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 Each seed 
is a new 
 beginning.
Each action we take is a seed we sow today that will bear fruit tomorrow. 

Like the seeds planted for trees, these actions carry the promise of change 

through renewal and growth:

  Rationalizing capacity to respond to demand changes 

and repurposing assets to products with growing demand

  Increasing energy efficiency and reducing fossil fuel consumption

  Investing to improve air quality and environmental performance

  Expanding direct sales presence in developing overseas markets 

  Exploring new technological frontiers and developing innovative 

applications for wood fiber-based products

  Reducing indebtedness and improving financial flexibility 

for future projects

We look to the future with energy and determination and each of our achieve-

ments is like a seed thriving in the rich foundation our employees have built. 

Like the cycles of nature and the cycles of wood, pulp and paper production, 

every one of these seeds represents a new beginning: a stronger one.
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 To our employees, 
customers and 
stockholders:
Join us as we build on the past and plant 
seeds for a stronger future.
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2009 was a challenging year for our economy and for many business 
sectors—and the pulp and paper industry was no exception. In the face 
of adverse economic and market conditions, Domtar management and 
employees buckled down to focus on the fundamentals: customers, 
costs, cash. The result? We successfully navigated through the storm, 
demonstrating progress throughout the second half of the year. Stronger 
from the experience, we are ready to take on the future.

Although we are all quite eager to talk about the recession and its recovery in the past tense, I think it is important to 
take a moment and recognize that we faced dramatic challenges last year and that, all things considered, we performed 
very well. None of this would have been possible without the loyalty of our customers, the hard work of our employees, 
and the support of our stockholders. 

Executing Under Pressure
While sometimes we may want to initiate change, too often change is thrust upon us. In late 2008 and throughout 
2009, many changes occurred that we did not anticipate, including rapidly declining demand for paper and the 
collapse of pulp prices. Instead of fighting against these changes, we chose to adapt and responded effectively 
to an evolving reality. 

Given the declining demand for paper and pulp, we aggressively balanced our production with demand by taking 
257,000 metric tons of pulp and 467,000 tons of paper lack-of-order downtime, and rationalized paper capacity by 
approx imately 199,000 tons. We also reduced paper inventories by about 150,000 tons. 

Keeping our focus on financial discipline, we strengthened our balance sheet by paying down over $400 million of 
debt over the past year and by refinancing a significant portion of our debt back in  June. This certainly contributed 
to improving our credit rating outlook. We plan on continuing to focus on debt repayment. 

In terms of financial performance, we closed the year on a high note despite the seasonality of our business. We 
gener  ated $686 million in free cash fl ow including cash received from fuel tax credits, resulting from the production 
of black liquor at our U.S. pulp and paper mills. Initiatives to reduce working capital were an important part of this, 
including $261 million from inventory reduction and additional monies from procurement initiatives, demonstrating 
that hard work really pays off!

Planting Seeds for the Future
In 2009, our focus was on cutting costs at every level of the organization and working on our fundamentals. Despite 
this focus, we never stopped thinking about the future of our business or the needs of our customers. We opened a 
pulp sales offi ce in Hong Kong—expanding our sales force capabilities to establish direct customer relationships and 
services in a growing market. We are also converting our Plymouth, NC, mill to 100% fl uff pulp production by the end 
of 2010, capitalizing on the mill’s ideal location and existing fl uff pulp production expertise. 

In early 2010, we established a partnership involving the development of nanotech nologies. Potential product 
applications range from polymers to bone replacement. Although only in the development stages, this initiative 
demonstrates the potential of wood fiber-based products beyond pulp and paper.

Reducing our greenhouse gas emissions by decreasing our reliance on fossil fuels and developing energy effi ciency 
programs remains another important priority for Domtar. While maintaining our 78% energy self-sufficiency 
in 2009, we also made progress toward improving our performance even further.

We broke ground for a new steam generator at our Marlboro, SC, mill which will bring the mill to 95% energy self-
suffi ciency. We have also entered into a partnership with We Energies at our Rothschild, WI, mill for the potential 
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“ While in 2009 we reacted to many unexpected changes, 
in the future we will be the agents of change.”

development of a steam plant on location that would not only provide the mill with 100% of its steam requirements 
but also supply power to We Energies customers in the area. These initiatives help us cut costs, improve our carbon 
footprint by reducing our reliance on fossil fuels and also speak to the potential of using biomass as a source of 
energy, already an important part of pulp and paper manufacturing.

We will have the opportunity to invest in our Canadian mills with projects aimed at improving their energy and 
environmental performance thanks to the Canadian Government’s Pulp and Paper Green Transformation Program. 
To date, we have a total of seven projects in the works, including two substantial projects in Kamloops, BC. In total, 
approx imately CAD$143 million has been allocated to Domtar.

In our manufacturing system, we have expanded Forest Stewardship Council (FSC) Chain-of-Custody certifi cation to 
our entire mill network. What does this mean? We can now produce FSC-certifi ed products at any of our mills across 
North America. This will help us further develop our Domtar EarthChoice® line of sustainable papers. We are working on 
increasing the availability of FSC fi ber to continue to grow this brand through various initiatives with industry partners 
and suppliers, namely the Carbon Canopy project.

Last year we marked a signifi cant milestone, selling our millionth ton of Domtar EarthChoice® paper. This achieve ment 
underlines our continued commitment to providing our customers and end users with high quality and environmentally 
responsible products. 

A Promise of Renewal and Positive Change Ahead
Although the recession may be behind us, a new reality lies ahead and is ours now to embrace. The fact is that we are 
in a mature business. We must focus more than ever on our competitive advantages as a market and sustainability 
leader, as well as a manufacturer of high quality and environmentally responsible pulp and paper products. We will 
continue to focus on customers, costs and cash, and on maximizing the value of our assets while seeking opportunities 
for growth and diversifi cation. This includes the repurposing of our assets where viable, partnerships and the dives-
titure of businesses and trailing assets that we consider non-core. 

On the Paper Merchants business front we are evaluating our geographic position. We have a sales force that moves 
approximately 0.7 million tons of paper a year but with a mostly Eastern presence. We are looking at the best way 
to optimize this business. 

While in 2009 we reacted to many unexpected changes, in the future we will be the agents of change. We will see the 
projects that we have under taken through to their completion while keeping an eye on other potential opportunities 
to plant seeds for the future. 

We are highly motivated, and I am excited and proud to work with a team that has proven that it can rise to a challenge. 
As we sow the seeds of change for the future, I am confi dent that we will continue to make important progress toward 
our company’s growth and success.

John D. Williams
President and Chief Executive Offi cer
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 Domtar’s Business at a Glance

Papers
The Papers segment includes the manufacturing, converting, marketing and distribution of business, commercial printing, publishing, 
converting, and specialty papers. In 2009, approximately 79% of our Papers segment sales were made to customers in the United States, 
9% in Canada, and 12% in other countries. The Papers segment also includes the marketing and distribution of papergrade, fl uff, and 
specialty pulp, produced in excess of internal requirements for papermaking. In 2009, approximately 26% of our market pulp sales 
were in the United States, 11% in Canada, and 63% in other countries.

Paper Merchants
The Paper Merchants segment involves the purchasing, warehousing, sale and distribution of our paper products and those of other 
manufacturers. These products include business, printing and publishing papers, and certain industrial products. In 2009, approximately 
68% of our sales were made to customers in the United States and 32% to customers in Canada.

 Wood
The Wood segment comprises the manufacturing, marketing and distribution of lumber and wood-based, value-added products, as well 
as the management of forest resources in Canada and the United States. In 2009, approximately 47% of the sales were made to customers 
in the United States and 53% to customers in Canada.

81% Papers 

3% Wood 

16% Paper Merchants 

Sales

$5.465 billion in 2009

Segment Assets

94% Papers 

4% Wood 

2% Paper Merchants 

$5.889 billion at December 31, 2009

Employees

83% Papers* 

9% Wood 

8% Paper Merchants 

Over 10,000 at December 31, 2009

* Includes Corporate
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 2009 Financial Highlights
(in millions of U.S. dollars, unless otherwise noted)

Sales by Region

76% United States

10% Other Countries 

14% Canada 

Long-Term Debt
including current portion

2007

2,230

2008

2,128

2009

1,712

Capital Expenditures

20071

116

2008

163

2009

106

Sales

20071

5,947

2008

6,394

2009

5,465

EBITDA Before Items2

20071

830

2008

780

2009

640

Selected Financial Figures
(in millions of U.S. dollars, unless otherwise noted) 20071 2008 2009

Sales  5,947     6,394    5,465 

Operating income (loss) per segment  

     Papers  321     (369)   650 

     Paper Merchants  13     8    7 

     Wood  (63)    (73)   (42) 

     Corporate  (1)    (3)   — 

Operating income (loss)  270     (437)   615 

Net earnings (loss)  70     (573)   310 

Cash fl ow provided from operating activities 606 197 792

Capital expenditures 116 163 106

Free cash fl ow2 490 34 686

Total assets 7,726 6,104 6,519

Long-term debt, including current portion 2,230 2,128 1,712

Net debt-to-capitalization ratio2 41% 50% 35%

Total shareholders’ equity 3,197 2,143 2,662

Weighted average number of common and exchangeable shares outstanding in millions (diluted)  39.7     43.0    43.2 

1 Including Domtar Inc. from March 7, 2007. For more information, refer to the 2009 Annual Report on Form 10-K.
2Non-GAAP fi nancial measure. Consult the Reconciliation of Non-GAAP Financial Measures at www.domtar.com.
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1 Harold H. MacKay
 Chairman of the Board   
  Counsel, MacPherson 

Leslie & Tyerman LLP
 Regina, Saskatchewan, Canada 

2 John D. Williams
  President and Chief Executive  

Offi cer, Domtar Corporation
Montreal, Quebec, Canada

3 Jack C. Bingleman
  President, JCB Consulting, LLC   

Vero Beach, Florida, USA 

4 Louis P. Gignac
  President, G Mining Services Inc.

Montreal, Quebec, Canada 

5 Brian M. Levitt
  Co-Chair, Osler 

Hoskin & Harcourt LLP
Montreal, Quebec, Canada 

6 W. Henson Moore
  Corporate Director

Baton Rouge, Louisiana, USA 

7 Michael R. Onustock
  Corporate Director

Portland, Oregon, USA 

8 Robert J. Steacy
  Corporate Director

Toronto, Ontario, Canada 

9 William C. Stivers
  Corporate Director

North Bend, Washington, USA 

10 Pamela B. Strobel
  Corporate Director

Winnetka, Illinois, USA 

11 Richard Tan
 President and Chief Executive 
 Offi cer, Pacifi c Millennium 
 Holdings Corporation
 San Diego, California, USA 

12 Denis Turcotte
  Consultant and Asset Manager

Sault Ste. Marie, Ontario, Canada

 A Board of Directors 
Firmly in Charge
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Governance—Board of Directors and Leadership Structure       
Our Board of Directors has a stewardship responsibility to supervise the management conduct of Domtar, and it is accountable to Domtar’s 
stockholders for sound corporate governance and enhancement of stockholder value. The Board has adopted, and acts in accordance 
with, the Corporate Governance Guidelines that comply with the listing standards of the NYSE and TSX, in all respects, including director 
respon sibilities, qualifi cation standards, independence, compensation, continuing education, succession planning, and board performance 
assessment. The Guidelines also explicitly recognize the Board’s responsibility for assessment of risks facing the Corporation and review 
of strategies for risk mitigation. The positions of Chairman of the Board and Chief Executive Offi cer (CEO) are separate and distinct, 
which allows our CEO to focus on the management of the Corporation, while our Chairman leads the Board in its role of advising and 
overseeing management. 

Board Committees
Our Board carries out its responsibilities with the assistance of four standing committees, which are composed of the members of the 
Board and which are entrusted with specifi c areas of oversight.

The Audit Committee has responsibility to oversee the quality and integrity of accounting, auditing and fi nancial reporting practices, 
including the Corporation’s compliance with legal and regulatory requirements, and it appoints, compensates and oversees the 
Corporation’s independent auditors. 

The Nominating and Corporate Governance Committee has a leadership role in shaping the governance of the Corporation, reviewing 
the compensation of the Corporation’s directors and providing oversight and direction with regard to the functioning and operation 
of the Board, including reviewing and recommending candidates for election as directors. 

The Human Resources Committee has responsibility for reviewing and approving the design of the Corporation’s compensation and benefi ts 
systems, including incentive compensation and equity incentives, for evaluation of the Corporation’s CEO, and for succession planning.

The Environmental, Health and Safety Committee oversees and reviews the environmental, health and safety policies, standards, 
procedures, practices and compliance with applicable regulatory requirements, as well as related objectives and plans for implementing 
measures and risk management programs regarding environmental protection and occupational health and safety.

Business Conduct and Ethics 
The Corporation has adopted a Code of Business Conduct and Ethics, which is applicable to all its employees, as well as a Code of Business 
Conduct for Members of the Board. These codes help foster the Corporation’s values and culture of openness and accountability.

For more information on the Corporation’s governance system, please refer to our website 
or our 2010 Notice of Annual Meeting and Proxy Statement.  

Director Audit

Nominating
and Corporate
Governance

Human
Resources

Environmental,
Health and Safety

Harold H. MacKay (Chairman of the Board) Chair

Jack C. Bingleman x x

Louis P. Gignac x x

Brian M. Levitt x Chair

W. Henson Moore x Chair

Michael R. Onustock x x

Robert J. Steacy Chair x

William C. Stivers x x

Pamela B. Strobel x x

Richard Tan x x

Denis Turcotte x
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 An Experienced 
Management Committee
Domtar’s Management Committee is in charge of running our business. A group 
of seasoned professionals, they are able to proactively meet our challenges 
while capitalizing on opportunities as they arise. And 2009 saw its share 
of both. Domtar’s management team prides itself on its ability to adapt to 
an ever-challenging environment.

 The Fundamentals 
of Success: Three Cs

Customers 
Our customers are the reason we are in business. Our efforts focus on maximizing our supply chain and providing 
them with the products they need. It’s about listening to our customers and paying attention to their changing 
needs. That’s our value proposition as the market leader. We also seek to learn more about product end users and 
their paper consumption habits.

Costs 
Cost reduction measures implemented in early 2009 to deal with a challenging economic environment have led 
to more permanent measures that ultimately changed and improved our purchasing and spending practices. 
We continue to manage our costs closely and save wherever we can, without compromising on the quality of 
our services and products.

Cash 
We aim to conserve our solid liquidity position and maintain a strong cash fl ow, while strengthening our risk profi le 
and improving our capital structure by continuing to pay down debt.
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1 John D. Williams
  President and

Chief Executive Offi cer

2 Melissa H. Anderson
  Senior Vice-President 

Human Resources

3 Daniel Buron
  Senior Vice-President and

Chief Financial Offi cer 

4 Michael Edwards
  Senior Vice-President 

Pulp and Paper Manufacturing 

5 Zygmunt Jablonski
  Senior Vice-President 

Law and Corporate Affairs 

6 Patrick Loulou
  Senior Vice-President 

Corporate Development 

7  Jean-François 
Mérette

  Senior Vice-President 
Forest Products 

8 Richard L. Thomas
  Senior Vice-President 

Sales and Marketing 

9 Mark Ushpol
  Senior Vice-President 

Distribution 

 A Change in the Air
In 2009, Domtar restructured and consolidated its Management Committee. Membership went from thirteen to nine after the number 
of direct reports to the Chief Executive Officer was reduced and certain functions consolidated. Namely, Sales and Marketing 
were brought together under the leadership of Richard L. Thomas; Daniel Buron, Chief Financial Officer, took over responsibility for 
Information Technology; and Zygmunt Jablonski, General Counsel, took over the Corporate Affairs functions.

The beginning of 2010 also welcomed two new faces: Mark Ushpol joined the company as Senior Vice-President of Distribution, as did 
Melissa H. Anderson as Senior Vice-President of Human Resources. 

John D. Williams, our President and Chief Executive Offi cer since the beginning of 2009, has made a mark on his leadership team, making 
it leaner and better adapted to our new reality.
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Number of 
Recordable Injuries
per 200,000 work hours

2008

1.97

2007

2.34

1.51

2009

35%
reduction]

 The Importance  of 
Health and Safety 

At Domtar, we consider safety “non-negotiable.” It is both a business and moral issue. We fi rmly 
believe in the right of our employees to enjoy safe working environments, and we constantly engage 
them in the process of maintaining safety performance and fi nding ways to improve it. On the 
business side, we believe that positive safety performance records are a refl ection of a sound and 
well-run company.

With an ultimate goal of zero injuries, we must work safely both individually and collectively as 
we go about our day-to-day tasks. We have made solid progress in reducing workplace injuries and 
incidents since 2007. In fact, 2009 was a successful year when compared to 2007 and 2008. The 
total frequency rate of recordable injuries was 1.51, a 35% improvement over 2007. Nevertheless, 
constant vigilance and effort will be required to continue reducing workplace incidents. With safety, 
we always strive to do better.

Domtar will continue to set aggressive targets to reflect the importance of health and safety 
throughout the organization.

DOMTAR A N NUA L R E V I E W 20 0 912
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Footprint

HONG KONG
PULP SALES OFFICE

 HEAD OFFICE
Montreal, QC
395 de Maisonneuve Blvd. West 
Montreal, QC  H3A 1L6 
Canada

 OPERATIONS CENTER
Fort Mill, SC
100 Kingsley Park Drive
Fort Mill, SC  29715-6476 
USA 

 PULP AND PAPER OPERATIONS

 DOMTAR DISTRIBUTION GROUP

 WOOD OPERATIONS

 ENTERPRISE GROUP

  REGIONAL REPLENISHMENT CENTERS
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NEWFOUNDLAND

MONTREAL, QC

FORT MILL, SC
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The average Domtar mill draws

78%
of its thermal 
energy from 
renewable fuels.
To learn more, visit www.domtar.com/energy
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Papers

 We operate a network 

of 15 mills for the 

manufacturing of pulp 

and paper, 11 of which 

are located in the 

United States and 

4 in Canada.
All paper tonnage is expressed in short tons (ST) and by mill production capacity.
All pulp tonnage is expressed in air dry metric tons (ADMT) and by mill market pulp production capacity.

 1 ASHDOWN, AR
   933,000 ST 

of paper per year
   86,000 ADMT 

of pulp per year

 2 COLUMBUS, MS
   238,000 ST 

of paper per year

 3 ESPANOLA, ON
   77,000 ST 

of paper per year
   114,000 ADMT 

of pulp per year

 4 HAWESVILLE, KY
   634,000 ST 

of paper per year
   47,000 ADMT 

of pulp per year

 5 JOHNSONBURG, PA
   374,000 ST 

of paper per year

 6 KINGSPORT, TN
   425,000 ST 

of paper per year

 7 MARLBORO, SC
   391,000 ST 

of paper per year

 8 NEKOOSA, WI
   167,000 ST 

of paper per year

 9 PORT HURON, MI
   116,000 ST 

of paper per year

 10 ROTHSCHILD, WI
   147,000 ST 

of paper per year

 11 WINDSOR, QC
   670,000 ST 

of paper per year
   33,000 ADMT 

of pulp per year

   PULP AND PAPER MILLS 

 12 DRYDEN, ON
   319,000 ADMT 

of pulp per year

 13 KAMLOOPS, BC
   477,000 ADMT 

of pulp per year

14 PLYMOUTH, NC
   444,000 ADMT 

of pulp per year

 15 WOODLAND, ME
   398,000 ADMT 

of pulp per year

   MARKET PULP MILLS 

 16 ADDISON, IL

 17 ASHDOWN, AR

 18 BROWNSVILLE, TN

 19 DUBOIS, PA

 20 GRIFFIN, GA

 21 MIRA LOMA, CA

 22 OWENSBORO, KY

23 RIDGEFIELDS, TN

 24 ROTHSCHILD, WI

 25 TATUM, SC

 26  WASHINGTON 
COURT HOUSE, OH

 27 WINDSOR, QC

   CONVERTING AND DISTRIBUTION

 28 LANGHORNE, PA  29 ROCK HILL, SC

   FORMS MANUFACTURING

 30 CERRITOS, CA 

 31 DALLAS, TX

32 INDIANAPOLIS, IN

   CONVERTING, DISTRIBUTION AND FORMS

   HEAD OFFICE

MONTREAL, QC
395 de Maisonneuve Blvd. West 
Montreal, QC  H3A 1L6 
Canada 

    OPERATIONS CENTER

FORT MILL, SC
100 Kingsley Park Drive 
Fort Mill, SC  29715-6476 
USA
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We design, manufacture, market and distribute a wide range of business, commercial 
printing and publishing as well as converting and specialty papers to customers 
located predominantly in the United States and Canada. We sell a combination 
of private labels and well-recognized branded products such as Cougar®, Lynx® 
Opaque Ultra, Husky® Opaque Offset, First Choice®, and Domtar EarthChoice® 
Offi ce Paper, part of our family of environmentally and socially responsible papers.

We manufacture papergrade, fluff and specialty pulp in excess of our internal 
requirements for papermaking. This pulp is dried and sold to customers in North 
America and in export markets.

Market Position

Overview

EBITDA 
BEFORE ITEMS1

$652 MILLION

SALES
$4.401 BILLION

81% Papers  

94% Papers  

SEGMENT 
ASSETS
$5.538 BILLION

83% Papers*  

EMPLOYEES
8,351

 PAPER
Domtar’s annual paper production capacity is 

approximately 3.9 million tons of uncoated freesheet 

and approximately 238,000 tons of coated ground-

wood. Based on production capacity, we are the 

largest integrated manufacturer and marketer of 

uncoated freesheet paper in North America, and 

the second largest in the world.

According to the Pulp and Paper Products Council 

(PPPC), North American demand for uncoated 

freesheet paper in 2009 was 10.6 million tons, 

an 11.5% decline when compared to 2008, while 

North American production of uncoated freesheet 

was 10.3 million tons, a 12% decline from 2008. 

Global demand for uncoated freesheet was approx-

imately 42.3 million tons in 2009, a 5.2% decline 

when compared to 2008 (PPPC). 

North American demand has been declining at a 

rate of approximately 4.2% per year since 2000 

(PPPC) while global demand has been relatively 

fl at,  in  creas   ing at a rate of approx imately 0.2% per 

year since 2000 (RISI). We expect North American 

demand will continue to decline between 3% and 

5% per year while global demand is fore casted to 

grow at an annual rate of 2.4% over the next fi ve 

years (RISI), buoyed by strong demand in South 

East Asia and Eastern Europe. 

 PULP
Domtar’s net market pulp position is approximately 

1.7 million metric tons of hardwood, softwood and 

fluff pulp. Domtar is the largest market pulp pro-

ducer in North America, and one of the largest in 

the world. 

According to PPPC, North American production 

of market pulp stood at 12.6 million metric tons 

in 2009, a 19% decline when compared to 2008. 

Global production of market pulp was approx-

imately 35.5 million metric tons in 2009, a 15% 

decline when compared to 2008 (PPPC).* Includes Corporate

1 Non-GAAP fi nancial measure. Refer to the Reconciliation of Non-GAAP 
Financial Measures at www.domtar.com.
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  CATEGORY BUSINESS PAPER COMMERCIAL PRINTING & PUBLISHING PAPER CONVERTING & SPECIALTY PAPER

         TYPE UNCOATED FREESHEET COATED GROUNDWOOD UNCOATED FREESHEET

GRADE Copy Premium 
imaging/
Technology
papers

Offset

Colors

Index

Tag

Bristol

Opaques

Premium 
opaques

Lightweight

Tradebook

No. 4

No. 5

Business converting

Flexible packaging

Abrasive papers

Decorative papers

Imaging papers

Labels

Medical disposables

APPLICATION Photocopies

Offi ce 
documents

Presentations

Commercial 
printing

Direct mail

Pamphlets

Brochures

Stationery

Brochures

Annual 
reports

Books

Catalogs

Catalogs

Magazines

Direct mail

Cards

Posters

Packaging

Forms and envelopes

Food and candy packaging

Surgical gowns

Repositionable note pads

Check & security papers

Review
 Sales declined 15% to $4.401 billion when 

compared to 2008. The decrease in sales is mainly 

due to lower paper shipments and lower average 

selling prices, partially offset by higher shipments 

for pulp. 

 EBITDA before items1 was $652 million, a 19% 

decline when compared to the prior year. The 

decrease is mainly due to lower paper ship ments, 

lower average selling prices for pulp and paper, 

and was partially offset by the favorable impact 

of a weaker Canadian dollar compared to the 

U.S. dollar. 

 Capital expenditures stood at $93 million, 

a 28% decline when compared to 2008.

 Health and safety performance improved 

by 10% when compared to the prior year.

 Headcount declined 8.7% to 8,351 when 

com pared to 2008. 

Developments
 Announced the conversion of the Plymouth, 

NC, mill to 100% fluff pulp produc tion. This will 

result in the perma nent closure of 199,000 tons 

of uncoated freesheet capac ity and in the increase 

of Domtar’s fl uff pulp capacity almost threefold 

to 444,000 metric tons. The mill recon fi guration 

and start-up of the new fl uff pulp machine is 

expected to be completed in the fourth quarter 

of 2010.

 Opened a pulp sales offi ce in Hong Kong. Prior 

to this opening, pulp sales in Asia were handled by 

agents for a commission fee. The offi ce provides 

our pulp sales organization with more in-depth 

knowledge of market conditions and business 

activity while enabling the development of closer 

relationships with our customers in this growing 

market.

 2009 Highlights

 DOMTAR PAPER PRODUCT OFFERING
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 Completed Forest Stewardship Council (FSC) 

Chain-of-Custody certifi cation of all of our pulp 

and paper mills. We now have the ability to 

manufacture FSC-certifi ed products across our 

entire network. 

 Marked a signifi cant milestone with the sale 

of the millionth ton of FSC-certifi ed paper since 

the fi rst ton was manufactured in 2002. Our offer-

ing has evolved into a full line of environmentally 

and socially responsible papers called Domtar 

EarthChoice®. 

 Increased brightness level of Husky® Opaque 

Offset from 92 to 94 brightness, setting a new 

industry standard for opaque offsets and delivering 

trouble-free printing and consistent quality, run 

after run.

Priorities
We aim to be recognized as the supplier of choice of 

branded and private branded paper products for 

consumer channels, stationers, merchants, printers, 

retailers and converters in North America. 

To achieve our goals, we intend to focus on:

 Pursuing cost reduction efforts through a 

strong focus on manufacturing excellence, con-

tinuous improvement of operations and improved 

health and safety performance.

 Researching and deepening our understanding 

of paper end-user consumption patterns to be in 

a better position to anticipate the ever-changing 

needs of our customers and paper end users.

 Diversifying target end markets for mar  ket 

pulp and con solidating our presence in the rapidly 

ex panding Asian markets.

 Increasing self-generated energy and steam 

to decrease Domtar’s reliance on fossil fuels and 

thereby reduce our carbon footprint.

 Leveraging the company’s expertise and assets 

to bring an increasing stream of revenue from 

growth areas.

 Pursuing new applications to increase produc tion, 

mitigate costs and reduce environmental impacts.

 
Key Figures

1 Non-GAAP fi nancial measure. Refer to the Reconciliation of Non-GAAP 
Financial Measures at www.domtar.com.

(in millions of U.S. dollars, unless otherwise noted) 

Year ended December 31 2009 2008

Sales 4,401 5,164

EBITDA before items1 652 801

Depreciation and amortization 382 435

Operating income before items1 270 366

Capital expenditures 93 130

Total assets 5,538 5,399

Paper production (‘000 ST) 3,604 4,385

Paper shipments (‘000 ST) 3,757 4,406

Pulp shipments (‘000 ADMT) 1,539 1,372

Number of employees 8,351 9,147
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Responsibility from Start to Finish
Being a sustainable company involves product stewardship. For us, that means offering our customers 

a wide range of products certifi ed according to world-class sustainability standards.

To make this possible, we have spent over a decade certifying most of our forests and all of our manu-

facturing facilities, converting operations and the Domtar Distribution Group, under the standards 

of the FSC, SFI, PEFC and/or CSA  (see page 36 for more information). With these certifica tions, we 

can affi rm that every step in our supply chain—from the forest fl oor to the customer’s door—has been 

rigorously assessed and is responsibly managed. 

We are proud to have been one of the fi rst in our industry to adopt the highest environmental and 

social standards in the world. We are confi dent that Domtar and our customers will continue to reap 

the benefi ts of the promise this carries. 

The Chain of Custody
The chain of custody represents the paper trail that enables any product bearing a certifi er’s logo to 

be traced all the way from its forest of origin through manufacturing, processing and distribution. 

It is an independent guarantee of sound product stewardship, one that is increasingly sought after 

by end users, customers and corporations. FSC Chain-of-Custody certifi cation, respected by leading 

environmental organizations, is our preferred choice where it is available.

In 2008, Domtar’s longstanding commitment to third-party chain-of-custody certifi cation assumed 

new importance with the amendment of the 1900 Lacey Act by the U.S. Congress. Under the Act, 

all importers of virtually any product containing plant material (including wood) must verify the 

content and source of this material, effective September 1, 2010. The major objective of the Act 

is to help stem the importation to the U.S. of illegally harvested wood from the source country.

Our diligence over the years has already ensured that all Domtar products are compliant with 

the Lacey Act.

Products. 
Pride. Promise.
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Domtar EarthChoice® is our socially and environmentally responsible family 
of FSC-certified papers. This comprehensive line offers more choices of products, 
both with and without recycled content, for more end uses than any other 
on the market. It has proven itself perfectly suited for a broad spectrum of 
appli cations, from corporate identity materials, to business and office uses, 
digital printing, direct mail, transaction printing, converting, publishing—
and everything in between. 

This diverse offering, coupled with our unparalleled commitment to third-party certifi cation, is what 

differentiates Domtar in the growing market for environmental papers. The latter has also helped us 

garner the support of leading environmental organizations such as WWF-Canada and the Rainforest 

Alliance, which have applauded us for the rigor of the forest management practices that support the 

Domtar EarthChoice® product family. 

Domtar EarthChoice®

Cougar® 

Cougar® DigitalChoice™ 

Lynx® Opaque Ultra 

Lynx® Digital 

HOTS® 

EarthChoice® Offi ce Paper 

First Choice® 

Domtar® Multi-System Ultra 

EarthChoice® Wove Envelope 

ci2000® Envelope 

EarthChoice® Tradebook

Domtar Lightweight Publishing Papers

Domtar Reply Card

Domtar Strategic Specialty Items

Jupiter™

Saturn®

Thanks a Million!
In 2009, our customers and employees helped us reach a major milestone with the sale of our millionth 

ton of Domtar EarthChoice® paper. This achievement was both a gauge of our success in reading the 

needs of our markets and an affi rmation of our decision to seek FSC certifi cation across our operations. 

It demonstrated that customers have accepted the value of the Domtar EarthChoice® brand and what 

it offers: a tangible way for them to achieve their “green” objectives. 

Domtar remains committed to offering our customers choices that refl ect their changing needs. 

We have continued to develop products in the Domtar EarthChoice® line through enhancements in 

brightness, opacity, surface formation and consistency. What’s more, since we now have the ability to 

manufacture Domtar EarthChoice® papers at all of our mills, we have the capacity to grow our fl agship 

line of environmental products even further. 

DOMTAR EARTHCHOICE® FAMILY OF PAPERS
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Paper is 
one of the 
few truly 
sustainable 
products
as it comes from a renewable resource 
and is recyclable and biodegradable.

To learn more, visit www.domtar.com/earthchoice
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 1 ALBANY, NY

 2  BALTIMORE, MD / 
WASHINGTON, DC

   3 BOSTON, MA

   4 BUFFALO, NY

   5 CINCINNATI, OH

   6 CLEVELAND, OH

   7 COLUMBUS, OH

 8  DALLAS / FORT 
WORTH, TX

 9 DARTMOUTH, NS

10 DAYTON, OH

11  FORT WAYNE, IN

12 HARRISBURG, PA

13 HARTFORD, CT

14 INDIANAPOLIS, IN

15 LANCASTER, PA

16 LONDON, ON

17 MONTREAL, QC

18 MOUNT PEARL, NL

19 NEW YORK, NY

20 OTTAWA, ON

21 PHILADELPHIA, PA

22 QUEBEC CITY, QC

23 SOUTHPORT, CT

24 TORONTO, ON

25 UNIONTOWN, OH

Under the Domtar Distribution Group (DDG) banner, we operate four regional 
paper distrib utors and a publishing solutions group from 26 locations, primarily 
in the Midwest and Northeast United States and in Eastern Canada.

Our product offering is composed of uncoated, coated and specialized papers. 
DDG also supplies industrial products such as premium inks, press chemistry, 
blankets, plates, aqueous coatings, films, proofing papers, bindery supplies and 
lamination supplies. DDG serves the retail market with branded and private 
label products from over 75 suppliers located around the world.

   HEAD OFFICE

MONTREAL, QC
395 de Maisonneuve Blvd. West 
Montreal, QC  H3A 1L6 
Canada 

    DDG HEAD OFFICE

COVINGTON, KY

   DOMTAR DISTRIBUTION GROUP 

 Paper 
 Merchants
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Overview

 Review
 Sales declined 12% to $873 million when compared 

to 2008. The decrease in sales is mainly due to lower paper, 
forms and industrial/packaging product deliveries and 
a decrease in selling prices. As part of the total product 
mix, Domtar paper products represented approximately 
33% of DDG’s total shipments in 2009.

 EBITDA before items1 was $12 million, a 9.1% in crease 
when compared to the prior year. The increase is mainly 
due to lower operating costs. While competition was 
fi erce in 2009, DDG gained market share during the 
year with a 9.5% decline in shipments compared to 
a 16% decline in overall freesheet paper demand in 
North America (PPPC). DDG also improved its inventory 
turns by 13% during the year, and reduced inventory 
value by 17% versus 2008.

 Health and safety performance improved by 64% 
when compared to the prior year. 

 Headcount declined 9.2% to 796 when compared 
to 2008. 

 Developments
 Launched the Green Solutions program to support 

customers aiming to go green, notably by helping 
achieve chain-of-custody certifi cation, helping measure 
the environmental footprint and assisting in making 
better “green” choices.

 As one of North America’s fi rst Tri-Certifi ed paper 
distrib utors, DDG made a commitment to maintaining 
the standards of the Forestry Stewardship Council 
(FSC), the Programme for the Endorsement of Forest 
Certifi cation systems (PEFC), and the Sustainable Forestry 
Initiative (SFI) in all of its operations.

 Selected by Heidelberg as the exclusive distributor 
of its Saphira brand of premium pre-press and post-press 
supplies.

 Successfully integrated the Contract Paper Group 
into RIS Paper distribution group. 

 Launched a new website to provide cus tomers easy 
and integrated access to the full range of resources that 
DDG has to offer.

 Upgraded the online store in Canada. The U.S. store 
will be upgraded in 2010.

 Priorities
DDG aims to be the distributor of choice to a wide and 
diverse customer base that includes small, medium and 
large commercial printers, publishers, quick copy fi rms, 
catalog and retail companies, and institutional entities. 

To achieve this goal, we focus on:

 Enhancing the profi tability of our warehouse distri-
bution system, which currently represents approxi-
mately 50% of our total sales. 

 Creating upstream business relationships with na-
tional accounts to secure high-volume opportunities, 
notably in the distribution of certifi ed paper products, 
in order to capture long-term value.

 Strengthening and deepening our relationships and 
joint business planning with our strategic suppliers.

 Opportunities for the distribution of different prod-
ucts and additional business areas to complement the 
current portfolio, such as expanding into new and emerg-
ing developments in the digital arena.

 Operational excellence and effi ciency, with a focus on 
inventory turns, supply-chain management and em ploy ee 
safety.

 Implementation of a new Enterprise Resource Planning 
(ERP) system to improve the operational effi ciency and 
productivity of DDG’s business processes.

 Surveying our customer base to continually fi nd 
ways to improve our product offering and services to 
better meet their needs. 

Key Figures
(in millions of U.S. dollars, unless otherwise noted) 

Year ended December 31 2009 2008

Sales 873 990

EBITDA before items1 12 11

Depreciation and amortization 3 3

Operating income before items1 9 8

Capital expenditures 1 2

Total assets 101 120

Number of employees 796 877

 2009 Highlights

SALES
$873 MILLION

16% Paper Merchants  

2% Paper Merchants    

SEGMENT 
ASSETS
$101 MILLION

8% Paper Merchants    

EMPLOYEES
796

1 Non-GAAP fi nancial measure. Refer to the Reconciliation of Non-GAAP 
Financial Measures at www.domtar.com.

EBITDA 
BEFORE ITEMS1

$12 MILLION
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Paper is 
recycled 
more than 
other 
materials.
In 2008, over 57% of paper consumed was 
recovered for reuse, compared to 35% for 
metals, 23% for glass, and 7% for plastic.

To learn more, visit www.domtar.com/sustainability 
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All wood capacities are expessed in 
Million Foot Board Measure (MFBM).

 Wood

We operate seven sawmills and one remanufacturing facility, and manage about 
31 million acres of forestland in Canada and the United States. Our annual 
allowable softwood harvesting on public lands amounts to approximately 
2.8 million cubic meters in Ontario and approximately 1.0 million cubic meters 
in Quebec. We obtain most of the wood fiber required for sawmilling operations 
either directly or indirectly from these harvesting rights.

Our product offering includes a variety of dimensional lumber, including grades 
of kiln-dried softwood lumber produced mainly from black spruce and jack pine 
as well as other specialty and industrial wood products. 

 1 EAR FALLS, ON
  190 MFBM per year

 2 GOGAMA, ON

  100 MFBM per year

 3 MATAGAMI, QC
  100 MFBM per year

 4 NAIRN CENTRE, ON

  130 MFBM per year

 5 STE-MARIE, QC

  70 MFBM per year

 6 TIMMINS, ON

  140 MFBM per year

 7 VAL-D’OR, QC

  160 MFBM per year

   SAWMILLS 

 8 SULLIVAN, QC
  75 MFBM per year

   REMANUFACTURING FACILITY 

 9  ANTHONY-DOMTAR, 
SAULT STE. MARIE, ON

 10 ELK LAKE, ON

   INVESTMENTS 

   HEAD OFFICE

MONTREAL, QC
395 de Maisonneuve Blvd. West 
Montreal, QC  H3A 1L6 
Canada 
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Overview

 Review
 Sales declined 20% to $191 million when compared 

to 2008. Lower average selling prices and lower 
shipments were mainly due to the housing downturn 
in the U.S. 

 EBITDA before items1 was ($21) million, a 28% 
improvement when compared to the prior year. The 
improve ment was mainly due to lower costs. 

 Capital expenditures stood at $4 million, a 43% 
decline when compared to 2008. The capital projects in 
2009 were mostly related to maintenance in our mills, 
and road construction costs in the forests. 

 Health and safety performance improved by 31% 
when compared to the prior year. 

 Headcount declined 11% to 932 when compared 
to 2008.

 Developments
 We have expanded our breadth of products at our 

remanufacturing facility, which enables us to target 
new geographic markets and a larger client base.

 We have worked hard with union leadership to 
renegotiate collective labor agreements that are sat-
isfactory to all parties. These new agreements have 
enabled us to lower our costs.

  Priorities
We sell most of of our softwood lumber and our value-added 
products through our sales offi ce located in Montreal to 
a wide range of retailers, distributors, manufacturers and 
wholesalers in the United States and Canada. 

Our marketing efforts for lumber products are focused on 
providing our customers with efficient value-added supply 
chain integration, in order to have a high level of customer 
satisfaction and a balanced and diversifi ed customer base 
for our products.

To achieve this goal, we focus on:

 Being the leader in health and safety in North America.

 Maintaining a privileged relationship with our cus-
tomers, after-sale service, and on-time shipping to 
distinguish ourselves from the competition and maxi-
mize our revenues.

 Building a competitive business by redu cing opera-
tional costs and pursuing continuous improvement 
of operations. 

 Carefully managing production and maintenance 
scheduling while building strategic alliances with key 
customers to help bring demand stability and logistics 
predictability.

 Rationalizing capacity and further streamlining 
operations to gain the flexibility and ability to 
adjust our U.S./Canadian customer mix when needed. 
The duties on exports of lumber products to the U.S. 
from Canadian mills result in a greater immediate focus 
on the Canadian market.

 Continuing to increase sales to Canadian customers 
throughout 2010 as our strategy remains driven by 
current demand. Since the housing crisis, demand for 
wood products has been stronger in Canada versus 
the U.S.

 Achieving key performance indicators and produc-
tion strategies.

2009 Highlights

SALES
$191 MILLION

3% Wood

4% Wood

SEGMENT 
ASSETS
$250 MILLION

9% Wood

EMPLOYEES
932

Key Figures
(in millions of U.S. dollars, unless otherwise noted) 

Year Ended December 31 2009 2008

Sales 191 240

EBITDA before items1 (21) (29)

Depreciation and amortization 20 25

Operating loss before items1 (41) (54)

Capital expenditures 4 7

Total assets 250 247

Lumber production (Millions FBM) 560 667

Lumber shipments (Millions FBM) 574 677

Number of employees 932 1,053

1 Non-GAAP fi nancial measure. Refer to the Reconciliation of Non-GAAP 
Financial Measures at www.domtar.com.

EBITDA 
BEFORE ITEMS1

($21) MILLION
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 We are 
committed 
to well- 
managed 
forests
as healthy forests are in Domtar’s 
best interest. This means that typically, 
for every tree harvested, several more 
are replanted or naturally regenerated.

To learn more, visit www.domtar.com/healthy-forests
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 Thriving Through
Sustainability
Domtar’s business approach takes into account every stage in the life cycle of our products—

from the forest to the mill, to the customer and beyond. 

Guided by this vision, we view our supply chain as more than just a framework to support 

the process of securing fi ber and making and distributing lumber, pulp and paper products. 

With sustainability at its root, our supply chain is the life force behind our growth as a 

profi table and responsible manufacturer.

Over the years, we have cultivated an enduring commitment to sustainable practices and 

products with a view towards respecting the interests of all forest users and providing our 

customers with choices that refl ect their social values—as well as our own. 
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 Championing 
 the Forest
The Forest… Where it all Begins 
The life cycle of paper starts in the forest. A well-managed forest is the best way to ensure that our 
company, surrounding communities and other users can continue to enjoy all the social and economic 
benefi ts it has to offer for generations to come. 

The forest is a renewable asset only inasmuch as we all do our part to protect its long-term viability 
and biodiversity. At Domtar, we continually strive to minimize our environmental footprint. We 
continue to pursue independent, third-party certifi cation for all of the nearly 31 million acres of 
forestland we directly license or own in Canada and the United States. We favor, and engage with, 
external fi ber suppliers who share our commitment to responsible forest management and we assist 
others in achieving forestry certifi cation.

Our dedication and respect for the forest has made us a leader in environmental and sustainable 
practices in the North American pulp and paper industry. Our commitment to, and preference 
for, FSC has earned us the support of leading environmental groups such as WWF-Canada and 
the Rainforest Alliance.

Our Certifications
We aim to assure our customers and other stakeholders of our commitment to sustainable forest 
man agement through certifi cation of our forests and operations by internationally recognized and 
respected organizations.

FSC, SFI and PEFC certifi cations include the full “chain of custody”, a process that records the 
possession and transfer of wood and fi ber, from the forests of origin through the various stages of 
production and all the way to the end user. 

Forest Stewardship Council | fsc.org
FSC is an international, independent, not-for-profi t organization that sets global standards for 
responsible forestry. FSC standards address important economic, social and environmental concerns 
in the forest products industry, and are widely accepted by over 85 leading environmental groups.  

Sustainable Forestry Initiative | sfiprogram.org
SFI is an independent, not-for-profi t forest and paper certifi cation program that integrates the 
perpetual growing and harvesting of trees with the preservation of wildlife, plants, soil, water, and 
air quality. In order to be certifi ed, participants in the SFI program must undergo a thorough, third-
party review of their operations.

Programme for the Endorsement of Forest Certification | pefc.org
PEFC is an independent, not-for-profi t, non-governmental organization that promotes an interna-
tionally credible framework for forest schemes and initiatives. It does not have its own standard but 
rather endorses systems it considers credible, including SFI and CSA.

Canadian Standards Association | csa.ca
CSA is a not-for-profi t, membership-based organization serving business, industry, govern ment and 
consumers in Canada and the global marketplace.  

The Global Benchmark for Responsible Forest Management

PEFC/29-31-183
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 Fostering Forest 
  Certification 
Accountability and transparency have become an increasingly important issue in today’s business 
environment. As a result, many organizations are developing policies targeting their supply chains 
because they want to know where their paper comes from. 

Third-party forest certifi cation systems, a number of which have been developed over the last two 
decades, have been readily adopted by manufacturers such as Domtar who view them as the best 
way to provide their customers with the desired traceability and assurance. Unfortunately, the rate 
of certifi cation is not keeping up with the demand for certifi ed paper. 
 
Domtar commonly sources its fi ber from privately owned forestland located in closer proximity 
to our manufacturing facilities than our own forests. This approach helps reduce costs and the 
environmental impact related to raw materials transportation. However, many of these forests, 
located primarily in the Southern U.S., are family owned and pursuing certifi cation is not economically 
or technically feasible in the same way it is for forestlands managed or owned by Domtar. We are 
striving to help address this challenge by making the certifi cation process an opportunity for all parties 
to protect the environment while reaping the benefi ts of an increase in certifi ed fi ber. 
 
As per our Fiber Use and Sourcing Policy, our ultimate goal is to have all our suppliers certifi ed to FSC 
or equivalent certifi cation standards. To encourage adoption of these standards, we helped launch 
an initiative in 2009 called the Carbon Canopy. The initial aim of the project is to determine how 
private forest landowners in the Southern U.S. can best benefi t fi nancially from investing in forest 
conservation and restoration according to FSC requirements. 

We have also lent our support, through the FSC Procurement Group, to the Responsible Procurement 
Program put forward by the National Wood Flooring Association. This program strives to assist 
family forest landowners, who collectively own 59% of U.S. timberland, in overcoming the barriers 
to FSC certifi cation. 

In the region surrounding our Johnsonburg, PA, mill, the fact that our purchasing preference is 
towards FSC fi ber has been suffi cient encouragement for many local forest owners. Over 177,000 
acres of forest have become or are currently in the process of becoming FSC-certifi ed in Pennsylvania 
and New York, and we applaud this initiative.
     
By promoting and helping foster responsible forest management according to world-class standards, 
Domtar is helping increase the availability of certifi ed fi ber to make more environmentally responsible 
products, like our Domtar EarthChoice® papers. 
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Since 2005, we’ve 
reduced total direct 
 GHG emissions by

29.7%
—the equivalent of taking 243,000 cars 
off the road. We mainly use renewable 
energy sources that are considered 
carbon neutral to generate energy.

To learn more, visit www.domtar.com/environment 
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Equity Investors
Deleveraging our balance sheet to gain incremental fi nancial fl exibility and drive shareholder value was our mantra 
throughout 2009. We have worked very hard to achieve a sound fi nancial position, and our continued emphasis on 
fi nancial integrity will provide us with an important competitive advantage as we go forward.

Common Stock
Domtar Corporation’s common stock is dual-listed on both the New York Stock Exchange (NYSE) and the Toronto Stock Exchange 
(TSX) under the symbol UFS. At December 31, 2009, Domtar Corporation had a total of 42,062,408 shares of common stock issued 
and outstanding. Domtar’s common stock closed at $55.41 on December 31, 2009 on the NYSE, which corresponded to a market 
capitalization of $2.4 billion. 

Domtar Corporation has been included in the Russell 2000 Index since June 26, 2009, 
and was in the top-ten holdings of the Index as of December 31, 2009. 

Exchangeable Shares
Domtar (Canada) Paper Inc., an indirectly 100% owned subsidiary, has exchangeable 
shares traded on the TSX under the symbol UFX. At December 31, 2009, Domtar (Canada) 
Paper Inc. had a total of 982,321 exchangeable shares issued and outstanding. Domtar’s 
exchangeable shares closed on the TSX at CAD$58.95 on December 31, 2009. 

Domtar’s exchangeable shares are intended to be substantially the economic equivalent 
to shares of our common stock and are currently exchangeable, at any time, at the option 
of the holder on a one-for-one basis for shares of our common stock.  

Price Performance
NEW YORK 
The Domtar common stock price increased 176% in 2009 on the NYSE compared to 
a decrease of 78% in 2008. During the same period, the Russell 2000 Index increased 
by 25%, the Standard & Poor’s 500 (S&P 500) Index rose by 23% and the S&P 500 
Materials Index by 45%. 

The share price reached a high of $59.10 and a low of $6.12 in 2009. The highest closing 
price for Domtar’s common stock during the year was $58.50 on December 23. The 
lowest closing price was $7.20 on March 3. 

TORONTO
The Domtar common stock price increased 134% in 2009 on the TSX compared to a 
decrease of 73% in 2008. During the same period, the S&P/TSX Composite Index 
recorded a gain of 31%. The stock price reached a high of CAD$62.07 and a low of 
CAD$7.80 in 2009. The highest closing price for Domtar’s common stock during 
the year was CAD$61.30 on December 23. The lowest closing price was CAD$9.12 
on March 5.

Russell 
Indexes
Russell produces a family 
of market cap-weighted 
U.S. equity indexes.

Index membership 
is determined by ranking 
the eligible U.S. stocks 
from largest to smallest 
market capitalization 
on an annual basis.

The top 3,000 stocks 
become the Russell 
3000 Index.

The Russell 1000 Index 
(the largest 1,000 stocks) 
and the Russell 2000 Index 
(the next 2,000 stocks) are 
both subsets of the Russell 
3000 Index.

Russell’s U.S. equity 
index family has over 
$4.3 trillion in investment 
assets benchmarked 
against them.

Source: Russell Investments 
www.russell.com/Indexes
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Liquidity
The majority of Domtar common stock is traded on the NYSE. In 2009, the total volume of common stock traded on the NYSE was 
166.9 million, representing a value of approximately $4.5 billion. The average daily trading volume of common stock was 662,124 
in New York and 32,649 in Toronto.

Reverse Stock Split
At the Annual Meeting of Stockholders held on May 29, 2009, the stockholders authorized the Board of Directors to effect a reverse 
stock split of the Domtar outstanding shares. On June 10, 2009 at 6:01 p.m. (ET),  the reverse stock split of Domtar’s outstanding 
common stock and exchangeable shares became effective at a split ratio of one for twelve. The action was deemed a success as trading 
volumes have improved since the reverse stock split. 

Dividend
There were no share repurchases in 2009, and Domtar did not pay a dividend.

Holders
At December 31, 2009, Domtar Corporation had 10,047 stockholders of record (registered and non-registered) of common stock. 
The number of stockholders of record (registered and non-registered) of Domtar (Canada) Paper Inc. exchangeable shares was 11,734.

Domtar’s equity (shares of common stock and exchangeable shares) is estimated to be owned at 78% by investors in the United States 
and 22% by foreign investors. Foreign investors are predominantly in Canada, Australia and the Netherlands.

78%

2%

20%

Total Ownership in 20091

Non U.S. Ownership in 20091

common stock

SWITZERLAND

BERMUDA

UNITED 
KINGDOM

2%

2%

5%

NORWAY

NETHERLANDS

AUSTRALIA

CANADA

5%

18%

18%

50%

Major Stockholders at December 31, 20093

Institution Shares % Location

Franklin Mutual Advisers, LLC 3,176,090 7.6% Short Hills, NJ

Caisse de dépôt et placement du Québec 2,944,544 7.0% Montreal, QC

BlackRock, Inc. 2,941,851 7.0% New York, NY

Dodge & Cox 2,933,233 7.0% San Francisco, CA

The Baupost Group, LLC 2,900,000 6.9% Boston, MA

Weekly Common Stock Price & Volume2 on NYSE Trading Volume
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1 Source: Thomson ONE, as at February 24, 2010 
2Volumes adjusted to refl ect reverse stock split
3 Source: SEC fi lings
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 Debt Investors
Debt is an important part of our capital structure. In spite of the many headwinds we faced in 
2009, we forged ahead with our objective of reducing our debt load and improving our overall 
risk profi le. During the year, we successfully completed a refi nancing of a portion of our debt 
in order to push back upcoming maturities and reduce risks. The refi nancing has improved our 
debt structure considerably and helped improve Domtar’s risk profi le. We now fi nd ourselves on 
stronger fi nancial ground.

Recent Actions
On January 1, 2009, Domtar had outstanding $540 million of 7.875% Notes with a maturity in 2011. In order 
to address this approaching maturity and improve our debt profi le, we took the following actions: 

 Issued $400 million of 10.75% Notes due in 2017 
 Used the proceeds, together with cash on-hand, to repurchase a portion of our 7.875% Notes due in 2011
 Paid down $276 million of the tranche B term loan maturing in 2014 from cash on-hand 
 Paid down $60 million of amounts drawn on the secured revolving credit facility maturing in 2012 

 from cash on-hand
 Reduced amounts drawn on the off-balance sheet receivables securitization program by $90 million 

 to $20 million

Strategy
Following the refi nancing and our continued efforts to pay down debt, we now have a much improved liquidity 
position with cash and cash equivalents of $324 million available at the end of December 2009, and no major debt 
maturities before 2013. We will continue reducing debt with the same focus on cash generation and strict management 
of our capital expenditures program at levels that support the long-term competitiveness of our assets while 
providing our employees and the communities where we operate with safe and environmentally sound operations.

Capital Structure
In the management of our debt, we focus on maintaining access to credit markets under flexible terms and 
conditions. As such, the health of our balance sheet remains at the forefront of our priorities. With the generation 
of strong free cash flow, we have been able to reduce net debt by more than $1 billion since the creation of 
Domtar Corporation on March 7, 2007.

Our net debt-to-total capitalization ratio1 stood at 35% as at December 31, 2009. Since March 7, 2007, our net 
debt-to-total capitalization ratio varied between 35% and 51%.

1 Non-GAAP fi nancial measure. Please consult the Reconciliation of Non-GAAP Financial Measures at www.domtar.com.
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Agency Rating Valid from Outlook Valid from

Standard & Poor’s   

Corporate credit rating BB July 25, 2008 Positive November 24, 2009

Senior secured debt BBB- July 25, 2008

Senior unsecured debt BB- July 25, 2008

Moody’s

Long-term corporate family rating Ba2 August 13, 2008 Stable August 13, 2008

Senior secured debt Baa3 August 13, 2008

Senior unsecured debt Ba3 August 13, 2008

Credit Rating
Standard and Poor’s raised its outlook on Domtar to positive on November 24, 2009, citing expected debt reduction 
and better-than-expected operating performance as reasons for the change in outlook. 

(in millions of U.S. dollars) Maturity

Unsecured and notes  

7.875% Notes 2011

5.375% Notes 2013

7.125% Notes 2015

9.5% Notes 2016

10.75% Notes 2017

Secured term loan facility 2014

Secured revolving credit facility 2012

Debt Structure

2015

400

2016

125

2017

400Debt Structure
(in millions of U.S. dollars)

2010

8

2011

8

2012

8

2013

312

135

8

2014

304

Term Loan BPublic Debt
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 Contacts
Head Offi ce
395 de Maisonneuve Blvd. West
Montreal, QC  H3A 1L6 Canada
T 514-848-5555
information@domtar.com

Media Relations
T 514-848-5555
F 514-848-6878
communications@domtar.com

Investor Relations
T 514-848-5555
F 514-848-6878
ir@domtar.com

Sustainability
T 514-848-5176
sustainability@domtar.com

Converting Papers
T (CAN & USA) 1-800-253-9455

Printing and Publishing Papers
T (CAN & USA) 1-877-877-4684

Specialty & Premium Papers
T (CAN) 1-800-267-5290 
T (USA) 1-800-267-0721 

Domtar Distribution Group 
T 859-292-5000 
www.domtardistributiongroup.com

Wood Customer Service 
T 514-848-6946

 Upcoming Event:
2010 Annual Meeting 
of Stockholders
May 5, 2010 
Charlotte, North Carolina

Tentative 2010 
Earnings Schedule:
First Quarter: April 30, 2010
Second Quarter: July 30, 2010
Third Quarter: October 29, 2010
Fourth Quarter: February 4, 2011

Company Reports
Electronic versions of this 2009 Annual Review, the 2009 Annual Report on Form 10-K, SEC filings, and other corporate 
publications can be printed on demand by visiting Domtar’s website at www.domtar.com. Hard copies can be obtained by 
writing to the Corporate Communications and Investor Relations Department at Domtar’s Head Offi ce address.

Upcoming Publication:
2009 Sustainable Growth Report
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The material contained in this Annual Review is provided for information purposes only, and should not be interpreted as constituting soliciting material in connection with our 2010 
Annual Meeting of Stockholders. All relevant information with respect to our 2010 Annual Meeting may be found in our 2010 Proxy Statement and 2009 Annual Report on Form 10-K.




