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The Tanger Difference.
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Tanger Outlet Centers attract over 180 million visitors each year. Our 

centers are the smart shopper’s ideal one-stop destination for the latest 

styles at great savings. Our portfolio of 36 upscale outlet shopping 

centers in 20 U.S. states and in Canada showcase a tenant mix of leading 

designers and brand name retailers.

At Tanger Outlets, we are focused on making our retail partners successful, 

year after year. Focusing on our customers is our main priority. Each 

shopper visit is important to our success, and we want to deliver the 

right products, the best brand name and designer stores, and superior 

properties each and every day. We want to always gain the loyalty of our 

shoppers and introduce new generations to the Tanger Outlet experience 

– creating a place where happiness happens. 

 

Our commitment to our partners’ ongoing growth and success is a 

reflection of how we do business — always focused on the best interests 

and longstanding relationships with partners and shoppers.
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Real Shopping.
Real Savings & Style.

C O M P A N Y  P R O F I L E

36
Centers

20
States
& Canada

13.6
Million
Square Feet

40
Years Of Business 
As The Leading 
Outlet Developer

180
Million Visitors

Over

2,500
Stores

Over

Total Portfolio metrics as of 

March 3, 2021



A N  I N N O V A T I V E  S P I R I T
T H A T  K E E P S  T A N G E R  C E N T E R S 
E V O L V I N G

Tanger is laser-focused on creating 

excellence in outlet shopping because 

outlets are all it does. Tanger understands 

what drives its tenants and what motivates 

its shoppers, and as a result, collaborates 

to build unique, on-brand shopping 

experiences. Tanger's expertise, excellence 

and spirit of innovation keep its centers 

evolving.

C R E A T I N G  B E S T - I N - C L A S S 
E X P E R I E N C E S  T H R O U G H
T A N G E R ' S  U N I Q U E  A P P R O A C H

Tanger is committed to developing best-

in-class experiences for its shoppers. 

Tanger collaborates with retailers to create 

memorable shopping and builds relationships 

with artists, restaurateurs and influencers who 

bring bold, new dimension to the mix. Tanger 

is creating meaningful, impactful experiences 

that make its centers go-to destinations at the 

heart of the markets it serves.

B R I N G I N G  A  M O R E  E L E V A T E D 
T E N A N T  M I X  T O  T A N G E R  G U E S T S

Tanger is bringing the best and most exciting 

fashion names to the portfolio. Luxury 

brands such as Armani and Hugo Boss, 

contemporary staples like Tory Burch, Vince, 

and Rag & Bone; and digitally native brands 

like Shinola. When brands are looking to 

launch their first outlet concepts, Tanger is 

the definitive choice. The outlet company 

structures creative partnership-driven deals 

to incubate concepts as seen with Lafayette 

148, Alex Mill, Psycho Bunny, J. McLaughlin, 

and Robert Graham.
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F I N A N C I A L  H I G H L I G H T S

( I N  T H O U S A N D S ,  E X C E P T  P E R  S H A R E , 
P E R  F O O T  A N D  P E R C E N T A G E  D A T A )

Financial Highlights

FOR THE YEAR 2020 2019

Total revenues $389,991  $478,348

FFO (1)  $154,122  $221,739

Core FFO (2)  $153,708   $226,075

Same Center NOI (3)  $247,971  $307,909 

Dividends and distributions  $70,062  $139,682

Average common shares outstanding (4)   97,615  97,766

PER SHARE 2020 2019

FFO available to common shareholders  $1.58   $2.27

Core FFO available to common shareholders  $1.57  $2.31

Dividends (5)  $0.71 $1.42

Dividend Payout Ratio (6) 45% 62%

AT YEAR END 2020 2019

Real estate assets before depreciation  $2,793,372  $2,896,894

Total assets  $2,189,531   $2,285,211

Common shares outstanding    93,570   92,892

Square feet – Consolidated    11,873   12,048

Square feet – Partially Owned    2,212   2,212

Occupancy rate (7) 92% 97%

(1)  Funds From Operations (“FFO”) 
is defined as net income/(loss) 
available to the Company’s 
common shareholders computed 
in accordance with generally 
accepted accounting principles in 
the United States (“GAAP”), excluding 
(i) depreciation and amortization 
related to real estate, (ii) gains or 
losses from sales of certain real estate 
assets, (iii) gains and losses from 
change in control, (iv) impairment 
write-downs of certain real estate 
assets and investments in entities 
when the impairment is directly 
attributable to decreases in the value 
of depreciable real estate held by the 
entity and (v) after adjustments for 
unconsolidated partnerships and joint 
ventures calculated to reflect FFO on 
the same basis.

(2)  We define Core Funds From 
Operations (Core FFO) as FFO further 
adjusted to eliminate the impact of 
certain items that we do not consider 
indicative of our ongoing operating 
performance.

(3)  We define same center net operating 
income (Same Center NOI) as total 
operating revenues less property 
operating expenses for properties that 
were operational for the entire portion 
of both comparable periods, and 
which were not acquired or subject to 
a material expansion or non-recurring 
event. Same Center NOI excludes 
termination fees and non-cash 
adjustments including straight-line 
rent, net above and below market 
rent amortization, impairment charges 
and gains or losses on the sale of 
assets.

(4)  Includes the dilutive effect of options 
and assumes the partnership units of 
the Operating Partnership held by the 
noncontrolling interests are converted 
to common shares of the Company.

(5) Represents per share amounts to 
common shareholders.

(6)  Annual dividends and distributions 
as a percent of FFO available to 
common shareholders for such year.

(7) Represents occupancy at 
consolidated, stabilized centers.

FFO, Core FFO and Same Center NOI 
are non-GAAP financial measures that 
we believe are important supplemental 
indicators of our operating performance. 
For a discussion of FFO, Core FFO 
and Same Center NOI, including a 
reconciliation to GAAP, please see our 
Form 10-K for the year ended December 
31, 2020, beginning on page 60.
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Our Approach to 
Corporate Responsibility

Corporate responsibility is essential to Tanger’s success and to building a 

resilient, sustainable business that creates long-term value for all stakeholders.

We take a strategic approach to corporate responsibility that aligns with 

our business strategy. We continually seek out opportunities to integrate 

sustainability into our business practices, while addressing material issues.

Our goal is to utilize Environmental, Social and Governance (ESG) best 

practices in every aspect of our business. In 2020, we disclosed to both 

CDP (formerly, the Carbon Disclosure Project) and the Global Real Estate 

Sustainability Benchmark (GRESB) as first-year reporters. We are also currently 

assessing our climate-related governance and strategy, and beginning in 2021, 

we commit to implement, as fully as practicable, the recommendations of the 

Financial Stability Board’s Task Force on Climate-related Financial Disclosures 

(TCFD). We are incorporating the results and recommendations of these 

frameworks into our ESG strategy. 

O U R  M A T E R I A L  I S S U E S  –  E S G  P R I O R I T I E S  A N D  I M P A C T S

We begin by identifying opportunities and risks arising from material issues that 

impact Tanger’s business and inform our ESG strategy. We then translate these 

material issues into operational priorities and processes across the company, 

and within functional areas. We openly engage with our key stakeholders to 

identify priority areas, while supporting the long-term health of the company. We 

also leverage external frameworks such as the Global Reporting Initiative (GRI) 

Standard: Core option, GRESB, the Sustainability Accounting Standards Board 

(SASB) and CDP, along with stakeholder, executive and board engagement, to 

help identify key ESG issues. In 2021, we have engaged a third party to conduct a 

comprehensive materiality assessment to further identify those issues that are of 

greatest relevance to the company and our stakeholders.

O U R  P L A N E T

Minding Our Environmental 
Impact

The practices that enhance and 
differentiate our properties while 
considering the sustainability of 
our business and our planet

O U R  C O M M U N I T Y

Contributing to Strong, Vibrant 
Communities

The improved quality of life we 
facilitate in our communities by 
actively serving and building 
partnerships with nonprofits and 
other community leaders

O U R  P E O P L E

Creating a Workplace Where 

All People Can Thrive 

The long-term, trusting 
relationships we build with 
our team members

Along with Governance,
the pillars of our corporate 
responsibility approach 
include:
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C O R P O R A T E  R E S P O N S I B I L I T Y

E S G  P R I O R I T I E S  –  M A T E R I A L  I S S U E S  I N C L U D E :

Culture

Environmental RisksCompany Reputation

Operational Efficiencies

Diversity and Equal Opportunity

Corporate Governance



Highlights & Accomplishments
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C O R P O R A T E  R E S P O N S I B I L I T Y

In addition to our COVID-19 

response, Tanger continued to 

focus on the key pillars of our 

corporate responsibility approach 

to address the issues most 

important to our key stakeholders: 

our shareholders, retail partners, 

community partners, employee 

team members and shoppers.

As the impacts of the COVID-19 pandemic became evident, Tanger quickly took multiple steps to provide 
support for our retail partners, employees and the communities we serve, including:

Our proactive offer 

to all consolidated 

portfolio retail 

partners to defer 

100% of April and May 

2020 rents interest 

free until January and 

February 2021

Our commitment to preventing 

employee layoffs or furloughs 

while the majority of stores in our 

portfolio were closed by taking 

swift liquidity actions, including 

temporary compensation 

reductions for executives and 

the Board of Directors

Our hosting of nearly 100 

community support events, 

including blood drives, 

food collections and supply 

donations, as well as the use of 

our facilities by law enforcement 

and emergency medical 

services as staging areas

Our rapid 

implementation of 

additional safety 

protocols to protect 

and support our 

employees, our 

retailers and our 

shoppers

O U R  P L A N E T O U R  C O M M U N I T Y O U R  P E O P L E

OVER

$21.2M
in charitable giving

since 1994

Enhanced transparency in ESG

reporting by disclosing to CDP and

GRESB as first-year reporters

Committed to implement, as fully as 

practicable, TCFD recommendations 

beginning in 2021

Continued the transition to LED

lighting at our centers

Established new partnerships with 

nonprofit organizations, including 

Delivering Good, Civic Alliance 

and HeadCount, to deliver critical 

basic needs and encourage civic 

engagement in our communities

Formed a Diversity, Equity and 

Inclusion (DE&I) Council, whose goal 

is to make diversity a top-level focus in 

our company, our people, our places 

and our partners

Established strategic focus areas and 

objectives in support of making our 

diversity a strength in terms of people, 

education, and leadership and action

Developed ongoing education

and awareness initiatives to foster 

an inclusive workplace and provide 

resources for our team members



1 0   T A N G E R O U T L E T S . C O M



Soon after the start of 2020, the world came to a near 

halt with the onset of the COVID-19 pandemic. The social 

and economic impacts of this global health crisis were 

far reaching and included the government-mandated 

closure of most of the stores in our centers on average for 

a period of approximately two months. During this time of 

unprecedented uncertainty, we acted swiftly. We focused 

on what was in our control, to protect the well-being of our 

employees and customers, support our communities and 

stabilize our business and that of our retailer partners. 

These measures included shifting the majority of our 

corporate employees to work-from-home status, 

enhancing health and safety protocols at our open-air 

centers and offering our facilities for Red Cross blood drives, 

food collection sites, curbside food pickup and as staging 

areas for law enforcement and emergency medical 

services. Our strong liquidity position as we entered 2020, 

with $600 million of undrawn capacity under our unsecured 

lines of credit, allowed us to proactively help our tenants by 

offering a rent deferral program that ultimately facilitated 

rapid store openings when mandates were lifted. In 

addition to the liquidity afforded by our lines of credit, we 

took immediate action to preserve cash by temporarily 

suspending our dividend, temporarily reducing our 

compensation and that of our Board of Directors, reducing 

other general and administrative and operating expenses 

and deferring certain capital expenditures. While everyone 

on the Team took a temporary cut in pay or reduction 

in work hours, we are proud that at the beginning of the 

pandemic, we did not have to reduce our workforce.

L E T T E R  T O  S H A R E H O L D E R S
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F R O M  O U R  S E N I O R        E X E C U T I V E S

S T E P H E N  J .  Y A L O F

S T E V E N  B .  T A N G E R



We demonstrated our resiliency and agility early in the 

pandemic by launching our Tanger Three Ways to Shop – In 

Store, Curbside Pickup and Tanger Virtual Shopper. When 

stay-at-home mandates were lifted, customers embraced 

our open-air centers as a preferred venue for shopping and 

entertainment, often waiting in line to enter their favorite 

stores due to mandated store capacity limits. We established 

curbside pickup and developed Tanger Virtual Shopper, 

both of which were firsts in the outlet distribution channel. The 

innovative Tanger Virtual Shopper service meets the customers 

where they are and allows them to virtually shop any brand in 

the Tanger portfolio, regardless of geography, using Facetime 

to chat with a Tanger stylist. Purchases can be picked up 

curbside or shipped to home. 

Throughout our 40-year history, many elements of our business 

model have remained consistent. Tanger Outlet Centers 

are different than traditional malls and other retail formats 

because of our value proposition for retailers, a favorable 

supply dynamic and the flexibility of our open-air site plan:

• Our tenants tell us that outlets are one of their most 

profitable distribution channels. Tanger continues to have 

a lower average cost of occupancy than our peers. The 

demand associated with this level of profitability has 

supported our long record of high occupancy.

• Outlets provide retailers a direct touchpoint to the consumer 

and allow our tenants to maintain brand integrity through 

control of product placement and pricing. Retailers tell us 

that, in the outlet business, their margins are higher and 

their store upfit, customer acquisition and logistics costs are 

lower.

• The outlet industry is underbuilt in the US. With less than 200 

centers comprising approximately 70 million square feet of 

leasable space, the outlet industry represents less than 1% of 

total retail.

• Our open-air outlet centers are easier to reconfigure than 

other retail formats, given the smaller size of assets, standard 

bay depths and lack of large anchor boxes that can be 

very costly to redevelop.

1 2   T A N G E R O U T L E T S . C O M

L E T T E R  T O  S H A R E H O L D E R S

Real 
Style. 
Real 
Savings.



Furthermore, formats such as full-price specialty stores, 

department store clearance racks, stand-alone discount 

stores and on-line shopping all fall short on at least one 

of the three key ingredients that make outlet shopping so 

appealing to the consumer.

No other retail venue provides 

the combination of branded 

merchandise variety, consistent 

value and social experience

found at Tanger Outlets.

In addition, our centers provide the opportunity to 

interact with products before making a purchase and to 

enjoy that purchase the same day. 

Sustaining growth over time is a top focus of our 

management team. This goal will be accomplished 

through enhancements to the key components of our 

core business – leasing, operations and marketing. We 

are accelerating our leasing efforts by broadening our 

tenant mix and expanding our leasing resources. We are 

installing new-to-industry and new-to-platform retailers 

and taking steps to introduce luxury, digitally native 

brands, home, food and beverage and entertainment 

uses. Today, everyone on our Team is a leasing agent. 

In addition to our leasing representatives, our field teams 

serve as additional resources assisting local and national 

tenants during the pandemic and going forward. We are 

also augmenting our in-house resources with specialty 

brokers in select markets. The objective of these initiatives 

is to create excitement at our properties that draws new 

shoppers, extends stays, increases visit frequency, and 

ultimately drives higher sales for our retailers, which will 

create incremental revenue for Tanger.  

We are reshaping our operations discipline, empowering 

our field teams to actively manage the net operating 

income of their centers by controlling expenses and 

participating in revenue generation. In addition to local 

leasing, generating ancillary revenues through various 

business development initiatives will be a key focus going 

forward. Because our field teams are experts in their 

markets, we are adding a localized component to our 

marketing strategy to drive more traffic to our open-air 

centers. 

We are advancing our marketing strategy to meet 

shoppers where they want to shop. We intend to engage 

them in ways that they find meaningful and drive their 

connection with our brand to incentivize incremental visits 

and extended stays. We are intensifying our focus on data 

and loyalty and the launch of Tanger Virtual Shopper was 

just the beginning of our digital transformation. 
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We continue to prioritize maintaining a strong balance sheet to position ourselves for the future. We believe that our 

balance sheet with low leverage and access to liquidity provide maximum flexibility and are critical for success in 

this industry. Financial stewardship is a hallmark of Tanger Outlets that we do not intend to change. While we were 

in capital conservation mode for much of the year due to the uncertainty related to the pandemic, we ended 2020 

with no amounts outstanding under our lines of credit and almost $85 million of cash on the balance sheet, up from 

just under $17 million at the end of 2019. We thoughtfully allocated capital to maintain and enhance our portfolio, 

preserve our financial stability, and return value to our shareholders.  

• Capital Expenditures. We pride ourselves in owning a portfolio of well-maintained assets with an upscale tenant 

mix. During 2020, we invested approximately $30 million into our consolidated portfolio to continue to improve the 

customer experience.  

• Dividend Distributions. We have paid an all-cash dividend each year since our initial public offering in May of 1993. 

Due to unprecedented uncertainty, our Board made the difficult decision to temporarily suspend our dividend for 

two quarters during 2020. Given increased clarity and improved rent collections, we resumed dividend distributions 

in February 2021. 

• Debt Reduction. During 2020, we reduced outstanding principal balances, including our share of joint venture debt, 

by more than $15 million. 

Capital Allocation

$15M
Debt Reduction

$30M
Invested into

Consolidated Portfolio

Approximately

L E T T E R  T O  S H A R E H O L D E R S



As of December 31, 2020, approximately 94% of the square 

footage in our consolidated portfolio was not encumbered by 

mortgages and we maintained an interest coverage ratio during 

2020 of 3.3 times. At year-end 2020, our floating rate exposure 

represented less than 1% of total consolidated debt outstanding 

and the average term to maturity and weighted average interest 

rate for our consolidated debt outstanding were 4.5 years and 

3.6%, respectively. 

Our 2020 financial results were heavily impacted by the pandemic 

and reflect what was a difficult year. Net loss available to common 

shareholders was $37.0 million, or $0.40 per share, compared to 

net income available to common shareholders of $86.5 million, 

or $0.93 per share for 2019. Both years included gains on the sale 

of assets ($2.3 million, or $0.02 per share in 2020 and $43.4 million, 

or $0.44 per share in 2019) and non-cash impairment charges 

($70.3 million, or $0.76 per share in 2020 and $37.6 million, or $0.39 

per share in 2019). Core FFO (1) per share, which is funds from 

operations (“FFO”) adjusted to eliminate certain items that we do 

not consider indicative of our ongoing operating performance, 

was $1.57 per share in 2020, compared to $2.31 per share the 

prior year. And our Same Center Net Operating Income (“NOI”) 

for the consolidated portfolio decreased by 19.5% during 2020. 

Neither Core FFO, FFO nor Same Center NOI include gains on the 

sale of assets. The decline in these metrics was the direct result of 

one-time rent concessions and revenue loss associated with the 

government-mandated shutdowns and a significant number of 

tenant bankruptcies and retailer restructurings caused in most part 

by the pandemic. 

Several operating metrics improved throughout the year. As 

mandates were lifted, stores in our open-air centers reopened at a 

rapid pace, demonstrating the value retailers place on the outlet 

distribution channel. As the retailers returned, so did the shoppers. 

By the fourth quarter, traffic had returned to 90% of the prior 

year. Second quarter rent collections were expectedly low given 

our proactive rent deferral program; however, rent collections 

improved to 91% of third quarter billed rents and 95% of fourth 

quarter billed rents. 

L E T T E R  T O  S H A R E H O L D E R S

Financial Results 
And Operating
Performance
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We continue to advance our environmental, social and governance (“ESG”) 

efforts and reporting each year. Our 2020 corporate sustainability report will be 

published later this year, but we are including an early glance in graphical format 

within this annual report to highlight our impact on our planet, our communities 

and our people – the pillars of our corporate responsibility approach that drive 

our business. 

We are currently undergoing a comprehensive materiality assessment to help 

guide our ongoing ESG strategy and goals. We are committed to ongoing 

improvement and transparency in our reporting, with a focus on improving 

our Global Real Estate Sustainability Benchmark (“GRESB”) score with greater 

stakeholder engagement and better assessment of our environmental 

performance. We will further assess climate-related risk and opportunity using 

the Task Force on Climate-related Financial Disclosures (“TCFD”) framework. We 

are embedding ESG awareness into our corporate culture and setting the tone at 

the top, which demonstrates our commitment to good corporate citizenship and 

builds long-term resilience for our stakeholders.  

During 2020, Tanger Team members created a Diversity, Equity & Inclusion 

(“DE&I”) Leadership Council with the mission of championing diversity, equity 

and inclusion across the organization, empowering us to reach our full potential, 

fueling innovation and connection with our employees, customers and the 

communities we serve. We strive to be more diverse and inclusive through our 

people, cultivating an equitable work environment that recruits, hires, represents 

and promotes diverse peoples. We aim to build awareness and educate 

employees and stakeholders about the value of diversity and inclusion. 

Other 
Highlights
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Outlook for

L E T T E R  T O  S H A R E H O L D E R S

In early 2021, we continue to navigate the pandemic and work through the headwinds related to retailer bankruptcies 

and brand-wide restructurings. We are confident in the long-term prospects for the outlet industry and the future 

growth of our Company. 

During 2020, we established the groundwork to position our Company for growth. We believe that executing on our 

strategy of enhancing our core business – accelerating leasing, reshaping operations, and advancing our marketing 

strategy – will result in sustained positive operating metrics over time and create value for all of our stakeholders.

We will continue to thoughtfully use our resources and maintain a conservative financial position. We have no 

significant debt maturities until December 2023 and $600 million of availability under our unsecured lines of credit. This 

liquidity leaves us well-positioned should market conditions change and provides us with the flexibility to act quickly to 

take advantage of accretive opportunities when appropriate.

As the leaders of your management team, we are proud to work with such a talented group of Tanger professionals. 

We appreciate our dedicated Board of Directors who have keen business insights that help us stay focused on long-

term results. Collectively, our top priority is creating stakeholder value, and we are passionate about making it happen.  

S T E V E N  B .  T A N G E R  S T E P H E N  J .  Y A L O F

Executive Chair Chief Executive Officer

(1) FFO, Core FFO and Same Center NOI are important and widely accepted supplemental non-GAAP financial measures used in the real estate industry 

by securities analysts, investors and other interested parties to measure and compare the operating performance of real estate companies. Complete 

discussions of FFO, Core FFO and Same Center NOI, including how and why we use these metrics and reconciliations of each metric to GAAP net income, 

are included in the Management Discussion and Analysis section of the Annual Report. Net income and Core FFO per share are on a diluted basis. 
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I joined our company in 1984 as its fourth employee. 

It has been my honor to have led Tanger Outlets as its 

CEO for the past twelve years. On January 1, 2021, I 

became Executive Chair with the goal of helping our 

team to continue to grow our business.

I am positive that Steve Yalof is the right leader to drive 

Tanger’s next stage of growth. We have built a strong 

foundation established over the last 40 years, which 

is supported by a dedicated and talented team of 

employees. Under Steve’s leadership, our executive 

team will continue to drive innovation and adapt to 

the evolving retail landscape.

Finally, I also want to thank you, our shareholders, for 

your continued long-term support. I have valued and 

enjoyed getting to know many of you. I am proud of 

what our Team has accomplished over the last 37 

years. It has been a fantastic journey, and I am excited 

about Tanger’s next chapter.

S T E V E N  B .  T A N G E R

Executive Chair

Thank
You

A Special
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United States 
1  F O L E Y,  A L

    Gulf Coast Resort Area
    I-10, Exit 44, Highway 59S

2  P H O E N I X  (G L E N DA L E ) ,  A Z 

    9 miles Northwest of Phoenix
    Loop 101 and Glendale Avenue

3  F OX WO O D S  ( M A S H A N T U C K E T ) ,  C T

    Foxwoods Resort Casino 
    50 miles East of Hartford

4  R E H O B O T H B E AC H ,  D E

    Coastal Resort Area
    3 Locations on Delaware’s
    Coastal Highway Route 1

5  DAY T O N A B E AC H ,  F L

    Coastal Resort Area
    I-95 & LPGA Boulevard

6  C O M M E R C E ,  GA

    Between Atlanta and Greenville
    I-85, Exit 149

7  L O C U S T  G R OV E ,  GA

    Between Atlanta and Macon
    I-75, Exit 212

8  S AVA N N A H ,  GA

    on Pooler Parkway
    I-95, Exit 104 or I-16, Exit 155

9  G O N Z A L E S ,  L A

    Between New Orleans 
    and Baton Rouge
    I-10 at Highway 30, Exit 177

10  N AT I O N A L  H A R B O R ,  M D

    8 Miles Southeast of  
    Washington, D.C.
    I-95/495 and I-295

11  G R A N D R A P I D S ,  M I

    10 Miles Southwest of Grand Rapids 
    US-131 at 84th Street SW, Exit 74
  
12  H O W E L L ,  M I

    Between Lansing and Detroit
    I-96 at M-59, Exit 133

13  M E M P H I S  ( S O U T H AV E N ,  M S )

    14 Miles Southeast of Memphis
    I-69/55, Exit 287 at Church Road

14  B R A N S O N ,  M O

    Ozark Mtn/Lakes Region 
    Resort Area, West Highway 76,
    2 miles West of US Highway 65

15  T I LT O N ,  N H

    Lakes Region Resort Area
    I-93, Left off Exit 20

16  AT L A N T I C  C I T Y,  N J

    Coastal Resort Area
    2014 Baltic Avenue

17  D E E R  PA R K ,  N Y

    Minutes from Manhattan
    I-495, LIE Exit 52 on Commack
    Road and Grand Boulevard

18  R I V E R H E A D,  N Y

    Long Island Resort Area
    I-495 East, LIE Exits 72 and 73

19  B L O W I N G R O C K ,  N C

    Blue Ridge Mtns Resort Area
    1/2 Mile South of the Blue Ridge
    Parkway on US Highway 321

2 0   T A N G E R O U T L E T S . C O M
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20  C H A R L O T T E ,  N C

    10 Minutes West of Downtown
    Charlotte, I-485, Exit 4
    Tanger/Simon Partnership Project

21  M E B A N E ,  N C 

    Between Raleigh-Durham and 
    Greensboro/Winston-Salem
    I-40/85, Exit 154

22  C O L U M B U S ,  O H

    22 Miles Northeast of Columbus
    I-71 and US 36/R 37

23  H E R S H E Y,  PA

    Hershey Park Resort Area
    Off PA-743/Hershey Park Drive

24  L A N CA S T E R ,  PA

    Amish Country Resort Area
    Route 30 East

25  P I T T S B U R G H ( WA S H I N G T O N ),  PA

    20 Minutes South of Pittsburgh
    I-79, Exit 41

26  C H A R L E S T O N ,  S C

    Coastal Resort Area
    I-26, Exit 213 or 213A

27  H I LT O N H E A D,  S C 
28  Hilton Head Island Resort Area
    I-95, SC Exit 8 onto Highway 278
    2 Locations on Highway 278

29  M Y R T L E  B E AC H ,  S C

    Myrtle Beach Resort Area
    Highway 17N at Highway 22
    Veterans Highway

30  M Y R T L E  B E AC H ,  S C

    Myrtle Beach Resort Area
    Highway 501, 3 Miles West of the 
    Intracoastal Waterway

31  S E V I E R V I L L E ,  T N

    Smoky Mountain Resort Area
    Highway 441/Parkway at
    Traffic Lights #13 and #13.1

32  F O R T  WO R T H ,  T X 

    I-35W & SH 114
     North Fort Worth, across from 
   the Texas Motor Speedway

33  H O U S T O N ( T E X A S  C I T Y ) ,  T X

    I-45, Exit 17 to Holland Road
    5885 Gulf Freeway

34  S A N  M A R C O S ,  T X

    Between San Antonio and Austin
    I-35, Exit 200

Canada
35  C O O K S T O W N ,  O N

    Toronto and Lake Resort Area
    3311 Simcoe Road 89,
    Highway 400 at Highway 89

36  O T TAWA ,  O N

    16 Miles West of Downtown Ottawa
    off Highway 417 at Palladium Drive

(1) Includes Ottawa, ON center located

 in a top 5 census metropolitan area

 as defined by Statistics Canada

90%
of SF is in a Top 50 MSA 

or Leading Tourism 
Destination (1)

(Metropolitan Statistical 
Area as Defined by the 

U.S. Census Bureau)

60%
of SF is Located in 

Tourism Destinations

94%
of the portfolio are 
open-air centers

L O C A T I O N S
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Directors And Executive Leadership

Steven B. Tanger
Executive Chair of the Board
Director since May 1993.
Tanger Factory Outlet Centers, Inc.

Stephen J. Yalof
Director since July 2020.
Chief Executive Officer,
Tanger Factory Outlet Centers, Inc.

Jeffrey B. Citrin
Director since July 2014.
Managing Principal, Hectad Strategic Partners

David B. Henry
Lead Director
Director since January 2016.
Retired Vice Chairman of the Board of Directors
and Chief Executive Officer of Kimco Realty Corporation

B O A R D  O F  D I R E C T O R S

Thomas J. Reddin
Director since July 2010.
Managing Partner and Owner, Red Dog 
Ventures, LLC

Bridget M. Ryan-Berman
Director since January 2009.
Managing Partner, Ryan Berman Advisory, LLC

Susan E. Skerritt
Director since July 2018.
Senior Advisor to Promontory Financial Group, 
an IBM company

Luis A. Ubiñas
Director since July 2019.
Former President, Ford Foundation

Steven B. Tanger
Executive Chair of the Board

Stephen J. Yalof
Chief Executive Officer

Lisa J. Morrison
Executive Vice President, Leasing

Chad D. Perry
Executive Vice President,
General Counsel and Secretary

Leslie A. Swanson
Executive Vice President, 
Operations

Carrie A. Warren
Executive Vice President and
Chief Marketing Officer

James F. Williams
Executive Vice President and
Chief Financial Officer

E X E C U T I V E  T E A M

S E N I O R  T E A M

Laura M. Atwell
Senior Vice President, Marketing

Joshua D. Cox
Senior Vice President, Tax

Thomas J. Guerrieri Jr.
Senior Vice President, Chief 
Accounting Officer

Cyndi M. Holt
Senior Vice President, Finance 
and Investor Relations

Beth G. Lippincott
Senior Vice President, Leasing
and Strategic Planning

Quentin N. Pell
Senior Vice President, Business 
Operations / Chief of Staff

Mary E. Shifflette
Senior Vice President, Leasing

Craig Wise
Senior Vice President, Digital 
Transformation

Member National

Association of Real Estate

Investment Trusts, Inc.

Member New York

Stock Exchange



E X E C U T I V E  O F F I C E S

3200 Northline Avenue, Suite 360

Greensboro, NC 27408

Phone: (336) 292-3010

FAX: (336) 297-0931

Internet: www.TangerOutlets.com

E-mail: TangerMail@TangerOutlets.com

R E G I O N A L  O F F I C E S

119 Washington Avenue, Suite 607

Miami Beach, FL 33139

S H A R E  I N F O R M A T I O N

New York Stock Exchange: Common Shares – SKT

S H A R E H O L D E R  A C C O U N T S

Questions regarding shareholder accounts should be

directed to the company’s registrar and transfer agent:

Computershare Trust Company, NA

P. O. Box 43078

Providence, RI 02940-3078

(781) 575-3170

Internet: www.computershare.com

D I V I D E N D S

Dividends are paid on or around the 15th day

of February, May, August and November.

D I V I D E N D  R E I N V E S T M E N T  & 
S H A R E  P U R C H A S E  P L A N

The company’s Dividend Reinvestment and Share

Purchase Plan provides shareholders an opportunity

to automatically reinvest quarterly dividends into

additional SKT common shares, as well as the

opportunity to purchase additional SKT common

shares directly. For information describing the Plan,

please contact Investor Relations at (336) 834-6892.

F I N A N C I A L  I N F O R M A T I O N

The company’s Annual Report on Form 10-K as filed

with the Securities and Exchange Commission, along

with our written charter for the individual committees

of our Board of Directors, our Corporate Governance

Guidelines and our Code of Business Conduct and Ethics

are available on our website. For copies of these and other 

materials, contact Investor Relations at (336) 834-6892.

C E O / C F O  C E R T I F I C A T I O N

In accordance with NYSE listing standards, our CEO

certification required by Section 303A.12(a) of the NYSE

Listed Company Manual has been filed with the NYSE.

In addition, our CEO and CFO certifications required

under Section 302 of the Sarbanes-Oxley Act are filed

as exhibits to the Annual Report on Form 10-K.

D I V E R S I T Y ,  E Q U I T Y  A N D  I N C L U S I O N

Tanger Outlets is deeply committed to representing 

and reflecting the unique experiences, perspectives 

and viewpoints of our people, partners, and the 

communities we serve. Tanger strives to champion 

diversity, equity and inclusion for all. This empowers

us to reach our full potential, fueling innovation and 

connection with our employees and the customers

and communities we serve.

I N V E S T O R  I N Q U I R I E S

Cyndi M. Holt

Senior Vice President, Finance and Investor Relations

Tanger Factory Outlet Centers, Inc.

3200 Northline Avenue, Suite 360

Greensboro, NC 27408

Phone: (336) 834-6892

Fax: (336) 297-0931

E-mail: Cyndi.Holt@TangerOutlets.com

A N N U A L  M E E T I N G  N O T I C E

Shareholders are cordially invited to virtually attend

our  annual meeting on Friday, May 21, 2021 at 10 a.m.

Information on how to attend virtually is included

in our Notice and Access materials.

I N D E P E N D E N T  R E G I S T E R E D
P U B L I C  A C C O U N T I N G  F I R M

Deloitte & Touche LLP, Charlotte, NC

Investor Information
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