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CORPORATE DIRECTORY

IMPORTANT NOTICE AND DISCLAIMER

All references to FY18, FY19, FY20 and FY21 appearing in this Annual Report are to the financial years ended 30 June 2018, 30 June 2019, 30 June 2020 and 30 June 2021 respectively, unless
otherwise indicated.

This Annual Report contains forward-looking statements including but not limited to trends, plans, strategies and objectives of management, demand and customer projections, guidance on future
financial performance and/or estimates. The words “expect”, “anticipate”, “estimate”, “intend”, “believe”, “guidance”, “should”, “could”, “may”, “will”, “predict”, “plan” and other similar expressions
are intended to identify forward-looking statements regarding the results of the Company’s future financial performance outlined in this Annual Report. Forward-looking statements in this Annual
Report are based on an assessment of present economic and operating conditions, and on a number of assumptions regarding future events and actions that, at the date of this Annual Report,
are expected to take place. Such forward-looking statements are provided as a general guide only and should not be relied upon as an indication and are not guarantees of future performance.
Such forward-looking statements involve known and unknown risks, uncertainties, assumptions and other important factors many of which are subject to change without notice and/or are beyond
the control of the Group, the Directors and management. This may cause actual results to differ materially from those expressed in the forward-looking statements contained in this Annual Report.

The Group cannot and does not give any assurance that the results, performance or achievements expressed or implied by the forward-looking statements contained in this Annual Report will
actually occur and investors are cautioned not to place undue reliance on these forward-looking statements. This is particularly the case, in light of the current economic climate and significant
volatility, uncertainty and disruption arising in connection with COVID-19. To the full extent permitted by law, iSelect disclaims any obligation or undertaking to release any updates or revisions to
the information contained in this Annual Report to reflect any change in expectations, assumptions, new information, future events or results, or otherwise.

NON-IFRS INFORMATION
iSelect’s results are reported under International Financial Reporting Standards (IFRS). Throughout this Annual Report, iSelect has included certain non-IFRS financial information.

The information is presented to assist in making appropriate comparisons with prior periods and to assess the operating performance of the business. iSelect uses these measures to assess the
performance of the business and believes that information is useful to investors. EBITDA, EBIT, Operating Cash Conversion and Revenue per Sale (RPS) have not been audited or reviewed.

Any and all monetary amounts quoted in this Annual Report are in Australian dollars (AUD) unless otherwise stated.
Any references to “Group” in this Annual Report refer to iSelect Limited and its controlled entities.
ABN: 48 124 302 932
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About
iSelect

¢¢ Amazing service, clear, precise
and amazing attitude. Loved every
minute, made me feel like | was
talking to a friend.??

Broadband: Bailey, North Tamworth NSW
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At iSelect we’re passionate about helping Australians
save time, effort and money by making it easy to
compare from our marketplace of leading brands

at no cost to them.

We make it simple for millions of
Australians to not only reduce their
household bills, but also find products
that are a great fit for their life stage
through our thorough needs analysis.
We might be best known for health
insurance, but that’s far from all we do.
We help Aussies compare a wide range
of household products and services
across insurance, utilities and finance.
And we’re always looking to expand
into new verticals so we can help more
Aussies, more often.

iSelect is so much more than an online
comparison website. The majority of our
customers complete their purchase with
the assistance of our 300+ Australian-
based talented team members. Our
consultants strive to truly understand
customers’ needs and help them to
choose the most suitable product

from those available from our range

of providers. And we often save our
customers hassle by helping them to
complete their purchase.

We have been around for more than
20 years and as our industries evolve,
customer behaviour changes and
new opportunities arise, the future

for comparison services is incredibly
exciting. We're proud to be ASX-listed
and, unlike some other comparison
sites, we are not privately owned by
an insurance company. As well as our
flagship iSelect brand, the iSelect Group
also own energy comparison service,
Energy Watch.

iselect.com.au
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2021 CEO and
Chairman's letter

¢¢ Helpful, knowledgeable, friendly staff.
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| had been looking into health funds,
thinking that my fund was not such good
value for money. | have changed funds
now, pay less and receive more??

Health: Karen, Acacia Hills, TAS
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Dear Shareholders,

On behalf of the Board of Directors

of iSelect Limited, we present to you
iSelect’s 2021 Annual Report. Our
performance in the year ended 30 June
2021 (FY21) highlights the resilience of
the iSelect business, with the backdrop
of the COVID-19 pandemic posing an
ongoing operational challenge as it has
done, and continues to do, for many
businesses. The recurring lockdowns
due to COVID-19 continue to place
many Australians under sustained
financial pressure, making our purpose
of helping Australians save time, effort
and money, more relevant than ever.
Despite fluctuations in consumer
demand at various stages throughout
FY?21, our prioritisation of profit and cash
flow combined with the operating model
changes made in Q4FY20, delivered

an Underlying EBITDA result of $20.8
million for FY21, inclusive of $3.4 million
of JobKeeper. Our operating cash flows
remained solid with trail cash collections

performing slightly ahead of expectation.

Operationally, the business recorded
strong results across key performance
measures with conversion, cross-serve
and marketing ROI all improving and
growth in iSelect Account holders
continued, a position which we believe
provides a solid platform for business
growth as we turn our focus to FY22.

As announced at our Annual General
Meeting in October 2020, the Board
appointed Warren Hebard as permanent
CEOQ, effective 1 November 2020.
Warren joined iSelect in 2018, having
previously served as Executive -
Marketing and Commercial.

The Board announced the appointment
of Brodie Arnhold as Chairman, effective
1March 2021. Brodie first joined the
Board in 2014, before serving as interim
CEO between April 2018 and October
2020. Upon finishing as CEO, Brodie
returned to the Board and has played
an instrumental role in assisting with the
CEOQ transition. Former Chairman Chris
Knoblanche stepped down from the
Board on 28 February 2021. We would
like to thank Chris for his hard work,
commitment and invaluable stability
during his more than five years as
Chairman.

The global pandemic and associated
lockdown restrictions have seen
fluctuations in consumer demand

persist through FY21. This, combined
with the operating model changes and
prioritisation of cash flows and profit
during this uncertain period, resulted in
a reduction in leads. The lead declines
were most significantly felt in our Energy,
Telco and Car Insurance verticals, where
declines of 40-50% were recorded,
whilst Travel Insurance was down 99%.
In Health Insurance in H1, we saw a

21% decline in leads when elective
surgery and some extras services were
suspended, however recovery was seen
in H2, and the Health leads finished 13%
down for the full year.

Throughout FY21, our key operating
performance metric of conversion
remained strong across the board,

with the Energy and Telco segment
improving on prior year levels as the
Energy market normalised following the
regulatory changes introduced in FY20.
We expect these levels of performance
will provide us with a strong foundation
and position the business on a path
back to growth.

Despite lead challenges, our General
Insurance business delivered a

strong result in FY21, with a focus on
operational performance delivering
improved conversion. We saw growth
in Home and Contents Insurance and
a continued shift toward our online
sales channel. The transition to a
lower-risk lead referral model for Life
Insurance is now complete. We also
note the performance of the legacy Life
Insurance trail book remained strong,
with our retention initiatives continuing
to deliver.

In October 2020, we reached a
settlement agreement with the
Australian Competition and Consumer
Commission (ACCC) in relation to
certain representations and disclosures
previously made by our energy
comparison service which were the
subject of proceedings in the Federal
Court. Importantly, the Federal Court
acknowledged that there was no
evidence that iSelect intended to
mislead consumers and acknowledged
the corrective action taken by iSelect
after it was notified of the ACCC’s
concerns. We were also very pleased
that several additional claims made by
the ACCC were dismissed. The Federal

iSelect | Annual Report 2021
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Court ordered iSelect to pay a penalty of
$8.5 million which is recognised in full in
the FY21 results. On a cash-only basis,
the penalty is to be paid in instalments,
the first payment of $1.9 million paid in
H1FY21 and the remainder spread over
the coming three years.

iSelect will continue to look for ways

to realise value through partnerships,
signing two innovative agreements in
FY21 with NewsCorp and Seven Affiliate
Sales to promote both the iSelect and
Energy Watch brands to the Australian
market. Launching in January 2021, the
NewsCorp partnership has diversified
our digital marketing strategy and
focuses on making iSelect synonymous
with household budgets via tailored
content creation and strategic digital
advertising. The partnership continues
to build, albeit a little slower than
originally forecast, as learnings are
applied and additional integrated,
dynamic digital assets are rolled out.

In June 2021, we announced a
partnership between Energy Watch and
Seven Affiliate Sales, a division of Prime
Media Group. The media partnership
utilises the trusted voice of regional 7 to
take to market a new TV campaign for
Energy Watch. Similar in nature to the
NewsCorp partnership, the agreement
focuses on payment for lead generation
and sees Seven Affiliates strategically
place media based on shared insights
to maximise return for both parties.
Although in its infancy, the early signs
are encouraging.

iSelect | Annual Report 2021

In January 2021, iSelect added the new
vertical of Business Loans comparison,
complementing our other small-medium
business offerings. In addition, new
verticals of Credit Cards, Personal

Loans and Car Loans have recently
been launched in August 2021. We look
forward to developing these in FY22 as
well as continuing to explore further new
vertical opportunities.

In addition to new verticals, a key focus
in FY21 has been to expand the breadth
and depth of our product range for
customers within our traditional verticals.
In June 2021, iSelect welcomed

Bupa (Health Insurance) and Aussie
Broadband (Telco) to our range of
providers. It is the first time that the
Bupa brand has joined iSelect’s range
of health insurance providers, with
iSelect now representing brands from
Australia’s nine major health insurers.
From a Telco perspective, with the
addition of Aussie Broadband, iSelect
now represents seven brands in the
home internet vertical.

iSelect Customer Account holders
continue to scale and we now have

11 million account holders, which is a
growth rate of 108% (H2 vs H1). Our
Customer Account is a key pillar in our
transition from a transaction-based to
a relationship-based business where
metrics of ‘Verticals per customer’, Net
Promoter Score (NPS) and Customer
Lifetime Value will become an increasing
focus.

During H2, the Board and newly formed
management team have developed
and documented iSelect’s long term
strategy, i26. Central to the first phase
of i26 is the Consumer Data Right (CDR)
legislation, which was passed in 2019.
The CDR’s objective is to empower
consumers by arming them with more
information to enable a more informed
spending decision making. The CDR has
already been implemented for Banking
(‘Open Banking’) with the Energy sector
(‘Open Energy’) to come next. Open
Energy’s first phase will incorporate

the major retailers (‘Tranche 1) and

is currently scheduled for October
2022, with the second phase covering
the remaining retailers (‘Tranche 2’)
scheduled for October 2023. Following
this, the Telecommunications and
Insurance sectors are expected to follow
in subsequent years.

Open Energy will improve consumers’
ability to compare and switch between
products and services, and increase
competition between service providers,
leading not only to better prices for
customers, but also to more innovative
products and services. For iSelect, this
represents a significant opportunity

to deliver a simplified and seamless
user journey, and to continue building
relationships with our customers by
providing continuous comparisons and
one central location. The first phase of
i26 will leverage recent investments

in Data and our Customer Account to
bring an Open Energy proposition to our
customers in Q2 FY23.

Looking further ahead, we believe

the CDR will enable iSelect to offer
customers a personalised ‘Always On’
comparison service in several verticals,
with the prospect of recurring revenue
models such as those seen in the

UK comparison market. We believe

this will enable iSelect to increasingly
digitise its revenue, decreasing the
current reliance on our sales centre and
improve marketing ROI. We will continue
to update our shareholders on our
progress of i26.



SPECIAL DIVIDEND AND
DIVIDEND PROGRAM

In FY21Q4 we were pleased to
announce a special dividend and
dividend program. The Board
determined to pay a special dividend
of $0.01 per share on 22nd June 2021.
The dividend did not relate to a specific
period and was unfranked. We will
continue a regular dividend program
during FY22, at an initial level of $0.01
per share, to be paid every half year
($0.02 per share, annually). The first
dividend payment in this program will be
made in March 2022.

LOOKING AHEAD

To conclude, the results in FY21 highlight
iSelect’s resilience and strength as a
business. Looking ahead, COVID-19
continues to cause market volatility

and we anticipate this will impact
performance in the first half of FY22.

We also note that we expect Health
Insurance premium increase timings

to return to normal and that we do not
anticipate receiving JobKeeper or similar
stimulus in FY22. With competition
increasing in our space, our focus in
FY22 will be on executing operationally
within our core businesses whilst
progressing our i26 strategy. Our first
phase of i26 will be leveraging our
Energy expertise and Customer Account
base in preparing for Open Energy,
building out our new verticals and
continuing to invest in our marketing
partnerships and brand.

We would like to close by thanking you,
our shareholders, for your ongoing
support through FY21. Despite the
uncertain economic environment,

we believe we have the right model,
strategy and team in place to deliver in
FY22 and beyond.

Yours sincerely,
M

Warren Hebard

.y

Brodie Arnhold

Chairman

¢¢ | don’t have to do the work.
Somebody answers the phone,
sorts everything out, calls me

back - wonderful 99

Energy: Marion, Surfers Paradise QLD

iSelect
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2021 Operational
Headlines

¢¢ They reduced my electricity and my
car insurance and saved me a lot of
money. | wish | did it earlier??

Energy: Gayle, NSW

erational Headlines

iSelect 2021 Op
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OPERATIONAL UPDATE

FY21 proved to be a challenging year
amid the continued impact of COVID-19
and recurring restrictions. Despite the
challenging external conditions, it was
also a year where we placed significant
focus on the optimisation of our operating
model and our ability to provide
customers provide customers with more
choice along with more providers and
products.

Market demand conditions affected

our lead volumes across most of our
segments, with the largest decreases
experienced in our Energy and Telco and
General Insurance verticals. We also saw
declines in Health Insurance through H1,
which pleasingly recovered through H2.
The reduction of lead volumes, however,
did have an impact on our sales volumes,
despite tangible improvements in our
conversion metrics.

Despite demand headwinds, our
business proved its resilience and
delivered Underlying EBITDA (including
JobKeeper) growth of 52%. This was
testament to the successful execution
of operational changes implemented at
the end of FY20, and our strong focus
on cash flow and profitability. Pleasingly,
the stabilisation of the Energy market
after the FY20 regulatory changes was
reflected in operational improvements in
our Energy and Telco segment through
FY21. Overall, our strong EBITDA result
was supported by improvements in
conversion, cross-serve and marketing
ROL.

We now have 1.1 million customer account
holders. In addition, our Net Promoter
Score improved by 8%, demonstrating
the value that we are delivering to
Australians and our continued focus to
help them save time, effort and money.

2021 RESULTS

20.8

111.0

-10%

LEADS (m)

2.1

-35%

SALES UNITS (k)

208

-30%

CUSTOMER ACCOUNTS

1.1m

+108% V H1

52%

CONVERSION

10.4%

1.5PP

MARKETING ROI

3.29

+6%

NPS

56

+8%

iSelect

Annual Report 2021
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Brand and
Marketing

¢¢ They were very friendly, patient and
helpful. | am moving homes and it
really was great to have them do all
the comparisons for me to find the
best deals??

Broadband: Suzanne, Peterborough SA

Brand and Marketing
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In FY21 we maintained our brand presence and
continued to diversify our lead sources, building out
the partnership with NewsCorp and establishing a new
media partnership with Seven Affiliate Sales.

We continued to uphold our strength in
brand with a strategically booked TVC
schedule utilising a series of animated
and COVID-19 relevant TVC'’s including
the pitfalls of working from home. Our
press office supported all business
verticals, with successful outreach
including sharing of proprietary research
findings across TV, radio, press and
online. Additionally, our company
spokespeople featured regularly on
Sunrise and metro news programs
during key health and energy campaign
periods, encouraging Aussies to
compare household bills with iSelect.
Our digital marketing partnership with
NewsCorp is continuing to evolve.
Launched in January 2021, the unique
partnership, tailored to our business
model, goes beyond the realm of
traditional media buying and focuses on
content creation and digital advertising
in return for revenue share of converted
sales.

In June 2021 we launched a new
partnership between Energy Watch

and Seven Affiliate Sales, a division of
Prime Media Group and trusted voice in
regional Australia. Once again stretching
the boundaries of traditional media
relationships, the partnership sees

Seven Affiliates receive payment for
incremental lead generation in return for
an allocation of media for TV campaigns
across the Prime TV network. Although
still in its early days, initial data is
positive.

Looking forward in FY22, an all-new
brand campaign will be launched in H2.
The team will continue to evolve our
existing partnerships and also look to
on-board more new lead generation
partners.

Investment will continue at scale in
SEO and Content. The expansion of
marketing automation to promote
seamless interactions with the brand will
continue to be a focus along with the
optimisation of performance marketing
initiatives based on ROI. Marketing will
also support the rollout of new vertical
launches as we aim to help more
Australians save on their household
expenses.

iSelect

Annual Report 2021

1

Brand and Marketing



Our Marketplace

12

Our
Partners

We help our partners build
strong relationships with
hundreds of thousands of
Aussies who trust iSelect to
compare a wide range of

household services.

iSelect | Annual Report 2021

Our partners know that by joining the
iSelect network, their brand is seen

by more consumers in more places,
more often. We help our partners build
strong relationships with hundreds of
thousands of Aussies who trust iSelect
to compare a wide range of household
services. Our comparisons, offers and
cross-sell opportunities unlock growth
opportunities and provide invaluable
insights and data to our partners.

Our position as a leading comparison
marketplace has been further
strengthened through the onboarding of
additional leading brands across some
verticals, enhancing our service offering
by providing our customers with even
more choice. This extended range is
anticipated to lift our revenue over the
next year as demand for our service is
expected to continue to build, especially
as many households are seeking better
deals across energy, insurance and
personal finance.



¢¢ You took care of everything in
one phone call! Love talking to
real peoplellll’

Car: Paola, South Melbourne, VIC
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Our
People

¢¢ Excellent customer service. | have a
hearing impediment, and felt heard
and respected. Very kind people??

Car: Robert, Crestmead QLD
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Throughout FY21 we have remained adaptable to
the ever-changing circumstances associated with
the COVID-19 pandemic. Our people continue to
show enormous resilience, prioritising the needs
of our customers so that we can continue to
support Australians in their efforts to reduce their

living expenses.

The way we live and work has
changed, as well as the needs of our
customers. Our team’s expertise has
adapted to navigate how to achieve
the best services to suit these evolving
circumstances.

EXPANDING HOW AND
WHERE WE WORK

Our people told us that the flexibility

to work where they wanted helped
them stay productive and balance their
work and life demands. We listened,
and as a result we continue to offer
flexibility to our team and are pleased
that this has also allowed us to expand
our employment offerings into regional
Victoria and other states. Broadening
the talent pool has enabled us to hire
exceptional talent wherever they are
located around Australia. It has also
expanded our knowledge of any unique
customer needs across a variety of
locations. Both of these are critical
elements of delivering the expertise
our customers have come to know and
expect from us.

SUPPORTING
EMPLOYEES TO DEVELOP
THEIR CAREERS

Extended lockdowns in Victoria
challenged us to think differently

about how we provide professional
development and training in FY21. All

of our induction and product training
moved online at the start of FY21and
we have had a strong focus on ensuring
that we receive real-time feedback on
our new hire experience so that we

can adapt our approach throughout

the program. We have also significantly
expanded the content available through
our Academy, giving our people the
opportunity to develop skills relevant for
today but also for the future.

Our Emerging Leader program,
introduced in FY20, has resulted in a
number of the participants taking up
their first front-line leadership position
during the course of the year which is an
incredibly pleasing result. We have also
introduced a new framework centred on
driving values-based leadership with our
first workshops held in May 2021.

OUR COMMUNITY

Our employees are passionate about
supporting the community and once
again have found fun and creative
ways of raising money and awareness
in support of their chosen charities.

To leverage this passion even further
we have established an employee
committee focused on how we drive
our CSR strategy and look forward to
achieving even more in FY22.

CONNECTION AND
WELLBEING

Being predominantly based in Victoria,
during this year we have had less than
three months where we could operate in
a ‘COVID normal’ environment. Enabling
our employees to maintain their sense
of belonging and our unique culture
without the opportunity to be together in
person has challenged us to continually
think about how we can maintain
connection in a predominantly online
environment. As a business we have
held virtual events to support the social
connections necessary for individuals
and the business to thrive, but it is the
work and creativity of our individual
people leaders working with their teams
that has enabled us to keep people
engaged and healthy.

iSelect | Annual Report 2021
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Board
Members
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Brodie Arnhold

Chairman and Non-Executive Director

Brodie was appointed Chairman in
March 2021, having first joined iSelect
Board as an Independent Non-Executive
Director in September 2014. Brodie

also spent two years as interim CEO for
the Company between April 2018 and
October 2020. Brodie has over 15 years’
domestic and international experience in
private equity, investment banking and
corporate finance.

Brodie is currently Chair of Shaver Shop
Group Limited (ASX: SSG) (since 2013)
Endota Spa Pty Ltd, Industry Beans Pty
Ltd, Hungry Hungry Pty Ltd and Prism Pty
Ltd, and is a Non-Executive Director of
Bailador Technology Investments Limited
(ASX: BTI) (since 2019).

Previously, Brodie was the CEO of
Melbourne Racing Club (2013 to 2017)
and prior to that worked for Investec
Bank from 2010 to 2013 where he was
responsible for building a high-net-worth
private client business.

He also worked for Westpac where he
grew the institutional bank’s presence
in Victoria, South Australia and Western
Australia, and from 2006 to 2010

held the role of Investment Director at
Westpac’s private equity fund.

During his career Brodie has also worked
at leading accounting and investment
firms including Deloitte, Nomura and
Goldman Sachs.

Brodie holds a Bachelor of Commerce
and MBA from the University of
Melbourne and is a member of
Chartered Accountants in Australia and
New Zealand (CA ANZ).

Shaun Bonett
Independent Non-Executive Director

Chair of the Remuneration and
Nominations Committees

Shaun was appointed to the iSelect
Board in March 2007. Shaun founded
Precision Group in 1994 and serves as
its CEO and Managing Director, being
principally responsible for the strategic
direction of Precision. In addition, Shaun
acts as a Director and Strategic Adviser
of various entities Precision has interests
in, including as Chairman of Litigation
Lending and of Prezzee, Skyfii and
Lenders Direct.

Shaun holds a Bachelor of Arts (Major
in Jurisprudence), Bachelor of Law and
Graduate Diploma in Legal Practice
from the University of Adelaide and is a
Barrister and Solicitor of the High Court
of Australia.

Shaun is also a Fellow of the Australian
Institute of Company Directors, a
member of the Young Presidents’
Organisation, and of the President’s
Council of the Art Gallery of NSW.

Philanthropy is also a key part of
Shaun’s activities, and he acts as Deputy
Chairman of Life Education Australia, is a
Director of the Prince’s Trust, a Director
of the Chinese Language and Culture
Education Foundation of Australia, and
founder of his own charity, the Heartfelt
Foundation.



Bridget Fair
Independent Non-Executive Director

Member of the Audit and Risk
Management Committee, Remuneration
Committee, and Nominations Committee

Bridget was appointed to the iSelect
Board in September 2013 and is a
senior media executive with over 20
years’ experience in corporate affairs,
government relations, business strategy
and commercial negotiation in the
media, technology and communications
sectors.

Bridget joined Free TV Australia as Chief
Executive Officer in February 2018.
Bridget previously held a number of
senior roles with Seven West Media and
has also worked with the ABC and SBS.

Bridget is a former Chairman of
Screenrights and has been on the
Boards of OZTAM and Freeview.

She is a Board member of the Judith
Neilson Institute for Journalism and
Ideas. Bridget is also a Graduate of
the Australian Institute of Company
Directors.

Melanie Wilson

Independent Non-Executive Director

Chair of the Audit and Risk Management
Committee, and a Member of the
Remuneration and Nominations
Committees

Melanie was appointed to the iSelect
Board in March 2016 and brings
extensive experience in online business
and digital marketing. In her former

role as Head of Online for BIG W she
managed Australia’s largest general
merchandise e-commerce website.

Melanie has over 12 years’ experience
in senior management roles across
Australian and global retail brands
including Limited Brands (Victoria’s
Secret, Bath & Bodyworks), Starwood
Hotels and Woolworths. She also held
corporate finance and strategy roles
with leading investment banks and
management consulting firms including
Goldman Sachs and Bain & Company.

Melanie is currently a Non-executive
Director of JB HiFi Limited (ASX: JBH)
(since 2020), EML Payments (ASX: EML)
(since 2018) and Baby Bunting Group
Ltd (ASX: BBN) (since 2016). She was
previously a Non-Executive Director of
Shaver Shop Group Limited (ASX: SSG)
(2016 to 2020).

Melanie holds a Master in Business
Administration (MBA) degree from the
Harvard Business School and a Bachelor
of Commerce (Honors) degree from the
University of Queensland.

Geoff Stalley
Independent Non-Executive Director

Member of the Audit and Risk
Management Committee

Geoff was appointed to the iSelect
Board in December 2018 and is an
entrepreneurial senior executive
with more than 25 years’ consistent
success in starting, building, growing
and improving the performance of
businesses.

Geoff joined Booktopia (ASX: BKG) in
2020 as the Chief Financial Officer to
lead the IPO and establish the business
as a listed entity on the ASX. He was
previously the Chief Growth Officer for
Serco Asia Pacific, a global public sector
services business. Geoff has a long
career working for major professional
services firms (AT Kearney, Andersen,
EY and Deloitte) for global and
Australian clients on projects spanning
corporate innovation, new business
growth, complex transformations and
merger integration.

Geoff is also the Chair of Uplifting
Australia, a not-for-profit organisation
focused on the emotional wellbeing of
children; Chair of the Advisory Board

for a consulting business Exent; and a
mentor to a number of start-ups at Stone
& Chalk.

Geoff is a Graduate of the Australian
Institute of Company Directors, holds a
Master of Economics (Macg), a Bachelor
of Business (UTS), and is a member of
Chartered Accountants in Australia and
New Zealand (CA ANZ) and CPA.
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Leadership
Team
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Warren Hebard

Chief Executive Officer

Warren was appointed CEQO in
November 2020. He first joined iSelect
in April 2018 as Chief Marketing Officer
(CMO) before his role was expanded in
June 2020 to also include responsibility
for iSelect’s commercial partnerships.

Warren brings extensive management
and data-led decision making
experience to iSelect.

Prior to joining iSelect, Warren was
Chief Marketing Officer at William Hill
Australia. He previously held senior
management roles within both agency
and in-house environments, including
Brand Director with online bookmaker
TomWaterhouse.com where he was
responsible for launching the brand into
the Australian marketplace.

Warren holds a Bachelor of Business
Marketing and has attended Harvard
Business School Executive Education
programs in 2016, 2017 and 2019.

Vicki Pafumi
Executive — Finance & Strategy

Vicki joined iSelect in November

2015 and held senior roles within the
Company’s finance and operations
functions before being appointed Chief
Financial Officer (CFO) in July 2018.
Prior to Vicki’s appointment as CFO, she
held the role of Interim CFO from 27
January 2016 to 3 July 2017 and from 17
November 2017 to 1 July 2018.

Previously, Vicki was responsible for
Workforce Planning, Dialler Operations
and Project Management as well

as the management of our Cape

Town business. Vicki has over 25
years’ experience spanning all areas
of finance, six sigma, supply chain,
operations and aftermarket.

A results-driven professional with
extensive people management
experience, Vicki is passionate about
leading and developing individuals to
succeed and be their best.

Vicki holds a Bachelor of Business
(Accountancy, Law and Economics
major) from Monash University, is a
qualified CPA and is a member of
the Australian Institute of Company
Directors.



Katherine Briggs
Executive — General Counsel

Katherine joined iSelect in May 2021 and
leads the Legal, Company Secretariat,
Risk and Compliance teams. An
established leader, she brings more
than 20 years’ experience across a
range of areas including corporate
governance, regulatory change and
mergers and acquisitions. Katherine has
worked across a variety of industries
including financial services, payments,
insurance, and the online sector.

Prior to joining iSelect, Katherine was
Executive Manager, Client and Conduct
at Westpac.

Katherine is a graduate of the Australian
Institute of Company Directors and
holds a Bachelor of Laws and Bachelor
of Arts from The Australian National
University.

Sonya Oakley

Executive — People & Culture

Sonya joined iSelect in April 2019 and is
responsible for the Company’s Human
Resources, Safety & Wellbeing functions.
A highly astute, pragmatic and authentic
leader in People & Culture, Sonya has
an extensive understanding of strategic
and operational best practice human
resources.

Sonya brings a great depth of relevant
HR leadership experience to iSelect
through senior HR roles within mid-
large businesses. Sonya joined iSelect
from Telstra, where she was General
Manager HR for IT & Digital Solutions
and previously held the role of Global
Head of Talent Acquisition and Career
Services. Prior to joining Telstra, Sonya
was the Director of Human Resources
ANZ at Delaware North and spent over
a decade with the Coles Group in a
variety of specialist senior positions.

Sonya holds a Bachelor of Economics
from the University of Newcastle and
a Graduate Diploma in Psychology
from Monash University. She is also a
Certified Professional of the Australian
Human Resources Institute.

Michael White

Executive — Sales & Operations

Michael joined iSelect in February 2016
as Head of Commercial — Health, then
taking on the role of Group Executive —
Health & General Insurance in April 2017
and into his current role of Executive —
Sales & Operations in June 2020.

A commercial and results-orientated
executive, Michael’s experience spans
all major retail sectors including grocery,
discount and department stores.
Michael’s successful track record in
growing businesses is underpinned by
a strategic and customer-led approach,
while also focusing on building people
and business capability.

Prior to joining iSelect, Michael held
senior sales and marketing roles at
Masterfoods (MARS Group), Manassen
Foods (Bright Foods), Hallmark, FlJI
Water, Valcorp Fine Foods and Heinz.

Michael holds both a Bachelor

of Business and Masters of
Entrepreneurship & Innovation from
Swinburne University of Technology and
has attended Harvard Business School
Executive Education programs in 2020.
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Andrew Charenko

Executive — Technology
Appointed July 2021

Andrew joined iSelect in January 2021
as Head of Technology and was later
welcomed into the iSelect Executive
team in July 2021.

Andrew brings over 17 years’ experience
scaling businesses through strategic
technology change, the creation of
forward-focused digital roadmaps and
the development of high performance,
multi-skilled teams built to deliver at
pace.

Previous to his role at iSelect, Andrew
has held various senior leadership
positions, covering Architecture,
Security, Engineering and Infrastructure,
at carsales.com, Sportsbet and BetEasy.
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Paul Coco

Executive — Marketing
Appointed July 2021

Paul joined iSelect in March 2017 as
Digital Performance Lead, before
moving into the role of Head of Digital
Marketing in 2020 and was welcomed
into the iSelect Executive team as
Executive - Marketing in 2021.

Paul has a breadth of experience and
knowledge across all facets of digital
marketing strategy having previously
worked across various Finance, Real
Estate, Retail, Hospitality, Health
Insurance and Government sectors.
Paul started his career at Dentsu

Aegis, a multinational media and digital
marketing communication company
where he specialised in performance
marketing. He developed over his time
there to move on to lead multiple highly-
skilled digital performance teams and
become responsible for product growth
and delivering on large scale business
opportunities and pitches as an agency
Business Director.

Paul holds qualifications in Digital
Marketing from Squared Online, a
Bachelor of Exercise and Sports Science
(BSc) from Deakin University and
completed a Mini MBA in 2020.

Justin Logan

Acting Executive — Commercial
Appointed July 2021

Justin joined iSelect in 2017 as Head of
Commercial (Telco & Energy) and was
welcomed into the iSelect Executive
team in 2021.

Justin has extensive expertise in
Business Development, Relationship
Management and Sales across the
Fintech Industry and financial markets.
Originally from a Foreign Exchange
dealing background, Justin has held
numerous senior positions included
leading National and APAC Sales teams
in FX and International Payments and
was the Country Manager for Western
Union Business Solutions.

Justin holds a Bachelor of Economics
from Monash University.



¢¢ Chris was great, very knowledgeable
and gave great recommendations. He
was understanding of my situation and
answered all the questions | had in ways
that really made sense and helped me
with my decisions ??

Broadband: Julia, Box Hill VIC
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¢¢ Excellent and personalised
service. | am now saving $50 a
month and getting much better
health coverage??

Health: Maria, Northmead, NSW
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This Corporate Governance Statement (Statement) explains how the Board of iSelect Limited (Board) oversees the management
of iSelect Limited’s (iSelect or Company) business. The Board is responsible for the overall corporate governance of iSelect,
including establishing and monitoring key performance goals. The Board monitors the operational and financial position and
performance of iSelect and oversees its business strategy including approving the strategic goals of iSelect and considering and
approving an annual operating plan, including a budget.

As at the date of this report, the Board is comprised of a majority of Independent Non-Executive Directors as follows:

Brodie Arnhold Non-Executive Chairman 25 September 2014 6 years, 11 months No*
Shaun Bonett Non-Executive Director 7 March 2007 14 years, 5 months Yes
Bridget Fair Non-Executive Director 30 September 2013 7 years, 10 months Yes
Melanie Wilson Non-Executive Director 31 March 2016 5 years, 4 months Yes
Geoff Stalley Non-Executive Director 1 December 2018 2 years, 8 months Yes

*

Denoted as “not independent” in conformity with the formal temporal criterion in ASX guidance in the 4th edition Corporate Governance Principles and
Recommendations, because in addition to his directorship, Mr Arnold has held other Company roles in the past 3 years, principally as interim CEO in the
period April 2018 to October 2020.

The Board is committed to maximising iSelect’s performance, generating appropriate levels of shareholder value and financial
return, and sustaining the growth and success of iSelect. In conducting iSelect’s business with these objectives, the Board seeks
to ensure that iSelect is properly managed to protect and enhance shareholder interests, and that iSelect, its Directors, officers
and personnel operate in an appropriate environment of corporate governance. Accordingly, the Board has created a framework
for managing iSelect, including adopting relevant internal controls, risk management processes and corporate governance
policies and practices, which it believes are appropriate for iSelect’s business and which are designed to promote the responsible
management and conduct of iSelect.

The ASX Corporate Governance Council has developed and released its 4th edition ASX Corporate Governance Principles and
Recommendations (ASX Recommendations) for Australian listed entities in order to promote investor confidence and to assist
companies in meeting stakeholder expectations. The recommendations are not prescriptions, but guidelines. However, under the
ASX Listing Rules, iSelect is required to provide a statement in its Annual Report disclosing the extent to which it has followed the
ASX Recommendations in the reporting period. Where iSelect does not follow an ASX Recommendation, it must identify the ASX
Recommendation that has not bee