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Energy that shows.



Our New Look

The new Piedmont Natural Gas logo, 

unveiled in September 2010, is the most 

visible expression of our company brand 

and can be seen on our fleet vehicles, 

buildings, employee uniforms, and website. 

Its unique elements maintain an important  

 

 

 

 

 

 

link to Piedmont’s past and reflect our 

steadfast belief in the value and importance 

of the product we deliver to our more than 

one million customers. It is a symbol, too, 

of the healthy, high-performance culture 

that exists at Piedmont and the optimism 

with which we view our role in the evolving 

energy economy.



Dear Shareholders

I am pleased to report to you that we achieved record financial performance and results in 2010 as we 

continued to add new customers to our natural gas distribution system and make new investments 

to serve our growing markets. Your company remains on solid financial footing and is positioned to 

take advantage of future growth opportunities as they arise in a new energy economy. These results 

are all the more impressive as we continued to face significant economic challenges and uncertainty 

from the ongoing effects of one of the deepest and most severe economic recessions this country 

has faced. Our solid results are possible because of the dedication and high quality performance of my 

1,800 teammates at Piedmont Natural Gas.

Our 2010 achievements 

Our net income and earnings per diluted share in 2010 rose to record levels of $142 million and $1.96, 

respectively, reflecting increases of 16 percent and 17 percent over 2009. These results include the gain on the 

sale of half our 30 percent ownership interest in SouthStar Energy Services to AGL Resources on January 1, 

2010. Our results were also aided by continued new customer additions which, despite weakened new home 

construction and commercial real estate markets, amounted to nearly 11,000 customers, or a growth rate of  

1.1 percent. During the year, we were encouraged by an increase in throughput (11 percent) and margin  

(6 percent) from our industrial customers. Although our revenues from power generation customers don’t 

vary significantly with deliveries, our throughput to that market segment was up 59 percent.

Piedmont’s total shareholder return (stock price appreciation and dividends) for fiscal year 2010 was 

32 percent compared to 17 percent for the S&P 500. For the three-year period ended October 31, 2010, 

Piedmont’s cumulative total shareholder return was 30 percent, compared to -18 percent for the S&P 500. 

In February, your Board of Directors increased the dividend for the 32nd consecutive year. The new $1.12 

annualized dividend was a 3.7 percent increase over the prior year.

In April, we announced an agreement to provide natural gas delivery service to Progress Energy Carolinas’ 

new power generation facility being built at their existing Sutton Plant near Wilmington, North Carolina. 

Piedmont’s capital investment in 133 miles of pipeline and 23,000 HP of new compression facilities to serve 

that plant is estimated at $231 million and, in addition to serving the new plant’s requirements, will also create 

cost effective expansion capacity that we will use to help serve the growing natural gas requirements of our 

customers in eastern North Carolina. We are excited about this additional opportunity to work with Progress 

Energy to add significant new natural gas infrastructure to deliver clean and efficient energy to the eastern 

portion of North Carolina.
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In September, we launched a corporate repositioning and rebranding of our company, and a new customer 

website reaffirming the importance of strong connections with our customers and other key stakeholders. We 

have adopted a new corporate logo and tagline, “Energy that shows,” as part of this important initiative.

 

During 2010, we announced several changes to our officer team including the addition of Karl W. Newlin to 

our executive management team as Senior Vice President – Corporate Planning and Business Development, 

the promotion of Brad Merlie to the position of Vice President – Information Services, and the retirement of 

June Moore from her position as Vice President - Enterprise Quality Management after 24 years of dedicated 

service to the company.

A special note of appreciation

At the upcoming Annual Meeting of Shareholders in March, Jerry W. Amos will retire from the Piedmont 

Natural Gas board of directors after 33 years of dedicated service to our shareholders. An attorney of 

formidable talents and skill, Jerry first began representing the Company in 1964 and was named General 

Counsel in 1973, a position he held for the next 30 years. Jerry was elected to the Board in 1978 and has 

served with distinction and integrity, providing our company with the highest caliber of advice and counsel. 

On behalf of our shareholders, board of directors, management team and employees, past and present,  

I would like to thank Jerry for helping make Piedmont one of the most successful natural gas distribution 

companies in the country.

Energy that shows

Our new tagline, “Energy that shows,” is a perfect description of our company and our employees. It reflects 

the energy that we have around our business, the service we provide to our customers, the commitment 

we have to the communities we serve, and our commitment to you, our valued shareholders, who have 

placed your trust in us. It reflects our healthy, high-performance corporate culture, our strong core values 

and our steadfast belief that the product we deliver to our more than one million customers across three 

states contributes significantly to a cleaner environment, promotes a strong domestic economy, enhances 

our national energy security because of the abundance of natural gas right here in this country, and offers a 

responsible energy choice for our customers, both now and in the future. We look forward to the years ahead 

and we thank you for your continued confidence and support.

Thomas E. Skains

Chairman, President and Chief Executive Officer

January 3, 2011
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Rolling       Out Our New Brand
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With the emergence of a new energy economy that seeks to better balance 

energy use with the environment, Piedmont has adopted strategies that will help 

reposition the company in order to successfully address the opportunities and 

challenges ahead. One of the repositioning strategies completed in 2010 was our 

initiative to rebrand the Company with its many stakeholders and key audiences.

The rebranding initiative, which began in late 2009 with customer research and  

employee focus groups, concluded in September, 2010 with the launch of the  

 visible elements of Piedmont’s rebranding effort: a new corporate  

logo and tagline, a new customer website, and an advertising and  

public relations campaign designed to lay the foundation for  

a stronger relationship with the company’s customers,  

stakeholders and key audiences.

In developing our new logo  — which can be found on all of our fleet vehicles, at each of our business  

locations, on employee uniforms, on our customer bills, and on any number of other applications — 

we have retained important elements from our history such as the natural gas flame and, of  

course, our corporate identity. These elements have been packaged in a new look, with new colors, 

and in a way that more accurately reflects the culture of our company and the dynamic nature and 

optimism with which we view our role in the evolving energy economy.

Piedmont’s new customer website was another major element of our  

rebranding initiative. Going live in September, the new site is designed  

to be more customer friendly and to inform and educate all of our key  

stakeholders in a more efficient and timely manner.
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Along with the launch of our new logo and our new customer website, we also executed an 

advertising and public relations campaign to build awareness of our rebranding effort. The 

30-second television commercial that aired throughout our major media markets highlighted the fact 

that since our product is invisible, the people behind it and the service we provide are so much more 

important. Through our employees and the service we offer, we provide, “Energy that shows.”

While the “visible” aspects of our rebranding initiative are complete, we know that  

our brand is something that is built each and every day. It depends on each of us  

here at Piedmont for its credibility and relevance, its vibrancy, and its longevity.

The underlying essence of our rebranding initiative revolves not so much on the  

highly visible elements of the campaign (the logo, the website or the television commercial), but 

more on the important connections we make with our customers, our shareholders, our regulators, 

the communities we serve, and our employees. These connections are bound through an invisible, 

yet very powerful “handshake” with our company. It is our promise to all of our key constituencies 

that our product, our service, and the relationship we share will never be taken for granted. The 

values we hold, our commitment to quality customer service, and the many positive attributes of 

our product will always drive the “Energy that shows.”



Piedmont Natural Gas Board of Directors

Left to right

John W. Harris
President 
Lincoln Harris LLC
Charlotte, North Carolina

Muriel W. Sheubrooks
Retired Partner
Greater Carolinas Real Estate  
Services, Inc.
Charlotte, North Carolina

Frankie T. Jones, Sr.
President and Chief Executive Officer
Phoenix One Enterprises, Inc.
High Point, North Carolina

Malcolm E. Everett III
Lead Independent Director
Retired Senior Executive Vice President
Wachovia Corporation
Charlotte, North Carolina

Vicki McElreath
Retired Audit Partner
PricewaterhouseCoopers LLP
Savannah, Georgia

Aubrey B. Harwell, Jr.
Managing Partner
Neal & Harwell, PLC
Nashville, Tennessee

Jerry W. Amos
Retired Attorney at Law
Seabrook Island, South Carolina

Frank B. Holding, Jr.
Chairman and Chief Executive Officer
First Citizens BancShares, Inc.
Raleigh, North Carolina

David E. Shi
President
Furman University
Greenville, South Carolina

E. James Burton
Dean of the Jennings A. Jones
College of Business
Middle Tennessee State University
Murfreesboro, Tennessee

Minor M. Shaw
President
Micco Corporation
Greenville, South Carolina

Thomas E. Skains
Chairman, President and  
Chief Executive Officer
Piedmont Natural Gas Company, Inc.
Charlotte, North Carolina
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Bottom – left to right

Thomas E. Skains
Chairman, President and 
Chief Executive Officer

June B. Moore*
Vice President
Enterprise Quality Management

Karl W. Newlin
Senior Vice President
Corporate Planning and 
Business Development

* Retired 11/1/10

Top – left to right

Kevin M. O’Hara
Senior Vice President
Corporate and Community Affairs

David J. Dzuricky
Senior Vice President and
Chief Financial Officer

Jane Lewis-Raymond
Vice President, General Counsel,
Chief Ethics and Compliance Officer 
and Corporate Secretary

Michael H. Yount
Senior Vice President
Utility Operations

Franklin H. Yoho
Senior Vice President
Commercial Operations

Executive Management Team

Recognition and 
Appreciation

Corporate Organization

In May, Karl W. Newlin joined the 

Company as Senior Vice President – 

Corporate Planning and Business 

Development. Prior to joining Piedmont, 

Karl was Managing Director, Investment 

Banking for Merrill Lynch & Company in 

their New York and Los Angeles offices. 

In his new position, Mr. Newlin oversees 

the Company’s strategic planning 

functions, new business development 

activities, carbon management initiatives 

and joint venture investments.

In July, Brad Merlie was promoted to 

Vice President – Information Services.  

Brad had been Managing Director – 

Engineering and Operations Services. 

In his new role, Mr. Merlie is responsible 

for the Company’s IS infrastructure, 

information technology sourcing, business  

systems delivery, and IS quality assurance,  

customer service and support.

At the end of October, June B. Moore, 

Vice President – Enterprise Quality 

Management, retired from the Company 

after 24 years of dedicated and loyal 

service. During her career with Piedmont, 

June provided incredible leadership 

during some of Piedmont’s most 

memorable challenges and opportunities, 

including our efforts to ensure a smooth 

technology transition through the Year 

2000 (“Y2K”) and leading the Customer 

Service charge during and after Hurricane  

Katrina’s severe impact on natural gas 

markets. June has been an incredible 

example of leadership, service and 

quiet strength. Her dedication and 

service to Piedmont and its employees, 

customers, and shareholders is gratefully 

acknowledged.
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In thousands except per share amounts,     Percent
degree days and customer additions  2010  2009 Change

Earnings and Dividends

Net Income $ 141,954 $ 122,824 15.6 %
Earnings Per Share of Common Stock:
 Basic $ 1.96 $ 1.68 16.7 %
 Diluted $ 1.96 $ 1.67 17.4 %
Dividends Per Share $         1.11 $ 1.07 3.7 %

Margin, Revenues and Volumes

Margin (Operating Revenues less Cost of Gas) $   552,592 $ 561,574 (1.6)%
Operating Revenues $1,552,295 $  1,638,116 (5.2)%
Gas Volumes – Dekatherms:  
 Sales  105,583  110,379 (4.3)%
 Transportation  147,032  106,495 38.1 %
       Total System Throughput  252,615  216,874 16.5 %
 Secondary Market Sales  46,823  46,057 1.7 %
Degree Days – System Average  3,535  3,413 3.6 %

Construction and Customer Additions

Utility Construction Expenditures $ 199,059 $ 129,006 54.3 %
Gross Customer Additions       11,000   12,600 (12.7)%
Net Utility Plant – Year End $2,437,664  $ 2,304,392 5.8 %

Common Stock

Book Value Per Share – Year End $ 13.35 $         12.67 5.4 %
Market Value Per Share – Year End $ 29.49 $         23.28 26.7 %
Average Shares of Common Stock:
 Basic       72,275  73,171 (1.2)%
 Diluted       72,525  73,461 (1.3)%

This report contains forward-looking statements. These statements are based on management’s current expectations and information 
currently available and are believed to be reasonable and are made in good faith. However, the forward-looking statements are subject 
to risks and uncertainties that could cause actual results to differ materially from those projected in the statements. Factors that may 
make the actual results differ from anticipated results include, but are not limited to, regulatory issues, customer growth, economic and 
capital market conditions, the cost and availability of natural gas, competition from other energy providers, weather conditions and 
other uncertainties, all of which are difficult to predict and some of which are beyond our control. For these reasons, you should not rely 
on these forward-looking statements when making investment decisions. The words “expect,” “believe,” “project,” “anticipate,” “intend,” 
“should,” “could,” “will,” “assume,” “can,” “estimate,” “forecast,” “future,” “indicate,” “outlook,” “plan,” “predict,” “seek,” “target,” “would,” 
and variations of such words and similar expressions are intended to identify forward-looking statements. Forward-looking statements 
are only as of the date they are made and we do not undertake any obligation to update publicly any forward-looking statement, either 
as a result of new information, future events or otherwise except as required by applicable laws and regulations. More information about 
the risks and uncertainties relating to these forward-looking statements may be found in Piedmont’s latest Form 10-K and its other filings 
with the SEC, which are available on the SEC’s website at http://www.sec.gov.

Financial Highlights
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Annual Meeting
The	2011	Annual	Meeting	of	Shareholders	will	be	held	at	the	corporate	office	
of	the	Company,	4720	Piedmont	Row	Drive,	Charlotte,	North	Carolina	28210,	
at	8:30	a.m.	on	Friday,	March	4,	2011.	This	Summary	Annual	Report	and	the	
financial	statements	contained	herein	are	presented	solely	for	the	general	
information	of	security	holders	and	others	and	are	not	intended	for	use	in	
connection	with	any	purchase	or	sale	of	securities.

Written Requests For Common Stock Transfers and Other  
Shareholder Inquiries Regarding:
•	 Direct	deposit	of	dividend	payments
•	 IRS	Form	1099s
•	 Replacement	of	dividend	checks
•	 Automatic	bank	draft	for	stock	purchases
•	 Lost	or	stolen	stock	certificates
•	 Consolidation	of	accounts
•	 Change	of	address
•	 Dividend	Reinvestment	&	Stock	Purchase	Plan

American	Stock	Transfer	&	Trust	Company	
59	Maiden	Lane,	Plaza	Level,	New	York,	New	York	10038		
Tel:	800-937-5449
www.amstock.com

Common Stock Listing
Our	common	stock	is	listed	and	traded	on	the	New	York	Stock	Exchange	under	
the	symbol	“PNY.”	The	abbreviations	“PiedmontNG”	or	“PiedNG”	appear	in	
various	stock	listings.

Dividend Reinvestment and Stock Purchase Plan
The	Dividend	Reinvestment	and	Stock	Purchase	Plan	provides	investors	
and	shareholders	with	a	convenient	method	for	reinvesting	dividends	and	
purchasing	shares	of	common	stock	directly	from	the	Company	without	paying	
any	service	charges	or	brokerage	commissions.

Plan	Features:
•	 	Initial	investment	of	$250,	up	to	$120,000	per	calendar	year
•	 	Voluntary	cash	purchases	from	$25	per	payment	to	$120,000	per	calendar	year
•	 	5%	discount	on	shares	purchased	with	reinvested	dividends
•	 	Deposit	share	certificates	for	safekeeping
•	 	Automatic	monthly	investing	available

Call	800-937-5449	for	information	about	the	Plan,	including	a	prospectus	and	
enrollment	forms.

Financial Inquiries
Anyone	seeking	financial	information	should	contact:
Nick	Giaimo
Investor	Relations
Tel:	704-731-4952
nick.giaimo@piedmontng.com

Media Inquiries
The	media	should	contact:
David	L.	Trusty
Managing	Director	–	Public	Relations		
Tel:	704-731-4391
david.trusty@piedmontng.com

Publications Available
To	view	a	copy	of	press	releases	or	the	most	recent	financial	results,	please	
visit	the	Company’s	web	site:	www.piedmontng.com	
Upon	request,	the	Company	will	provide	the	following:
•	Summary	Annual	Report					•	Form	10-K					•	Form	10-Q

Independent Registered Public Accounting Firm
Deloitte	&	Touche	LLP
1100	Carillon	Building,	227	West	Trade	Street
Charlotte,	North	Carolina	28202

Street Address
Piedmont	Natural	Gas
4720	Piedmont	Row	Drive,	Charlotte,	North	Carolina	28210	
Tel:	704-364-3120

Mailing Address
Piedmont	Natural	Gas
Post	Office	Box	33068,	Charlotte,	North	Carolina	28233

On the Web
www.piedmontng.com

Piedmont	Natural	Gas	is	an	Equal	Opportunity	Employer.

Our Shareholders

About the Company	Piedmont	Natural	Gas	is	an	energy	services	
company	primarily	engaged	in	the	distribution	of	natural	gas	to		
more	than	one	million	residential,	commercial	and	industrial		
utility	customers	in	North	Carolina,	South	Carolina	and	Tennessee,	including	52,000	customers	
served	by	municipalities	who	are	wholesale	customers.	Our	subsidiaries	are	invested	in	joint	venture,	
energy-related	businesses,	including	unregulated	retail	natural	gas	marketing,	interstate	natural	gas	
storage	and	intrastate	natural	gas	transportation.

Piedmont	Natural	Gas

SouthStar	Energy	Services,	our	unregulated	retail	natural	gas	marketing	joint	venture,	d.b.a.	Georgia	Natural	Gas
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Piedmont’s “Share the Warmth” Round Up  

program is an award-winning energy 

assistance program for low-income 

individuals and families in the Company’s 

three-state service area. The program is 

simple: customers who enroll in the program 

elect to have their monthly bill rounded up 

to the next nearest dollar with the round up 

amount going to local emergency energy-

assistance funds. Funds collected stay in 

the community in which they are given, are 

100 percent tax deductible, and provide 

emergency financial assistance throughout 

the year to those needing help paying 

their energy bills, no matter what source 

of energy is used in the home. Since 2003, 

Piedmont has donated more than $1.3 million  

to energy assistance funds. Since July 2009,  

more than 17,500 Piedmont Natural Gas 

customers have enrolled in the Share the 

Warmth Round Up program and contribute in  

excess of $100,000 per year for emergency 

energy assistance.

Customers can easily enroll either by visiting  

Piedmont’s website at www.piedmontng.com  

and clicking on the bright orange scarf icon,  

filling out the form on the back of their 

monthly Piedmont Natural Gas bill and 

mailing it in with their bill, or by calling the 

Company at 1-800-752-7504.
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