and triglycerides 
blood tests. As a result, combined with existing CLIA 
waived tests for liver diagnostics and glucose using 
fingerstick samples, we now have two complete lipid 
panels that can be used by healthcare professionals 
to diagnose, treat and monitor hyperlipidemia 
patients using a sample obtained from either 
venous blood or a fingerstick draw. This enables 
U.S. healthcare professionals to perform lipid and 
liver diagnostics, as well as measure glucose levels 
with a simple fingerstick using the Piccolo chemistry 
analyzer.

In fiscal 2014, we entered into a research and 
development diagnostic collaboration with 
LamdaGen Corporation to integrate LamdaGen’s

high-sensitivity Plasmonic ELISA technology on the 
Abaxis Piccolo and VetScan reagent discs. System 
feasibility testing began in fiscal 2014. We believe 
that LamdaGen’s technology will provide a unique 
opportunity for Abaxis to integrate a high sensitivity 
immuno-based system onto our existing rotor-based 
platforms. This would allow us to provide both our 
existing clinical chemistry menu together with a 
wide range of high-sensitivity immunoassays, all 
within the scope of our present designs.

We are confident that as long as we continue to 
invest wisely and appropriately in research and 
development, we will continue to develop additional 
diagnostic products and create long-term value for 
our shareholders.

Long-Term Shareholder Value
Our financial performance in fiscal 2014 reflected 
our preparation and discipline. While our earnings 
growth fell short of the increase we were aiming 
for at the start of the year, it was our ongoing focus 
on operational cash flows of $35.6 million during 
fiscal 2014 and total cash, cash equivalents and 
investments balance of $121.2 million at the end of 
fiscal 2014 that fueled our progress this year. By 
successfully managing our cash, we have maintained 
a strong balance sheet, which gives us the ability 
to create value for our shareholders by investing in 
innovation and enhancing our competitive position. 
This generation of cash from operations also directly 
benefits our shareholders, as we anticipate paying 
quarterly dividends during fiscal 2015. 

As fiscal 2015 unfolds, we are committed to 
achieving our growth goals. Our plan in fiscal 2015 
calls for a return to overall growth in fiscal 2015 with 
improved operating results. We remain focused on 
the future and our long-term success.

We thank our shareholders for their continued 
support of Abaxis. We thank our employees for their 
ongoing dedication, and look forward to reporting 
on our progress during the year.

Sincerely,

Clint H. Severson
Chairman, President and Chief Executive Officer
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Board of Directors

Clinton H. Severson
Chairman of the Board

Vernon E. Altman
Senior Advisor, Bain & Company, Inc.

Richard J. Bastiani, PhD
Retired
Most recently Chairman of Response 
Biomedical Corporation

Michael D. Casey
Retired
Most recently Chairman and 
Chief Executive Officer of Matrix 
Pharmaceutical, Inc.

Henk J. Evenhuis
Retired
Most recently Chief Financial Officer of 
Fair Isaac Corporation

Prithipal Singh, PhD
Retired
Most recently Chairman of ChemTrak, Inc.

Corporate Directory and Related Shareholder Information

Corporate Headquarters

Abaxis, Inc.
3240 Whipple Road
Union City, CA 94587
510.675.6500
www.abaxis.com

Abaxis European Subsidiary

Abaxis Europe GmbH

Stock Exchange Listing

Abaxis, Inc.’s common stock is traded on the 
NASDAQ Global Market under the symbol ABAX.

Transfer Agent and Registrar

Computershare Trust Company NA
P.O. Box 43078
Providence, RI 02940-3078
877.373.6374
www.computershare.com

Management Team

Clinton H. Severson
President, Chief Executive Officer

Alberto R. Santa Ines
Chief Financial Officer

Kenneth P. Aron, PhD
Chief Technology Officer

Donald P. Wood
Chief Operating Officer

Vladimir E. Ostoich, PhD
Vice President of Government Affairs and Vice 
President of Marketing for the Pacific Rim, 
Co-Founder

Craig M. Tockman, DVM
Vice President of Animal Health Sales and Marketing 
for North America

Achim Henkel
Managing Director of Abaxis Europe GmbH

Independent Registered Public Accounting Firm

Burr Pilger Mayer, Inc.
San Jose, California

Legal Councel

Cooley LLP
San Francisco, California

Form 10-K and Form 10-K/A

The Company’s complete filings with the 
Securities and Exchange Commission, including 
the Form 10-K and Form 10-K/A included in this 
report and all exhibits, are available without 
charge on the Company’s website at 
www.abaxis.com under “Investor Relations — 
SEC Filings” as well as on the SEC’s website at 
www.sec.gov.
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