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Utilizing our broad portfolio of products
and services, global reach, and technical
expertise, WESCO creates solutions for
customers that reduce operations and
supply chain costs, increase energy
efficiency, eliminate waste, accelerate
construction schedules, and make it
easier to do business overall. With a
dedicated “extra effort” team of 9,500
associates, WESCO has cultivated long-
term relationships with customers

who regard WESCO as a critical supply
chain partner and with suppliers who
depend on WESCO as one of their
largest customers. The future is bright
for WESCO, with extensive opportunities
to grow, become more profitable, and
create more value in the years ahead.

YEAR IN REVIEW

NET SALES (in millions)
2015 I $7,518

2016 I $7,336
2017 I $7,679
2018 I 58,177

2019 I $8,359

ADJUSTED INCOME FROM
OPERATIONS (EBIT)" (in millions)

2015 I $373
2016 I $331
2017 I $319
2018 I $353

2019 I $349

ADJUSTED DILUTED EPS'

2015 I $4.18

2016 I $3.80

2017 I $3.93

2018 I $4.82

2019 I $5.20

FREE CASH FLOW?" (in millions)
2015 I 261

2016 I $282
2017 I 5128
2018 I 5261

2019 I $180
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END MARKETS GEOGRAPHIES PRODUCT CATEGORIES

7 / 4

B Industrial 36% B United States 75% [ General Supplies 41%
I Construction 33% B Canada 20% Il Communications and Security 16%
W Utility 16% B Rest of World 5% W Wire, Cable and Conduit 14%
[ Commercial, Institutional 15% [l Lighting and Sustainability 11%

and Government [ Electrical Distribution and Controls 10%

Automation, Controls and Motors 8%

FINANCIAL HIGHLIGHTS

(Dollars in millions except for diluted EPS, financial leverage ratio, and percentages)

2015 2016 2017 2018 2019
Net sales $7,518 $7,336 $7,679  $8,177 $8,359
Adjusted income from operations (EBIT)" 373 331 319 353 349
Adjusted net income attributable to WESCO International, Inc.! 211 184 190 227 226
Adjusted diluted EPS' 4.18 3.80 3.93 4.82 5.20
Diluted share count 50.4 48.3 48.4 47.2 435
Free cash flow! 261 282 128 261 180
Free cash flow as a % of net income’ 125% 154% 67% 116% 81%
Total debt, including debt discount and debt issuance costs 1,665 1,403 1,363 1,233 1,293
Financial leverage ratio? 3.8 3.5 3.5 3.0 2.8
Adjusted stockholders equity’ 1,728 2,046 2,224 2,238 2,369
Return on Invested Capital (ROIC)' 7.8% 7.5% 6.8% 7.9% 7.6%

' Non-GAAP financial measures are defined and reconciled on pages 82 and 83.

2 Financial leverage ratio is calculated by dividing total debt, including debt discount and debt issuance costs, net of cash, by earnings before interest,
taxes, depreciation and amortization (EBITDA), excluding merger-related transaction costs in 2019.

CORPORATE PROFILE:

WESCO International, Inc. (NYSE: WCC), a publicly traded Fortune 500 holding company headquartered in Pittsburgh, Pennsylvania,

is a leading provider of electrical, industrial, and communications maintenance, repair and operating (MRO) and original equipment
manufacturer (OEM) products, construction materials, and advanced supply chain management and logistic services. 2019 annual
sales were approximately $8.4 billion. The company employs approximately 9,500 people, maintains relationships with approximately
30,000 suppliers, and serves approximately 70,000 active customers worldwide. Customers include commercial and industrial
businesses, contractors, government agencies, institutions, telecommunications providers, and utilities. WESCO operates 11 fully
automated distribution centers and approximately 500 branches in North America and international markets, providing a local
presence for customers and a global network to serve multi-location businesses and multi-national corporations.
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WESCO International, Inc.

TO OUR
SHAREHOLDERS,
EMPLOYEES,
AND BUSINESS
PARTNERS

OUR RESULTS AND EXPECTATIONS

Last year marked WESCQ's 25th anniversary as a
stand-alone company, spun out of Westinghouse in a
management-backed LBO in 1994. Over the last quarter-
century, through organic growth and acquisitions, we have
transformed WESCO from a break-even, captive distribution
arm of Westinghouse to a profitable, industry-leading
provider of supply chain solutions and services. To cap off
our anniversary year, we posted record sales and adjusted
EPSin 2019.

Over the years, WESCO has consistently generated strong
free cash flow across all phases of the economic cycle.

We generated $1.1 billion in free cash flow, more than
100% of net income over the last five years alone. In 2019,
we used our free cash flow to continue to make organic
investments in the business, including an expansion of

our digital capabilities. We also returned $150 million to
shareholders via share repurchases and have returned
$525 million to shareholders since 2015. We ended last
year with financial leverage well within our target band.

Moving to 2020, in January we entered into an agreement
to acquire Anixter International, a leading data commun-
ications, security, and wire & cable distributor with 2019
sales of $8.8 billion. The transformational combination of
WESCO and Anixter will create a premier electrical and data
communications distribution and supply chain services
company with global scale. The combined company will
offer a broader and more diverse line of products, services,
and supply chain solutions to an expanded customer base
and be able to accelerate investments in digital applications.
The increased scale, complementary portfolios, and
synergies of this transformational combination will translate
into accelerated growth, margin expansion, and higher free
cash flow, and will ultimately drive significant value creation
for our shareholders.
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We are now facing our next major challenge of managing
through the coronavirus pandemic. WESCO has successfully
managed through every crisis we have faced over the

last 25 years, and we will do so again. WESCO supports
critical infrastructure needs and the essential businesses
of our customers around the world, and benefits from the
counter-cyclical free cash flow generation of our business.
We are taking the required actions and are confident that
we will emerge an even stronger company through this
cycle, as we have in the past. We remain focused on what
we can control — our strategy, our investments, our team,
and our execution.

OUR BUSINESS

We are a leading supply chain solutions company,
distributing over one million electrical and industrial
products to 70,000 customers, including a majority of
Fortune 500 companies.

Our competitive strengths include our broad product
and service offerings, geographic footprint, and technical
expertise. These strengths allow us to continue to attract
and retain loyal customers and supplier partners.

We are focused on building scale and increasing profitability
through organic growth, acquisitions, and the expansion of
supply chain solutions and service offerings we deliver to
our customers. We operate in highly fragmented industries,
providing us with opportunities to outperform the market
through organic growth and strategic acquisitions. Increased
scale brings stronger customer and supplier relationships
and enables greater profitability and the ability to invest for
future growth. Across the value chain, our customers are
seeking productivity, while suppliers are looking for more
capable partners to generate demand for their products.
This results in stronger, larger relationships on both ends

of our value chain, and WESCO is well positioned to benefit
from these trends.

OUR STRATEGY

At our Investor Day last year, | introduced WESCO's

six strategic planks, which form the basis of our strategy
to accelerate growth, increase profitability, expand our
portfolio, improve our service capabilities, and digitize
our business.

These strategic planks (digital growth plays, commercial
excellence, operational excellence, technology and big data,
talent and culture, and portfolio and strategic M&A) are the
primary focus of our team members each and every day.

OUR PEOPLE AND OUR VALUES

Our 9,500 associates are the core of our business and our
“extra-effort” culture. We continue to invest in developing a
skilled, engaged, and diverse workforce through mentorship
and networking programs, military veteran recruiting, and
WESCO University training. For the second consecutive year,
Bloomberg named WESCO to their Gender Equality Index,
which tracks the financial performance of public companies
committed to supporting gender equality through policy
development, representation, and transparency. WESCO
was one of 325 companies from 42 countries to be included
in the 2020 Index, and one of only 16 industrial companies.

| was pleased to welcome Laura K. Thompson to WESCO's
Board of Directors and to the Board's Audit Committee

in 2019. Laura has over 35 years of international business
and finance experience, most recently as Executive Vice
President and Chief Financial Officer of The Goodyear
Tire & Rubber Company until her retirement in March
2019. She brings deep financial expertise and global
executive leadership experience in finance, operations,
and business development.

WESCO is committed to safety and sustainable practices
in our worldwide operations. Our commitment includes
supporting the 10 principles of the United Nations Global
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Compact, which we signed three years ago. Our efforts

to integrate these principles into our business strategy,
culture and daily operations can be found throughout our
2019 Sustainability Report. Consistent with our lean culture,
we are measuring our impact, seeking improvement
opportunities, and reporting on our performance.

As a leading supply chain solutions provider, WESCO helps
our customers accelerate their sustainability efforts by
providing products and solutions that improve energy
efficiency, energy management, renewable energy, water
and waste mitigation, and green procurement. As a large
customer of many of our suppliers, WESCO influences

and promotes products and solutions that support a
sustainable future.

OUR COMMITMENTS

To our employees, thank you for your dedication, engage-
ment, and extra effort in providing outstanding service and
value to our customers.

To our customers, thank you for your business. We are
committed to creating value in your operations to enable
you to perform at the highest level. We are working hard to
exceed your expectations in 2020.

To our suppliers, thank you for your support and ongoing
partnership. We look forward to our mutual success
in 2020.

To our shareholders, thank you for your continued
investment and confidence. We are committed to
continually strengthening our business and increasing
shareholder value.

John J. Engel
Chairman, President, and Chief Executive Officer

GLOBAL REACH

WESCO provides an in-country
and regional support structure
that meets customers’ needs for
rapid deployment, scalability,
global sourcing, multi-currency
transactions, and local inventory
in the Americas, EMEA, and
Asia-Pacific.

A
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PART I

Item 1. Business.

In this Annual Report on Form 10-K, “WESCO " refers to WESCO International, Inc., and its subsidiaries and its predecessors

FIINTS FIT]

unless the context otherwise requires. References to “we,” “us,” “our” and the “Company” refer to WESCO and its subsidiaries.

The Company

WESCO International, Inc. (“WESCO International”), incorporated in 1993 and effectively formed in February 1994 upon
acquiring a distribution business from Westinghouse Electric Corporation, is aleading North American-based distributor of products
and provider of advanced supply chain management and logistics services used primarily in industrial, construction, utility, and
commercial, institutional and government (“CIG”’) markets. We are a leading provider of electrical, industrial, and communications
maintenance, repair and operating ("MRO") and original equipment manufacturer ("OEM") products, construction materials, and
advanced supply chain management and logistics services. Our primary product categories include general supplies, wire, cable
and conduit, communications and security, electrical distribution and controls, lighting and sustainability, and automation, controls
and motors.

We serve approximately 70,000 active customers globally through approximately 500 branches primarily located in North
America, with operations in 16 additional countries and 11 distribution centers located in the United States and Canada. The
Company employs approximately 9,500 employees worldwide. We distribute over 1,000,000 products, grouped into six categories,
from approximately 30,000 suppliers, utilizing a highly automated, proprietary electronic procurement and inventory replenishment
system.

In addition, we offer a comprehensive portfolio of value-added capabilities, which includes supply chain management, logistics
and transportation, procurement, warehousing and inventory management, as well as kitting, limited assembly of products and
system installation. Our value-added capabilities, extensive geographic reach, experienced workforce and broad product and supply
chain solutions have enabled us to grow our business and establish a leading position in North America.

Pending Merger with Anixter International Inc.

On January 10, 2020, we entered into a definitive merger agreement under which we agreed to acquire Anixter International
Inc. (“Anixter”) in a transaction valued at approximately $4.5 billion. Under the terms of the merger agreement, at closing each
share of Anixter common stock will be converted into the right to receive (i) $70.00 in cash, without interest (subject to adjustment
as set forth in the merger agreement), (ii) 0.2397 shares of WESCO common stock (subject to adjustment as set forth in the merger
agreement) and (iii) 0.6356 depositary shares, each representing a 1/1,000th interest in a share of newly issued WESCO Series A
fixed-rate reset cumulative perpetual preferred stock, $25,000 stated amount per whole preferred share (subject to adjustment as
set forth in the merger agreement), in each case, less any applicable withholding taxes. Based on the closing price of WESCO
common stock on January 10, 2020, the last full trading day before the public announcement of the merger, and the liquidation
preference of the WESCO Series A preferred stock underlying the preferred stock consideration, and giving effect to the downside
protection described in the merger agreement, the implied value of the merger consideration is $100.00 per Anixter share. Based
on the transaction structure and the number of shares of WESCO and Anixter common stock outstanding as of the date hereof, it
is anticipated that WESCO stockholders will own 84%, and Anixter stockholders 16%, of the combined company.

Completion of the transaction is subject to Anixter stockholder approval, receipt of regulatory approvals in the United States,
Canada, Mexico and Turkey, as well as other customary closing conditions. Subject to these conditions, we anticipate closing this
transaction during the second or third quarter of 2020. Upon termination of the merger agreement under specified circumstances,
Anixter would be required to pay us a termination fee of $100 million. The merger agreement also provides that if the Anixter
stockholders fail to approve the merger absent a change in recommendation by the board of directors of Anixter, Anixter would
be required to reimburse us for our actual expenses incurred in connection with the merger, up to $25 million, with such expense
reimbursement creditable against any termination fee paid by Anixter to us. In addition, upon termination of the merger agreement
under specified circumstances, including the termination by us or Anixter because certain required regulatory clearances either
are not obtained before the outside date specified in the merger agreement or are denied, we would be required to pay Anixter a
reverse termination fee of $190 million.

See "Risks Relating to Our Pending Acquisition of Anixter" in Item 1A of Part I of this annual report for additional information
concerning our pending acquisition of Anixter. Additional information about Anixter is included in documents filed by Anixter
with the Securities and Exchange Commission ("SEC"). The foregoing description of the pending Anixter acquisition is not
complete, and is qualified in its entirety by reference to the Registration Statement on Form S-4, which contains a preliminary
proxy statement/prospectus with respect to the merger, filed by us with the SEC on February 7, 2020.



Industry Overview

We operate in highly fragmented markets that include thousands of small regional and locally based, privately owned competitors
and several large, multi-national companies. We are focused on serving three demand streams: products and services for MRO;
direct materials and value-added assemblies for OEM customers; and products and services for capital projects, whether new
construction or retrofits, renovations, or upgrades. The annual demand in North America for purchases of such supplies and services
across all industrial distribution market segments and channels is estimated to be more than $900 billion per a combination of
industry sources. According to one industry publication, the five largest full-line electrical distributors in North America, including
WESCO, account for approximately one-third of an estimated $110 billion-plus of electrical sales in North America. Our global
account, integrated supply and OEM programs provide customers with regional, national, North American and global supply chain
consolidation opportunities. The demand for these programs is driven primarily by the desire of companies to reduce operating
expenses by outsourcing operational and administrative functions associated with the procurement, management and utilization
of MRO supplies and OEM components. We believe that opportunities exist for expansion of these programs.

According to various industry sources, electrical distribution industry sales have grown low-single-digits on average over the
past three years. Growth has been influenced by trends in the wider economy, including MRO and OEM purchasing, investments
in infrastructure and construction activity. It is estimated that more than 80% of electrical products sold in the United States are
delivered to the end user through the distribution channel.

Markets and Customers

We have a large base of approximately 70,000 active customers across a diverse set of end markets. Our top ten customers
accounted for approximately 18% of our sales in 2019. No one customer accounted for more than 4% of our sales in 2019.

The following table outlines our sales by end market for the periods presented:

Year Ended December 31,
2019 2018 2017
(percentages based on total sales)
Industrial 36% 36% 37%
Construction 33% 33% 33%
Utility 16% 16% 16%
Commercial, Institutional and Government 15% 15% 14%

Industrial. Sales to industrial customers of MRO, OEM, and construction products and services accounted for approximately
36% of our sales in 2019 and 2018. Industrial product categories include a broad range of electrical equipment and supplies as
well as lubricants, pipe, valves, fittings, fasteners, cutting tools, power transmission, and safety products. In addition, OEM
customers require a reliable supply of assemblies and components to incorporate into their own products as well as value-added
services such as supplier consolidation, design and technical support, just-in-time supply and electronic commerce, and supply
chain management.

Construction. Sales of electrical and communications products to construction customers accounted for approximately 33%
of our sales in 2019 and 2018. Customers include a wide array of contractors, and engineering, procurement and construction
firms for industrial, infrastructure, commercial, and data and broadband communications projects. Specific applications include
projects for refineries, railways, wastewater treatment facilities, data centers, security installations, offices, and modular and mobile
homes. In addition to a wide array of electrical products, we offer communications products for projects related to IT/network
modernization, physical security upgrades, broadband deployments, network security, and disaster recovery.

Utility. Sales to utilities and utility contractors accounted for approximately 16% of our sales in 2019 and 2018. Customers
include investor-owned utilities, rural electric cooperatives, municipal power authorities and contractors that serve these customers.
We provide our utility customers with products and services to support the construction and maintenance of their generation,
transmission and distribution systems along with an extensive range of products that meet their power plant MRO and capital
projects needs. Materials management and procurement outsourcing arrangements are also important in this market, as cost
pressures and deregulation have caused utility customers to seek improvements in the efficiency and effectiveness of their supply
chains.

Commercial, Institutional and Government. Sales to CIG customers accounted for approximately 15% of our sales in 2019
and 2018. Customers include schools, hospitals, property management firms, retailers and federal, state and local government
agencies of all types, including federal contractors.



Business Strategy

We partner with suppliers to transform products and services into cost-effective, innovative supply chain solutions. We help
our customers build, operate, connect and power their businesses to improve their operations and the world we live in. With our
broad portfolio of products, extensive services and insights from data analysis, we expect to grow sales at a faster rate than that
ofthe industry and generate significant operating cash flow. Operating cash flow is deployed to fund organic growth opportunities,
acquire companies that provide new capabilities for growth and manage our capital structure. Additionally, over the past several
years, we have returned cash to stockholders through share repurchases.

We utilize LEAN continuous improvement initiatives to deliver commercial and operational excellence, and extend our LEAN
initiatives to customers to improve the efficiency and effectiveness of their operations and supply chains.

Our strategies align around the following six planks, each of which is comprised of a series of initiatives. We expect these
initiatives to enable us to meet the current and future needs of our customers, grow our business, and drive value for our shareholders.

Digital Solutions — customer-segment specific digital solutions to unlock and enable growth

Commercial Excellence — build leading commercial capabilities, including leveraging data, tools and training to manage sales
opportunities and customer service

Operational Excellence — use scale and technology to unlock efficiencies in the supply chain
Technology Platform — technologies to support digitizing the business, managing data and data analytics
Organization, Talent and Culture — strengthen the organization and capabilities to lead change

Portfolio and Strategic M&A — increase capabilities to drive value creation through acquisitions that consolidate the industry,
expand to adjacent products and services categories, and invest in digital technologies and applications to advance the enterprise
strategy

Products and Services

Products

Our network of branches and distribution centers stock approximately 200,000 unique product stock keeping units and we
provide customers with access to more than 1,000,000 different products. Each branch tailors its inventory to meet the needs of
its local customers.

Representative product categories and associated product lines that we offer include:

*  General Supplies. Wiring devices, fuses, terminals, connectors, boxes, enclosures, fittings, lugs, terminations, wrap,
splicing and marking equipment, tools and testers, safety, personal protection, sealants, cutting tools, adhesives,
consumables, fasteners, janitorial and other MRO supplies, solar modules, solar connectors, communication and
metering devices, racking systems, and storage batteries;

*  Wire, Cable and Conduit. Wire, cable, raceway, metallic and non-metallic conduit, coupling and fittings;

*  Communications and Security. Structured cabling systems, broadband products, low voltage specialty systems, specialty
wire and cable products, equipment racks and cabinets, access control, alarms, cameras, paging and voice solutions;

»  Electrical Distribution and Controls. Circuit breakers, transformers, switchboards, panel boards, metering products
and busway products;

»  Lighting and Sustainability. Lamps, fixtures, lighting poles, ballasts and lighting control products, and

*  Automation, Controls and Motors. Motor control devices, drives, surge and power protection, relays, timers,
pushbuttons, operator interfaces, switches, sensors, programmable controllers, industrial computers and network, and
interconnects.



The following table sets forth sales information by product category for the periods presented:

Year Ended December 31,

2019 2018 2017
(percentages based on total sales)
General Supplies 41% 40% 40%
Wire, Cable and Conduit 14% 14% 15%
Communications and Security 16% 16% 15%
Electrical Distribution and Controls 10% 11% 10%
Lighting and Sustainability 11% 11% 12%
Automation, Controls and Motors 8% 8% 8%

We purchase products from a diverse group of approximately 30,000 suppliers. In 2019, our ten largest suppliers accounted
for approximately 32% of our purchases. Our largest supplier in 2019 was Eaton Corporation, accounting for approximately 11%
of our purchases. No other supplier accounted for more than 4% of our total purchases.

Our supplier relationships are important to us, providing access to a wide range of products, services, technical training, and
sales and marketing support. We have approximately 300 commercial agreements with more than 200 preferred suppliers and
purchase nearly 60% of our products pursuant to these arrangements. Consistent with industry practice, most of our agreements
with suppliers, including both distribution agreements and commercial agreements, are terminable by either party on 60 days
notice or less.

Services

As part of our overall offering, we provide customers a comprehensive portfolio of approximately 50 value-added solutions
within a wide range of service categories including construction, e-commerce, energy and sustainability, engineering services,
production support, safety and security, supply chain optimization, training, and working capital. These solutions are designed to
address our customers' business needs through:

+  Technical advisory strategies, including product lifecycle management and migration planning;

*  Supply chain and inventory optimization programs, including just-in-time delivery and vendor managed inventory;
+  Consultation on production and operational efficiencies from cross-functional, cost saving teams;

*  Transactional process improvements utilizing a suite of e-commerce solutions;

*  Energy-saving solutions, including lighting renovation and retrofit;

*  Operational safety and product training for customer's employees, and

*  Dedicated on-site support personnel.

Competitive Strengths

As a leading electrical distributor in a highly fragmented North American market, we compete directly with global, national,
regional, and local distributors of electrical and other industrial supplies, along with buying groups formed by smaller distributors.
Competition is generally based on product line breadth, product availability, service capabilities and price. We believe that our
market leadership, broad product offering, value-added services, technical expertise, extensive distribution network and low-cost
operator status provide distinct competitive advantages.

Market Leadership. Our ability to manage complex global supply chains, and multi-site facility maintenance programs and
construction projects, which require special sourcing, technical advice, logistical support and locally based service, has enabled
us to establish a strong presence in the competitive and fragmented North American electrical distribution market.

Broad Product Offering and Value-added Services. We provide a wide range of products, services, and procurement solutions,
which draw on our product knowledge, supply and logistics expertise, system capabilities and supplier relationships to enable our
customers to maximize productivity, minimize waste, improve efficiencies, reduce costs and enhance safety. Our broad product
offering and stable source of supply enables us to consistently meet customers’ wide-ranging capital project, MRO and OEM
requirements.



Extensive Distribution Network. We operate approximately 500 geographically dispersed branch locations and 11 distribution
centers (seven in the United States and four in Canada). Our distribution centers add value for our customers, suppliers, and
branches through the combination of a broad and deep selection of inventory, online ordering and next-day shipment capabilities,
and central order handling and fulfillment. Our distribution center network reduces the lead time and cost of supply chain activities
through its automated replenishment and warehouse management system, and provides economies of scale in purchasing, inventory
management, administration and transportation. This extensive network, which would be difficult and expensive to replicate,
allows us to:

*  Enhance local customer service, technical support and sales coverage;
*  Tailor individual branch products and services to local customer needs, and
»  Offer multi-site distribution capabilities to large customers and global accounts.

Low-Cost Operator. Our competitiveness has been enhanced by our consistent favorable operating cost position, which is
based on the use of LEAN, strategically-located distribution centers, and purchasing economies of scale. As a result of these and
other factors, we believe our operating costs as a percentage of sales has historically been one of the lowest in our industry. Our
selling, general and administrative expenses as a percentage of revenues for 2019 were 14.0%.

Geography

Our network of branches and distribution centers are located primarily in North America. To serve our customers in the United
States, we operate a network of approximately 340 branches supported by seven distribution centers located in Arkansas, Illinois,
Mississippi, Nevada, Pennsylvania, Texas and Wisconsin. To serve our Canadian customers, we operate a network of approximately
130 branches in nine provinces. Branch operations are supported by four distribution centers located in Alberta, British Columbia,
Ontario and Quebec. We have seven branch locations in Mexico that provide various supply chain services to a broad range of
end markets.

We also sell to global customers through export sales offices located in Calgary, Houston, Miami, Montreal and Pittsburgh
within North America and sales offices and branch operations in various international locations. Our branches in Aberdeen,
Scotland; Dublin, Ireland; and, Manchester, England support sales efforts in Europe and the Middle East. We have branches in
Singapore and Thailand to support our sales in the Asia Pacific region, and a branch near Shanghai to serve customers in China.
Furthermore, we support sales in South America through our branches in Chile, Ecuador and Peru, and we have operations in
seven additional countries. Many of our international locations have been established to serve our growing list of customers with
global operations.

Intellectual Property

We currently have trademarks, patents and service marks registered with the U.S. Patent and Trademark Office and Canadian
Intellectual Property Office. The trademarks and service marks registered in the U.S. include: “WESCO™”, our corporate logo
and the running man logo. The Company's "EECOL" trademark is registered in Canada. In addition, trademarks, patents, and
service mark applications have been filed in various foreign jurisdictions, including Argentina, Australia, Brazil, Chile, Colombia,
Costa Rica, Canada, Chile, China, the European Community, Egypt, Hong Kong, India, Indonesia, Japan, Korea, Malaysia, Mexico,
New Zealand, Norway, Panama, Peru, Philippines, Russia, Singapore, South Africa, Switzerland, Taiwan, Thailand, United Arab
Emirates, United Kingdom, Venezuela, and Vietnam.

Environmental Matters

Our facilities and operations are subject to federal, state and local laws and regulations relating to environmental protection
and human health and safety. Some of these laws and regulations may impose strict, joint and several liabilities on certain persons
for the cost of investigation or remediation of contaminated properties. These persons may include former, current or future owners
or operators of properties and persons who arranged for the disposal of hazardous substances. Our owned and leased real property
may give rise to such investigation, remediation and monitoring liabilities under environmental laws. In addition, anyone disposing
of certain products we distribute, such as ballasts, fluorescent lighting and batteries, must comply with environmental laws that
regulate certain materials in these products.

We believe that we are in compliance, in all material respects, with applicable environmental laws. As a result, we do not
anticipate making significant capital expenditures for environmental control matters either in the current year or in the near future.



Seasonality

Our operating results are not significantly affected by seasonal factors. Sales during the first quarter are usually affected by a
reduced level of activity. Sales during the second, third and fourth quarters are generally 6% to 9% higher than the first quarter.
Sales typically increase beginning in March, with slight fluctuations per month through October. During periods of economic
expansion or contraction, our sales by quarter have varied significantly from this seasonal pattern.

Website Access

Our Internet address is www.wesco.com. Information contained on our website is not part of, and should not be construed as
being incorporated by reference into, this Annual Report on Form 10-K. We make available free of charge under the “Investors”
heading on our website our annual reports on Form 10-K, quarterly reports on Form 10-Q, current reports on Form 8-K and
amendments to those reports filed or furnished pursuant to Section 13(a) or 15(d) of the Securities Exchange Act of 1934, as
amended (the “Exchange Act”), as well as our Proxy Statements, as soon as reasonably practicable after such documents are
electronically filed or furnished, as applicable, with the U.S. Securities and Exchange Commission (the “SEC”).

In addition, our charters for our Executive Committee, Nominating and Governance Committee, Audit Committee and
Compensation Committee, as well as our Corporate Governance Guidelines, Code of Principles for Senior Executives,
Independence Policy, Global Anti-Corruption Policy, and Code of Business Ethics and Conduct for our Directors, officers and
employees, are all available on our website in the “Corporate Governance” link under the “Investors” heading.

Forward-Looking Information

This Annual Report on Form 10-K contains various “forward-looking statements” within the meaning of the Private Securities
Litigation Reform Act of 1995. These statements involve certain unknown risks and uncertainties, including, among others, those
contained in Item 1, “Business,” Item 1A, “Risk Factors,” and Item 7, “Management’s Discussion and Analysis of Financial
Condition and Results of Operations.” When used in this Annual Report on Form 10-K, the words “anticipates,” “plans,” “believes,”
“estimates,” “intends,” “expects,” “projects,” “will” and similar expressions may identify forward-looking statements, although
not all forward-looking statements contain such words. Such statements, including, but not limited to, our statements regarding
business strategy, growth strategy, competitive strengths, productivity and profitability enhancement, competition, new product
and service introductions and liquidity and capital resources, are based on management’s beliefs, as well as on assumptions made
by and information currently available to management, and involve various risks and uncertainties, some of which are beyond our
control. In addition, forward-looking statements in this document include information regarding our proposed acquisition of
Anixter, the potential effects of the pending acquisition on our business and operations prior to the consummation thereof, the
effects on WESCO if the acquisition is not consummated, and information regarding the combined operations and business of
WESCO and Anixter following the acquisition, if consummated. Our actual results could differ materially from those expressed
in any forward-looking statement made by us or on our behalf. In light of these risks and uncertainties, there can be no assurance
that the forward-looking information will in fact prove to be accurate. We have undertaken no obligation to publicly update or
revise any forward-looking statements, whether as a result of new information, future events or otherwise.
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Executive Officers

Our executive officers and their respective ages and positions as of February 24, 2020, are set forth below.

Name Age Position

John J. Engel 58 Chairman, President and Chief Executive Officer

Diane E. Lazzaris 53 Senior Vice President and General Counsel

Robert Minicozzi 58 Vice President and Chief Information Officer

David S. Schulz 54 Senior Vice President and Chief Financial Officer

Nelson J. Squires IIT 58 Senior Vice President and Chief Operating Officer
Christine A. Wolf 59 Senior Vice President and Chief Human Resources Officer

Set forth below is biographical information for our executive officers listed above.

John J. Engel was elected as Chairman of the Board at the 2011 Annual Meeting and has served as President and Chief
Executive Officer since 2009. Previously, Mr. Engel served as our Senior Vice President and Chief Operating Officer from 2004
to 2009. Before joining WESCO in 2004, Mr. Engel served as Senior Vice President and General Manager of Gateway, Inc.,
Executive Vice President and Senior Vice President of Perkin Elmer, Inc., Vice President and General Manager of Allied Signal,
Inc., and also held various engineering, manufacturing and general management positions at General Electric Company.
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Diane E. Lazzaris has served as our Senior Vice President and General Counsel since January 2014, and from 2010 to December
2013 she served as our Vice President, Legal Affairs. From 2008 to 2010, Ms. Lazzaris served as Senior Vice President - Legal,
General Counsel and Corporate Secretary of Dick’s Sporting Goods, Inc. From 1994 to 2008, she held various corporate counsel
positions at Alcoa Inc., including Group Counsel to a group of global businesses.

Robert Minicozzi has served as our Vice President and Chief Information Officer since January 2016. From 2012 to December
2015, Mr. Minicozzi served as Vice President and Global Divisional Chief Information Officer of Arrow Electronics, Inc. and
previously held various information systems leadership positions with Arrow Electronics, Inc.

David 8. Schulz has served as our Senior Vice President and Chief Financial Officer since October 2016. From April 2016 to
October 2016, he served as Senior Vice President and Chief Operating Officer of Armstrong Flooring, Inc. From 2013 to March
2016, he served as Senior Vice President and Chief Financial Officer of Armstrong World Industries, Inc., and as Vice President,
Finance of the Armstrong Building Products division from 2011 to 2013. Prior to joining Armstrong World Industries in 2011, he
held various financial leadership roles with Procter & Gamble and The J.M. Smucker Company. Mr. Schulz began his career as
an officer in the United States Marine Corps.

Nelson J. Squires III has served as our Senior Vice President and Chief Operating Officer since October 2019. From January
2018 to September 2019 he served as Group Vice President and General Manager of WESCO Canada/International/WIS and as
Group Vice President and General Manager of WESCO Canada from August 2015 to January 2018. From 2010 to July 2015, he
was Vice President and General Manager, North America Merchant Gases and President, Air Products Canada of Air Products
and Chemicals, Inc. He has also served in regional and general management positions, as director of investor relations, and in
various sales positions at Air Products. Earlier in his career, he was a Captain in the United States Army.

Christine A. Wolf has served as our Senior Vice President and Chief Human Resources Officer since June 2018. From 2011
to June 2018, Ms. Wolf served as the Chief Human Resources Officer of Orbital ATK, Inc. until its acquisition by Northrop
Grumman. From 2008 to 2011, she served as the Chief Human Resources Officer of Fannie Mae and from 2004 to 2008 she served
as Chief Human Resources Officer of E*Trade Financial Corporation. Prior to that, she held various positions in human resources
with companies in a variety of industries.

Item 1A. Risk Factors.

The following factors, among others, could cause our actual results to differ materially from the forward-looking statements
we make. All forward-looking statements attributable to us or persons working on our behalf are expressly qualified by the following
factors. This information should be read in conjunction with Item 7, Management’s Discussion and Analysis of Financial Condition
and Results of Operations, Item 7A, Quantitative and Qualitative Disclosures about Market Risks and the consolidated financial
statements and related notes included in this Form 10-K.

Operational Risks

Adverse conditions in the global economy and disruptions of financial markets could negatively impact our results of
operations, cash flows or financial position.

Our results of operations are affected by the level of business activity of our customers, which in turn is affected by global
economic conditions and market factors impacting the industries and markets that they serve. Certain global economies and markets
continue to experience significant uncertainty and volatility, particularly commodity-driven end markets such as oil and gas and
metals and mining. Adverse economic conditions or lack of liquidity in these markets, particularly in North America, may adversely
affect our revenues and operating results. Economic and financial market conditions may also affect the availability of financing
for projects and for our customers' capital or other expenditures, which can result in project delays or cancellations and thus affect
demand for our products. There can be no assurance that any governmental responses to economic conditions or disruptions in
the financial markets ultimately will stabilize the markets or increase our customers' liquidity or the availability of credit to our
customers. Should one or more of our larger customers declare bankruptcy, it could adversely affect the collectability of our
accounts receivable, along with bad debt reserves and net income. In addition, our ability to access the capital markets may be
restricted at a time when we would like, or need, to do so. The economic, political and financial environment may also affect our
business and financial condition in ways that we currently cannot predict, and there can be no assurance that economic and political
instability, both domestically and internationally (for example, resulting from changes to trade policies, tariffs or participation in
trade agreements or economic and political unions) will not adversely affect our results of operations, cash flows or financial
position in the future.



Expansion into new business activities, industries, product lines or geographic areas could subject the company to increased
costs and risks and may not achieve the intended results.

We have invested significantly in expanding our e-commerce capabilities and online customer experience. If our efforts to
expand our capabilities in this area are not successful, we may not realize the return on our investments as anticipated, or our
operating results could be adversely affected by slower than expected sales growth or additional costs. Furthermore, engaging in
or significantly expanding business activities in product sourcing, sales and services could subject the company to unexpected
costs and risks. Such activities could subject us to increased operating costs, product liability, regulatory requirements and
reputational risks. Our expansion into new and existing markets, including manufacturing related or regulated businesses, may
present competitive distribution and regulatory challenges that differ from current ones. We may be less familiar with the target
customers and may face different or additional risks, as well as increased or unexpected costs, compared to existing operations.
Growth into new markets may also bring us into direct competition with companies with whom we have little or no past experience
as competitors. To the extent we are reliant upon expansion into new geographic, industry and product markets for growth and do
not meet the new challenges posed by such expansion, our future sales growth could be negatively impacted, our operating costs
could increase, and our business operations and financial results could be negatively affected.

An increase in competition could decrease sales, profit margins, and earnings.

We operate in a highly competitive industry and compete directly with global, national, regional and local providers of like
products and services. Some of our existing competitors have, and new market entrants may have, greater resources than us.
Competition is generally based on product line breadth, product availability, service capabilities and price. Other sources of
competition are buying groups formed by smaller distributors to increase purchasing power and provide some cooperative marketing
capability, as well as e-commerce companies. There may be new market entrants with non-traditional business and customer
service models, resulting in increased competition and changing industry dynamics.

Existing or future competitors may seek to gain or retain market share by reducing prices, and we may be required to lower
our prices or may lose business, which could adversely affect our financial results. We may be subject to supplier price increases
while not being able to increase prices to customers. Also, to the extent that we do not meet changing customer preferences or
demands, or to the extent that one or more of our competitors becomes more successful with private label products, on-line offerings
or otherwise, our ability to attract and retain customers could be materially adversely affected. Existing or future competitors also
may seek to compete with us for acquisitions, which could have the effect of increasing the price and reducing the number of
suitable acquisitions. These factors, in addition to competitive pressures resulting from the fragmented nature of our industry,
could affect our sales, profit margins and earnings.

Certain events or conditions, including a failure or breach of our information security systems, could lead to interruptions
in our operations, which may materially adversely affect our business operations, financial condition, and results of
operations.

We operate a number of facilities and we coordinate company activities, including information technology systems and
administrative services and the like, through our headquarters operations. Our operations depend on our ability to maintain existing
systems and implement new technology, which includes allocating sufficient resources to periodically upgrade our information
technology systems, and to protect our equipment and the information stored in our databases against both manmade and natural
disasters, as well as power losses, computer and telecommunications failures, technological breakdowns, unauthorized intrusions,
cyber-attacks, and other events. Conversions to new information technology systems may result in cost overruns, delays or business
interruptions. If our information technology systems are disrupted, become obsolete or do not adequately support our strategic,
operational or compliance needs, it could result in a competitive disadvantage or adversely affect our business operations and
financial condition, including our ability to process orders, receive and ship products, maintain inventories, collect accounts
receivable and pay expenses, therefore impacting our results of operations.

Because we rely heavily on information technology both in serving our customers and in our enterprise infrastructure in order
to achieve our objectives, we may be vulnerable to damage or intrusion from a variety of cyber-attacks, including computer viruses,
worms or other malicious software programs that access our systems. Additionally, third parties may fraudulently attempt to induce
employees or customers into disclosing sensitive information such as user names, passwords and other information in order to
gain access to our customers’ data or our data, including our intellectual property and other confidential business information, or
our information technology systems. Despite the precautions we take to mitigate the risks of such events, an attack on our enterprise
information technology system, or those of third parties with which we do business, could result in theft or disclosure of our
proprietary or confidential information or a breach of confidential customer, supplier or employee information. Such events could
have an adverse impact on revenue and harm our reputation. Additionally, such an event could cause us to incur legal liabilities
and costs, which could be significant, in order to address and remediate the effects of an attack and related security concerns.



We also depend on accessible office facilities, distribution centers and information technology data centers for our operations
to function properly. An interruption of operations at any of our distribution centers or data centers could have a material adverse
effect on the operations of branches served by the affected distribution or data center. Such disaster related risks and effects are
not predictable with certainty and, although they typically can be mitigated, they cannot be eliminated. We seek to mitigate our
exposures to disaster events in a number of ways. For example, where feasible, we design the configuration of our facilities to
reduce the consequences of disasters. We also maintain insurance for our facilities against casualties, and we evaluate our risks
and develop contingency plans for dealing with them. Although we have reviewed and analyzed a broad range of risks applicable
to our business, the ones that actually affect us may not be those that we have concluded are most likely to occur. Furthermore,
although our reviews have led to more systematic contingency planning, our plans are in varying stages of development and
execution, such that they may not be adequate at the time of occurrence for the magnitude of any particular disaster event that we
may encounter.

Acquisitions that we may undertake would involve a number of inherent risks, any of which could cause us not to realize
the benefits anticipated to result.

We have expanded our operations through organic growth and selected acquisitions of businesses and assets, and may seek to
do so in the future. Acquisitions involve various inherent risks, including: problems that could arise from the integration of the
acquired business; uncertainties in assessing the value, strengths, weaknesses, contingent and other liabilities and potential
profitability of acquisition candidates; the potential loss of key employees of an acquired business; the ability to achieve identified
operating and financial synergies anticipated to result from an acquisition or other transaction; unanticipated changes in business,
industry or general economic conditions that affect the assumptions underlying the acquisition or other transaction rationale; and
expansion into new countries or geographic markets where we may be less familiar with operating requirements, target customers
and regulatory compliance. Any one or more of these factors could increase our costs or cause us not to realize the benefits
anticipated to result from the acquisition of a business or assets.

While there are risks associated with acquisitions generally, including integration risks, there are additional risks more
specifically associated with ownin