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WebIR app

ÁStay up to date with 

all DSM share-related 

info via DSMõs IR app

ÁDownload DSMõs IR app 

for iPhone, iPad or 

Android Mobile devices

Á The app is available 

for free from the App 

Store or Google play

Á Find us on:

Á Follow us on YouTube; 

https://www.youtube.com/user/dsmcompany

https://itunes.apple.com/us/app/dsm-investor-relations/id799444662?mt=8
https://www.youtube.com/user/dsmcompany
https://www.facebook.com/dsmcompany
https://www.twitter.com/dsm
https://www.linkedin.com/company/3108
https://www.youtube.com/user/dsmcompany
https://plus.google.com/117689312065000346895


HEALTH NUTRITIONMATERIALS

ROYAL DSM

DSM at a glance/Strategy 2018

Business overview

Financial data

Share-related information

1

2

3

4



DSM at a glance | People, planet, profit in 2016
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1. Continuing operations unless stated otherwise

2. See page 142 of the Integrated Annual Report 2016 for reconciliation

People Planet Profit 1

Watch clip:

https://www.youtube.com/watch?v=Il4pAC4G0tc


DSM at a glance | 2016 key financial data
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1. At 31 December

2. Income statement expense and capitalized costs (including associated IP expenditure)

1,262

931

435

MaterialsNutrition GroupCorp. 

Act.

105

Innovation 

Center

1

Sales Adj. EBITDA & Adj. EBITDA margin (%)

Capital Employed 1 and ROCE (%) Capital Expenditure (accounting)

Adj. EBIT & Adj. EBIT margin (%)

R&D Expenditure 2

18.0 17.3 15.9

7,920

5,169

2,513

GroupCorp. 

Act.

71

Innovation 

Center

167

MaterialsNutrition

141 791

645

311

GroupCorp. 

Act.

Innovation 

Center

24

MaterialsNutrition

12.5 12.4 10.0

7,889

5,537
1,807

Nutrition GroupCorp. 

Act.

31

Innovation 

Center

576

Materials

12.0 17.6 10.4

485

331
106

Corp. 

Act.

16

Innovation 

Center

32

MaterialsNutrition Group

426

205

75

124

MaterialsNutrition GroupCorp. 

Act.

22

Innovation 

Center

Watch clip:

https://www.youtube.com/watch?v=mA5f51P05gE&t=18s


DSM history | Successful transformation building on an impressive history
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ÁFormation of 

coal mining 

company 

ôDe

Nederlandse

Staatsmijnenõ 

(Dutch State 

Mines)

1950 - 1980

ÁContinuous shift 

to (petro) 

chemical and 

fertilizer 

products incl. 

industrial 

chemicals and 

raw materials 

for synthetic/ 

polyethylene 

fibers and yarns

1989

ÁDSM  listed 

on the AEX 

stock 

exchange

1998

ÁAcquisition

of Gist-

Brocades 

which was 

integrated 

into the 

DSM Life 

Science 

cluster

2002-2003

ÁSale of 

Petrochemicals 

business

ÁAcquisition of 

Rocheõs 

Vitamins & Fine 

Chemicals 

division, 

subsequently 

renamed DSM 

Nutritional 

Products 

2005-2010

ÁFocus on 

Life 

Sciences 

and 

Materials 

Sciences 

and 

divestment 

of non-

core 

businesses 

Melamine, 

Agro, 

Elastomers

2011-2015

ÁAcquisition of 

Martek (2011), 

ONC, Kensey

Nash, Fortitech

(2012), Tortuga 

(2013) and 

Aland (2015)

ÁEstablishment 

of partnerships 

DSP (2011), 

Patheon (2014) 

and 

ChemicaInvest

(2015) 

Extensive experience in chemical 

synthesis and biotechnology

DSM

Chemistry, energy, polymer technology

Hoffman La Roche Vitamins

Chemical synthesis & biotechnology

Gist-Brocades

Biotechnology

Est. 

1934

Est. 

1902

Est. 

1869

1902



DSM history | Business portfolio streamlined and simplified, 

creating good platform for growth
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Significant portfolio transformation (in % of DSM sales)

ÁBuilt a broad, deep and global 

Nutrition business

ÁUpgraded Materials businesses

ÁBecame a more global, innovative 

and sustainable company

ÁExtensive experience in chemical 

synthesis and biotechnology binds 

Nutrition and Materials

ÁCreated 3 new growth platforms:

ð Innovative materials for 

medical devices

ð Clean energy (from crop

ð residues) and bio-chemicals for 

biomass conversion

ð Yield-boosting solutions for 

solar energy

2010200520001995 2015

100%

Nutrition

Innovation Center

Materials

Pharma

Polymer Intermediates & Composite Resins

Other

ÁPetrochemicals

ÁEnergy

ÁEngineering

ÁPlastic 

products

ÁCurver

ÁBase Chemicals 

& Materials

ÁOthers

ÁPetrochemicals

ÁEnergy

ÁEngineering

ÁPlastic 

products

ÁBase Chemicals 

& Materials

ÁOthers

ÁBase Chemicals 

& Materials

ÁEnergy

Nutrition

Materials

Innovation



DSM today | DSM expects to extract significant value from further exiting 

its legacy partnerships in the coming years
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1. On 15 May 2017, DSM informed markets that it had unanimously approved the acquisition of Patheon by Thermo Fisher Scientific. Thermo Fisher will 

commence a tender offer to acquire all shares for $35 per share. The transaction is expected to be completed by the end of 20 17

2. Book year 1 November until 31 October. Based on continuing operations

In û million at 100%2016

Sales 431

Adjusted EBITDA% 14%

In û million at 100%2016 2

Sales 1,786

Adjusted EBITDA% 20%

Inû million at 100%2016

Sales 1,802

Adjusted EBITDA% 6%

DSM Sinochem Pharmaceuticals (50%)

Pharma - Antibiotics

Patheon (34%)1

Pharma - Contract Manufacturing

ChemicaInvest (35%)

Bulk Chemicals

Á JV with Sinochemcreated in 2011 

when Sinochemtook a 50% interest 

in DSM Anti-Infectives

ÁGlobal leader in generic anti -

infective

ÁCreated in 2014, when DSM 

combined DSM Pharmaceutical 

Products with JLL Partnersõ Patheon

ÁProduces a unique breadth of 

offerings from finished dosage (drug 

products) to active substances (APIs)

ÁCreated in 2015 when CVC Capital 

Partners took a 65% stake in the (bulk 

chemical) activities of DSM in 

caprolactam, acrylonitrile and 

composite resins



DSM today | A broad, deep and global Nutrition business and a focused, 

high-quality, specialty Materials portfolio
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Sales

û7,920

Adj. EBITDA

û1,262

Adj. EBITDA%

15.9%

ROCE

10.4%

Nutrition

Á Nutrition is active in nutritional ingredients for 

animal feed and food, as well as in food specialty

ingredients and performance ingredients for 

personal care, serving the global feed, food &

beverage, pharmaceutical, infant nutrition, 

dietary supplements and personal care industries

Sales

û5,169

EBITDA

û931

EBITDA%

18.0%

Materials

Á Advanced materials for high -performance

components for the electrical and electronics, 

automotive, (flexible food) packaging, consumer 

goods, life protection, transportation and telecom 

industries

Sales

û2,513

EBITDA

û435

EBITDA%

17.3%

Animal

Nutrition

Human

Nutrition

DSM Food

Specialties

Pers. Care 

& Aroma Ingr.

DSM Engineering

Plastics

DSM Dyneema DSM Resins & 

Functional Materials



DSM today | Emerging Business Areas provide long-term growth platforms 

based on the companyõs core competences
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ÁDSM Biomedical supplies innovative 

biomedical materials that enable 

medical device manufacturers to 

make less invasive devices. These 

can speed up recovery, shorten 

hospital stays and minimize 

reoperations, lowering health costs 

and helping people to lead longer, 

healthier and more active lives

ÁDSM Bio-based Products & Services is 

at the forefront of building a more 

sustainable, bio -based economy with 

solutions for clean fuel from 

agricultural residue and for 

renewable chemical building blocks 

such as bio-based succinic acid

ÁDSM Advanced Solar develops and 

provides solutions to increase the 

yield of solar panels ðSame sun. 

More powerÊ.

DSM Biomedical

Enabling innovative medical devices

DSM Bio-based Products & Services

Enzymes/yeast for biomass conversion

DSM Advanced Solar

Efficiency -increasing products for solar



DSM today | A well -balanced and diversified portfolio
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1. Personal Care & Aroma Ingredients

Net sales by end -use market (%)Net sales by origin (%)

1%

3%

1%

1%

11%

7%

18%

2%
31%

25%

Rest of the World

Rest of Asia

Japan

India

China

Latin America

North America

Eastern Europe

Rest of Western Europe

The Netherlands

6%

25%

4%3%
10%

3%2%

12%

12%

23%

Eastern Europe

Rest of Western Europe

The Netherlands

Rest of the World

Rest of Asia

Japan

India

China

Latin America

North America

8%

6%

5%
1%

7%

6%

Other

Packaging

Electrical & electronics

Textiles

Automotive/transport

Metal/building & construction

Nutrition and Health

1%

2%

32%

65%

Corporate Activities

Innovation Center

Materials

Nutrition

Net sales by business segment (%)Net sales by destination (%)

67%

ÁAnimal Nutrition (31%)

ÁHuman Nutrition (24%)

ÁFood Specialties (7%)

ÁOther (1%)

ÁPC & AI (4%)1



DSM today | Global production while offering a local approach
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1. As per 31 December 2016

2%

23%

19%1%

4%

1%

2%

22%

10%

15%

North America

Eastern Europe

Rest of Western Europe

The Netherlands

Rest of World

Rest of Asia

Japan

India

China

Latin America

Africa: 

73 employees

2,447

619

4,460

13,260
Corporate Activities

Innovation Center

Materials

Nutrition

Total employees | 20,786

North America

3,187

Europe

9,180

Asia

6,090

RoW

260

Latin America

2,069

Employees per business segment 1

Employees per region 1Global presence 1

Watch clip:

https://www.youtube.com/playlist?list=PLbQZk0ZmCJGe5QM2Y_58BucG_UFG_EMRr


DSM today| Sustainability agenda is core to DSMõs business strategy1
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1. Please see DSMõs Integrated Annual Report 2016 for definitions and additional information

GHG and Energy 

Efficiency

Renewable 

energy

Brighter Living Solutions: ECO+ and People+

Á Profitable solutions better for people and planet

Á Aspiration: 65% of DSM products by 2020

Health & Safety

Engagement

Diversity

Securing sustainable operations

Operational Aspirations

Á Leading in reporting benchmarks Gold class DJSI

ÁGHG efficiency improvements 40-45% (2008-2025)

Á Energy efficiency improvements >10% (2016-2025)

Á Purchased electricity from renewables 50% by 2025

Á Employee engagement favorable score 75% by 2020

Á Safety: Frequency recordable index 0.25 by 2020

Gold class

23%

2%

8%

71%

0.33

Eco+ People+

Sustainability as business growth driver

Key sustainability focus areas

ÁNutrition

ÁClimate change and renewable energy

ÁCircular and bio -based economy

2016

63%

2016

Long-term goals



DSM today | DSM and the Sustainable Development Goals
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1. Please see DSMõs Integrated Annual Report 2016, pages 12 and 13 for additional details

ÁAt DSM, we believe that companies have a 

crucial role to play in creating the impact 

needed at scale to achieve the 17 Global 

Goals for Sustainable Development

ÁWe believe that our expertise in health, 

nutrition and materials position DSM well 

to actively contribute to the SDGs

ÁWhile all the Goals are important, there 

are five SDGs on which we believe our 

company and its businesses can be most 

influential

ÁDSM collaborates with multiple partners 

and stakeholders, in line with SDG 17 

(Partnering for the Goals), including UN 

agencies, governments, academia, NGOs 

and peers (see also next page)

Main intersections between the SDGs and DSM 1

SDG 2| End hunger, achieve food security and improved nutrition and promote sustainable 

agriculture. DSM works to improve nutrition via initiatives such as the Nutrition Improvement 

Program and Africa Improved Foods, providing fortified food solutions and micronutrient products, 

as well as through partnerships such as with WFP. We continue to support the independent

nutrition think -tank, Sight and Life

SDG 3| Ensure healthy lives and promote well -being for all at all ages. DSMõs health, nutrition, 

biomedical and high -performance materials portfolios are geared to maintaining, protecting or 

regenerating health in all age groups (for example, by reducing salt and sugar levels in processed 

foods, or by reducing emissions associated with chemical manufacturing processes). Our First 1,000 

Days Program supports mother and child health. We employ the DSM Life Saving Rules to protect our 

employees from harm and the DSM Vitality Program to promote awareness of good health and 

healthy living options among our employees

SDG 7| Ensure access to affordable, reliable, sustainable and modern energy for all

SDG 13| Take urgent action to combat climate change and its impacts. In partnership with RE100, 

we are increasing the use of renewables in our energy mix, reducing our carbon footprint. DSM 

enables solar and bio-based energy solutions and supports the move toward a low -carbon economy 

through solutions such as POET-DSM advanced biofuels and high-performance materials for solar 

panels. Our Bright Minds Challenge is identifying innovative solutions and new materials that will 

fast-track the movement toward 100% renewable energy. We advocate responsible action on 

climate change in combination with our stakeholders

SDG 12| Ensure sustainable consumption and production patterns. DSM contributes to a bio-based, 

circular and low -carbon economy with products such as Akulon® oil pans and Arnite ® car lighting. 

DSM-Niagaenables the manufacture of carpets that can be recycled, again and again. Food waste is 

reduced through DSM food solutions such as Pack-Age®. Bio-based chemicals such as bio-succinic 

acid replace fossil -fuel based alternatives in applications from packaging to footwear. Through our 

Brighter Living Solutions program we consider the impact of our products throughout the value chain



DSM today | Rewarding partnerships to fight malnutrition around the 

world
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1. For a more extensive list and description of DSMõs other nutrition platforms and partnerships, please see our website

ÁAs a leading micronutrient provider DSM develops innovative 

solutions for improved nutrition. In order for these solutions to 

have the broadest reach, and in line with SDG 17, we work with 

partner organizations that have direct access to beneficiaries

ÁDSMõs nutrition partnerships focus on the following objectives: 

ðWider base of scientific evidence and endorsement;

ð Increased market for nutrition products; 

ð Improved employee engagement

ÁDSMõs partners range from UN agencies, governments, academia 

and NGOs to industry peers

ÁWe commit support through financial and non -financial means 

including time, technical expertise, products and volunteers

DSMõs main cross-sector nutrition partnerships 1



DSM today | External recognition 1
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1. For more information please see https://www.dsm.com/corporate/about/our -company/external -recognition.html

Á In August 2016, Fortune Magazine revealed that DSM was included in its second annual Change the World List which highlights the 50 leading 

companies that are innovating to solve the worldõs biggest challenges through core profit-making strategy and operations

Á On 8 September, DSM was named the worldwide leader in the Materials industry group in the Dow Jones Sustainability World Inde x. DSM has 

consistently been recognized for integrating sustainability into its business, having been named among the global leaders in each of the last 13 years 

and holding the number one position in the sector seven times

Á On 30 September, DSMõs Science Can Change the World campaign won in the Best Communication category at the Ethical Corporation Responsible 

Business Awards 2016. DSM was also ôhighly commendedõ in the Best Sustainable Company category. The Awards recognize genuine,tr uly innovative 

and meaningful approaches to making responsible business a reality

Á DSM has been identified as a global leader for its actions and strategies in response to climate change and has been awarded a position on the Climate 

A List by CDP, the international not -for -profit that drives sustainable economies. 193 òA Listersó appear on the list, which hasbeen produced at the 

request of 827 investors with assets of US$100 trillion

Á On 25 October 2016, DSM was reconfirmed as a constituent of the Ethibel Sustainability Index (ESI) Excellence Europe. The ESI Excellence Europe 

contains shares of 200 European companies that are included in the Russell Global Index that display the best performance in ter ms of corporate 

social responsibility (CSR)

Á On 4 November 2016, Reverdia, the joint venture between DSM and Roquette Frères that produces BiosucciniumÊ (succinic acid), the first non-fossil 

feedstock derived chemical building block, topped the Biofuels Digest 40 Hottest Emerging Companies in the Advanced Bioeconomy 2016-17

Á Each year Corporate Knights publishes their Global 100 Index of the most sustainable corporations in the world. In the 2017 I ndex published on 16 

January, DSM was the highest ranked materials company for a second successive year and rose from 23rd place overall in 2016 to 9th in 2017. Those 

featured are considered leaders in transparency, in resource productivity and on a range of other social and governance indic ators

https://www.dsm.com/corporate/about/our-company/external-recognition.html

